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 Trade Promotion
• To encourage regular trade exchanges within the OIC Region;

 • To Promote production in OIC Countries by regularly organizing
the OIC Member States’ Fairs (TFOIC) and Trade Exhibitions;

 •  To help Member States set up and organize Export Promotion
Centres;

 • To extend advisory and expertise services to Member States in
the field of trade promotion.

Trade Information
•  To collect and disseminate trade information;

 • To develop trade databases and facilitate their remote
access;

 • To help Member States establish and organize documentation
and information centres and trade information networks.

 
Investment Promotion

 • To encourage Intra-OIC Investment;
 • To promote foreign investment in OIC Member States;
 • To encourage partnerships between economic operators in
 OIC Member States;
 • To extend consultancy and expert services to Member States
 in the area of investment promotion, particularly, export-oriented
investment.

Training
 • To organize seminars and training workshops;
 • To help Member States establish expert groups in the various
field of international trade promotion.

International Trade Negotiations
• To assist Member States in trade negotiations;
• To prepare and organize intra-OIC negotiations;

Studies and Research
 • To publish an Annual Report on Intra-OIC Trade;
• To undertake market research and sector studies;

 • To examine ways and means likely to alleviate obstacles to
trade among Member States.

 ICDT: More than 35 Years at the Service of Trade and
Investments Promotion among the OIC Member States

  
 ICDT, established in Casablanca since 1984, is the Subsidiary
 Organ of the OIC entrusted with the mission of promoting Trade
 & Investments in OIC Countries. Its activities revolve around the
following axes:

Managing team :

 
- Mrs. Latifa El Bouabdellaoui, `
Directror General :

 l.elbouabdellaoui@icdt-oic.org

 - Mr. Mamoudou Bocar Sall,
 Head of Studies & Training
 Department:
 m.sall@icdt-oic.org

 - Mr. Abdelaziz Alami,
 Head of Marketing Department :
 a.alami@icdt-oic.org

 - Mrs. Kadiatou Diallo,
 Head of Communication & Publications
 Department:
k.diallo@icdt-oic.org

 - Mrs. Khadija Ibrahimi,
 Head of the Translation Department:
k.ibrahimi@icdt-oic.org

 - Mr. Rachid Azeroual,
 Head of Administrative and Financial
Department:
r.azaroual@icdt-oic.org

 - Mr. Tarek Merri,
 Webmaster,
 Trade Information Department :
 t.merri@icdt-oic.org
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 MESSAGE OF THE DIRECTOR GENERAL
OF ICDT

 Madam Latifa Elbouabdellaoui, Director General of ICDT, took
office in February 2020. She was before Director of the internatt
 tional trade relations at the Ministry of Industry, Trade, Green
and Digital Economy of the Kingdom of Morocco.

Latifa Elbouabdellaoui

I t is a great honor for me to be at the Head of ICDT as Director General. The organ which has been
at the service of the  promotion of Intra-OIC trade and investments for more than 35 years.

 We cannot refer to the Centre without paying tribute to the Kingdom of Morocco, one of the OIC’s
 Member States, which, keen of the Islamic Cause, organized in 1969, under the High patronage of His
 Majesty Late King Hassan II, the first Islamic Summit Conference in Rabat and facilitated the inception of
the Centre in 1984 in Casablanca, the economic capital of the Kingdom.

 It is worth recalling that the establishment of both ICDT and the Standing Committee for Economic and
Commercial Cooperation (COMCEC) during the 3rd Islamic Summit Conference held in Makkah Al Mukar--
 ramah in February 1981 was the starting point of the action of the OIC in the economic field. Such efforts
 combined with the OIC’s Sectretariat General and those of other Islamic Institutions, such as the Islamic
 Development Bank Group, contribute to the achievement of the objectives of the Ten Year Plan of Action
(2016-2025) in the economic field, with a view to reaching the 25% target of intra-OIC trade promotion.

 For years, ICDT has been contributing to the promotion of trade in the OIC’s region by organizing various
trade events such as fairs and specilized exhibitions, training seminars, conferences and fora, trade ne--
gotiations; in addition to the technical assistance it provides to Member States in the economic field.

With the outbreak of the covid-19 pandemic, all sanitary, economic and financial systems have been dis--
turbed. The webinars organized by ICDT last months revealed that the more weakened sectors were tou--
rism, air transport, petroleum, logistics and agri-food industry, which impacted production and jobs nega--
tively. However, the sectors related to digitalization, particularly, e-commerce, have developed greatly.

 To face the covid-19’s impact on our economies, the OIC along with the institutions related to it deployed
 considerable efforts on the financial level and took urgent initiatives to the benefit of the OIC Member
States, particularly the Least Developed Ones.

ICDT will continue to work in concertation with the financial and technical partners with a view to ove--
 rwhelming the obstacles facing the promotion of trade and investissements during and after the Covid-19
pandemic.      r

,  ,  

,  ,  
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 The OIC’S effOrTS IN ADDreSSINg The effeCTS Of
The COrONAvIruS COvID-19 PANDeMIC

 OIC NEWS
 IN BRIEF

متحدون من أجل السلم والتنمية

UNITED FOR PEACE AND DEVELOPMENT

UNIS POUR LA PAIX ET LE DEVELOPPEMENT

1969-2019

  he Organisation of Islamic
 Cooperation (OIC), along

 with the institutions relating to it,
 managed every effort to help and
 assist Member States so as to
enable them to face the corona--

T

 virus Covid-19 pandemic. Thus,
 they have taken initiatives which
resulted in the release of a finan--
cial aid and the launch of pro--

 grammes to the benefit of these
countries, with a view to suppor--
ting the key sectors of their eco--
nomies.

 In this perspective, IsDB Group
has launched the Strategic Pre--
paredness and Response Pro--

 gramme for Covid-19 Pandemic
 of nearly US $2.3 billion so as to

 help Member States face such a
pandemic and boost their eco--
 nomies. The IsDB Group also
 benefited young researchers to
 build their capacity in the fields of
science, technology and sustai--
 nable innovation by releasing two
 other programmes; the first of
which aimed at developing coo--
 peration between researchers in
 the OIC Member States, while
the other focused on the scho--
larships awarded to young lear--

 ners in 21 Least Developed OIC
Countries.

 It is worth mentioning also that
 the IsDB Group’s «Transform
 2020 fund» of US $500 billion,
 which was launched in 2018 to

 support creativity, was also used
with a view to limiting the Covid-
 19 pandemic spread and reducing
 its socio-economic effects, while
 helping to build the OIC Member
 States’ capacities so as to control
 endemics.

 In view of the impact of the crisis
 on food security in OIC Countries,
 the Islamic Organisation for Food
 Security (IOFS) has provided food
 aid and made cash transfers to
 the weakest and poorest social
 groups. IOFS has also launched
several programmes and initiati--
ves. These included the establish--
ment of the Islamic Food Proces--

 sing Association (IFPA) and the
OIC Programme of Action for De--
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velopment of Strategic Agricultu--
 ral Commodities, (rice, wheat and
 cassava manioc, including palm
 oil). Such a programme aimed at
 sustaining food security, increasing
incomes, and stabilizing the poli--
 cies of the balance of payments.
 Besides, IOFS has scheduled the
 holding of the following meetings,
 notably, a meeting in Kazakhstan
in 2020 of the Centres of Excel--
 lence on Strategic Commodities;
 a workshop on National Gene
 Banks to be held in the United
 Arab Emirates, and a roundtable
 to be covened in the Kingdom of
 Saudi Arabia on the management
of the irrigation water.

 For its part, the Islamic World
Educational, Scientific and Cultu--
 ral Organization (ICESCO) has
 launched a set of initiatives. These
 concerned «The Societies We
 Want» which was intended for the
 dissemination of new knowledge
 and programmes, the «ICESCO
 Digital Home» which was set as a
 platform for hosting digital content
 and featuring many programs,
 such as remote culture. The third
 initiative regarded «ICESCO Kit»,
which was launched for educa--
 tional content creators. ICESCO
 also convened «the Extraordinary
 Virtual Conference of Education
 Ministers of ICESCO Member
 States» last May to discuss the
 challenges facing the education
 system because of the Covid-19
pandemic.

The Statistical, Economic and So--
 cial Research and Training Centre
 for Islamic Countries (SESRIC)

 has provided OIC Countries with
a database on the Covid-19 pan--
demic: - (https://www.sesric.org/
sesric_covid_19.php//) - to pro--
 vide policy makers with a tool to
 guide their ongoing efforts in their
fight against the Covid-19 pande--
 mic.

 ICDT also carried out a study on

 «the socio-economic impacts of
 Covid-19 pandemic on the OIC
 Member States ». r

 The detailed Report on the Efforts
 deployed by the OIC to counter the
Pandemic is on the link: https://www.
oic-oci.org/upload/covid-19/oic_ef--
forts_overviews_2020_fr.pdf

 The OrgANISATION Of ISlAMIC
 COOPerATION (OIC), AlONg wITh
 The INSTITuTIONS relATINg
 TO IT, MANAgeD everY effOrT
 TO helP AND ASSIST MeMber
 STATeS SO AS TO eNAble TheM
TO fACe The COrONAvIruS CO--
 vID-19 PANDeMIC. ThuS, TheY
 hAve TAkeN INITIATIveS whICh
 reSulTeD IN The releASe Of A
 fINANCIAl AID AND The lAuNCh
Of PrOgrAMMeS TO The beNe--
 fIT Of TheSe COuNTrIeS, wITh
 A vIew TO SuPPOrTINg The keY
SeCTOrS Of TheIr eCONOMIeS.
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 webINAr ON The IMPACT Of COvID-19 PANDeMIC ON
TrADe PrOMOTION STrATegIeS IN fACIlITATINg INTrA-OIC TrADe

CasablanCa, 29TH junE 2020

he Islamic Centre for  De--
 velopment of Trade (ICDT)T

 organized, in Casablanca on
29th June 2020, in collabora--
tion with Senegal Export, Tuni--

 sia Export, the Malaysian Trade
 Promotion Agency (MATRADE),
 the Moroccan Association of
 Exporters (ASMEX) and the
BAIG Group of Pakistan, a we--
 binar on the impact of Covid-19
pandemic on the trade promo--
tion strategies in facilitating in--
tra-OIC trade.

The webinar aimed at exchan--
 ging experiences on trade and
 investment in OIC Member
Countries, identifying challen--
 ges and suggesting responses
 to strengthen intra-OIC trade
 and investment flows between
 OIC Member Countries and the
rest of the world.

On this occasion, a set of re--
 commendations were made,
 which could be summed up in,
 (1)setting up capacity-building
 programmes to the benefit of
 exporting companies operating
 in the fields of medical, food and
 protective products industries,
with a view to reducing the im--
 pacts of the pandemic, through
 the organization of webinars, in
 collaboration with national and
international experts; (2)provi--
ding support to companies du--

 ring the digitalization process

 of their services; (3)organizing
 business fora and virtual fairs
 for exporting companies in OIC
 Member States; and (4)carrying
out sectoral studies in collabo--

 ration with experts and specialists
to measure the impact of the Co--
 vid-19 pandemic and identify the
 joint activities to be organized
with ICDT’s partners. r

 OUR ACTIVITIES
  

 The webINAr AIMeD AT eXChANgINg
 eXPerIeNCeS ON TrADe AND INveSTMeNT IN

 OIC MeMber COuNTrIeS, IDeNTIfYINg
 ChAlleNgeS AND SuggeSTINg reSPONSeS TO
 STreNgTheN TrADe AND INveSTMeNT flOwS
 beTweeN OIC MeMber COuNTrIeS AND The

reST Of The wOrlD.
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 CDT hosted in Casablanca on

 webINAr ON The IMPACT Of COvID-19 PANDeMIC ON
TrADe fINANCINg AND The DevelOPMeNT Of STrATegIeS

 TO STreNgTheN INTrA-OIC TrADe AND INveSTMeNT
CasablanCa, 1sT julY 2020

 July 1st, 2020 a webinar on the
 impact of covid-19 pandemic on
trade financing and the develop--
 ment of strategies to strengthen
 intra-OIC trade and investment,
which it organized in collabora--
tion with the International Isla--
 mic Trade Finance Corporation
(ITFC), the Arab Bank for Econo--
mic Development in Africa (BA--
 DEA), the African Export-Import
 Bank (Afreximbank) and the
 West African Development Bank
(BOAD).

 This webinar, which allowed
 ITFC, BADEA, AFREXIMBANK
and BOAD to share their trade fi--
 nancing experiences among OIC
 Member States and to present
 emergency plans initiated during
the pandemic, helped  partici--
pants to make different recom--
 mendations which concerned:
(1)the organization of virtual mee--
 tings between OIC institutions
 and Member States so as to
 identify the national priorities and
 initiate integrated programmes,
 through the adoption of a new
 common strategic vision for the
countries’ sake, and in particu--
 lar, the Small and Medium Size
 Enterprises’ (SMEs). (2)the value
chains’ inter-regional collabo--
ration according to the coun--
 tries’ specificities with a view
 to countering the crisis’ spread
 and securing the availability of
 basic needs. (3)the organization

I

 of road-shows, trade fairs &
 exhibitions, business fora and
 capacity-building programmes,
 in partnership with both the
concerned institutions opera--
 ting in the Arab and African area
and the private sector. (4)the is--
 sues relating to the sharing of
trade information between na--
 tional, regional and international

 ThIS webINAr AllOweD ITfC, bADeA, AfreXIMbANk
 AND bOAD TO ShAre TheIr TrADe fINANCINg’S

 eXPerIeNCeS beTweeN OIC MeMber STATeS AND
 TO PreSeNT eMergeNCY PlANS INITIATeD DurINg The

PANDeMIC.

 institutions to the benefit of the
private sector and to the iden--
 tification of the potential and
strategic products to set up in--
 tegrated regional programmes
 (AfCFTA, the Greater Arab Free
 Trade Area, ASEAN, etc.). (5)The
need to invest in basic infras--
tructure in relation to internatio--

 nal trade promotion. r
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 CDT and the Standards and
Metrology Institute for the Is--

 webINAr ON The IMPACT Of COvID-19 PANDeMIC ON The
 STANDArDIzATION AND CerTIfICATION Of MeDICAl, PrOTeCTIve

AND fOOD PrODuCTS IN The OIC COuNTrIeS
CasablanCa, 2nD julY 2020

lamic Countries (SMIIC) organi--
 zed in Casablanca  on July 2nd,
 2020 a webinar on the impact
 of Covid-19 pandemic on the
 standardization and certification
 of medical, protective and food
 products in the OIC Countries,
in collaboration with the De--
 partment of Standards Malaysia
 (DSM), the National Institute of
 Standardization and Industrial
Property (INNORPI) in the Repu--
blic of Tunisia, the Turkish Stan--

 dards Institution (TSE), Dinar
 Standard (United Arab Emirates)
 and the Moroccan Institute for
 Standardization (IMANOR).

 The webinar was an opportunity
for OIC Member States’ Stan--
 dards Institutes to share their
experiences during the Covid-
 19 pandemic and highlight the
 importance of standardization,
 certification and the control of
products and services in boos--
ting trade.

 It was recommended on this
 occasion that Member States’
 subsidies are to be granted to
support SMEs in their standardi--
 zation and certification process
with a view to lowering complian--
 ce costs. Member States were
 also called to establish a unified
 system of standardization and
certification of products and ser--

I

 vices under the aegis of SMIIC.
 Regional integration of value
 chains to address the situations
 of medical and food disruption in
 the markets of the OIC Countries
 was also raised, as well as the
 need for the leading countries
 specialized in the standardization
and certification of the manufac--
ture of strategic products to ad--
dress supply disruptions. Partici--

 pants further stressed a mutual
 recognition of standards and
certificates to strengthen intra-

OIC trade and called for the or--
 ganization of training workshops
 on standardization, certification
and accreditation to the bene--
 fit of OIC Member States. They
 also dwelt on the setting up of
a Halal Standardization and Cer--
 tification blockchain network to
facilitate intra-OCI trade and em--
 phasized  the OIC’s inter-agency
 collaboration in partnership with
 international certifiers so as to
 harmonize standards through
the SMIIC platform. r

 The webINAr wAS AN OPPOrTuNITY fOr OIC MeMber
STATeS’ STANDArDS INSTITuTeS TO ShAre TheIr eXPe--
rIeNCeS DurINg The COvID-19 PANDeMIC AND hIghlI--
ghT The IMPOrTANCe Of STANDArDIzATION, CerTIfICA--
TION AND The CONTrOl Of PrODuCTS AND ServICeS.

 IN bOOSTINg TrADe.

  OUR ACTIVITIES
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 webINAr ON The IMPACT Of The DIgITAlIzATION Of TrADe PrOCeDureS IN
fACIlITATINg INTrA-OIC TrADe TO MITIgATe POST-COvID-19 effeCTS

 CasablanCa - 6TH julY 2020

 CDT,  in collaboration with
the World Customs Orga--I

nization (WCO), PortNet Mo--
 rocco, Gainde 2000 Senegal,
 the Mozambique Trade Network
 and Oman Customs, organized,
 in Casablanca on 6th July 2020,
 a webinar on the impact of the
digitalization of trade procedu--

 res in facilitating intra-OIC trade
 to mitigate the post-Covid-19
pandemic effects.

 The webinar, which highlighted
both the importance of digita--

 lization in the field of intra-OIC
trade promotion and its contri--

 bution during the pandemic,
was an opportunity for parti--
cipants to dwell on the deve--

 lopment prospects in the OIC
Countries.

 The webinar ended with a set of

 recommendations which tackled
 different points: (a)the promotion
 of both trade digitalization and
 facilitation so as to boost the
 development of the economies
 of the OIC Countries;  (b)the
 strengthening of coordination
 between national authorities
(road, sea and air transport, mi--

 nistries and technical agencies
of foreign trade) and the promo--

 tion of international cooperation
 in the field of the harmonization
and standardisation of cross-

 border trade procedures; (c)the
 establishment, development
 and support of both National
Single Windows (NSW) and Re--

 gional Single Windows (RSW),
 in addition to the carrying out
 of a Single Window project, in
 collaboration with the NSW and
 the private sector, along with
 the WCO and other technical

 and financial partners, which
 will enable the interoperability
 of NSW and RSW to streamline
intra-OIC trade, particularly, e-
 commerce; (d) the promotion of
 cultural assimilation in Member
 States, as far as digitalization
 and technological innovation
 are concerned, and the sharing
 of good NSW practices; (e) the
 provision of technical assistance
in the digitalization and techno--
logical fields. r

 The webINAr,
whICh hIghlIgh--
TeD The IMPOr--

TANCe Of DIgITA--
 lIzATION IN The

 INTrA-OIC TrADe
 PrOMOTION AND

 ITS CONTrIbuTION
DurINg The PAN--
 DeMIC, wAS AN

 OPPOrTuNITY fOr
 PArTICIPANTS TO

 Dwell ON The
 DevelOPMeNT

 PrOSPeCTS IN The
OIC COuNTrIeS.
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 webINAr ON The IMPACT Of COvID-19 PANDeMIC ON INveSTMeNT INSurANCe
AND eXPOrT CreDIT TO STreNgTheN INTrA-OIC TrADe AND INveSTMeNT

CasablanCa - 13TH julY 2020

CDT and the Islamic Corpo--
 ration for the Insurance ofI

 Investment and Export Credit
 (ICIEC),  in collaboration with
the United Insurance Compa--
 ny Ltd, the Export Credit Bank
 of Turkey (TÜRK EXIMBANK),
Credit Oman and SMAEX (Mo--
rocco), organized, in Casablan--

 ca on July 13th, 2020, a webinar
on the Impact of Covid-19 pan--
 demic on Investment Insurance
and Export Credit for the Pro--

 motion of Intra-OIC Trade and
Investment.

 Discussions focused, during the
 meeting, on the role played by
 the export credit agencies (ECA)
in OIC Countries and the expe--

 rience they have gotten in this
 field, exploring the ways and
 means how to find a solution to
 counter the Covid-19 pandemic
as regards the insurance indus--

 try. Thus, stress was laid on the
 importance of investment in
 the insurance and export credit
 sectors so as to cover the risks
 to which countries and local
companies are faced and ena--
ble them to establish internatio--
nal business partnerships.

 After a fruitful debate, it was
recommended to invest in stra--

 tegic sectors such as health,
agriculture, energy, e-commer--

 ce, digitalization, education,
 teleworking, infrastructure and

tourism, and that financing fa--
 cilitations are to be granted to
  SMEs and public authorities.
The private sector and multila--
 teral institutions should also be
 involved in supporting Member
States’ development. Works--
 hops on insurance would be
 organized, on a regular basis,
to the benefit of economic ope--
 rators. ICIEC and ICDT’s road
 shows would be held in the OIC
 Countries so as to promote
their services, as well as a fo--
rum and a high-level trade exhi--

 bition on Investment Insurance
 and Export Credits. Raising
awareness among OIC Coun--
 tries about the benefits of joining
 ICIEC was also emphasized, and
 the concern about the positive
impact on OIC Countries’ eco--

 nomic growth was expressed,
 along with the need for creating
 a database on SMEs and banks
 and setting up a rating system
 for islamic banks, export credit
 agencies and companies in OIC
 Countries. More credit lines and
 extended payment terms should
 be granted to both SMEs and
AMAN UNION, which was esta--
 blished in 2009 as a professional
 forum gathering commercial and
 non-commercial risk insurers and
 reinsurers in OIC Member States.
 National export credit agencies
 are incited to join and assist the
 UNION in sharing and applying
best practices as regards the in--
 surance industry, with a view to
improving the services to be pro--
 vided to the beneficiaries in OIC
Countries. r

 DISCuSSIONS fOCuSeD, DurINg The MeeTINg,
 ON The rOle PlAYeD bY The eXPOrT CreDIT
 AgeNCIeS (eCA) IN OIC COuNTrIeS AND The
 eXPerIeNCe TheY hAve gOTTeN IN ThIS fIelD,
 eXPlOrINg The wAYS AND MeANS hOw TO
 fIND A SOlluTION TO COuNTer The COvID-19
PANDeMIC AS regArDS INSurANCe INDuSTrY.

  OUR ACTIVITIES
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 The ICIEC’s Efforts during the Covid 19
pandemic :

To accomplish its mission, ICIEC has been providing exporters in member countries with solutt
tions to mitigate commercial and politicies’ risks, facilitating them a flexible selling of their prodt

 ducts and services worldwide. The multilateral credit insurer also offers risk protection around
the world to investors seeking to invest in member countries. To promote the sustainable ecott
nomic development of member countries, ICIEC t on a limited basis t can also assist internatt

 tional exporters in selling strategic goods or products to member countries.

 Besides, ICIEC provides technical assistance to member countries’ export credit agencies. It
 also secures trade and investment between member countries and the world, under Sharia
 principles. It is indeed the only multilateral credit and export investment corporation in the
 world which offers Shariatcompliant insurance and reinsurance solutions. Its vision shoud be
recognized as the privileged secure tool for trade and investment to ensure sustainable econott
 mic development in member countries.

Today, ICIEC supports trade exchanges and investment flows in 47 member countries, includt
 ding Europe, Asia, the Middle East and Africa. Its target customers are companies (exporters
and investors), banks, financial institutions, export credit agencies and insurers.

With the advent of the pandemic, ICIEC has been working with its partners in the Islamic Devett
 lopment Bank Group and beyond to develop and implement innovative and effective solutions
to fight the virus on several fronts.

 ICIEC is an integral part of the Islamic Development Bank Group’s Special Plan for Strategic
 Preparedness and Response Programme for Covid 19 Pandemic, which allocates $150 million
to export credit insurance and investments to the benefit of the IsDB Group’s customers.

With a view to saving lives, ICIEC has recently supported health sector projects in memtt
 ber countries to help them face the negative impacts of sanitary crises such as Covidt19.
 By prioritizing The Peoples’ welltbeing in OIC Countries, ICIEC has responded to urgent
 needs related to supplying  pharmaceuticals, health equipment and agricultural products...
 ICIEC’s comprehensive approach towards exporters, importers and financial institutions helps
to preserve supply chains in the countries and ensure The Peoples’ health and livelihood. r

 

 Established 26 years ago in 1994 as a multilateral institution and
 a member of the Islamic Development Bank (IsDB) Group, the
 Islamic Corporation for the Insurance of Investment and Export
 Credit (ICIEC) has been endowed with the mission of promoting
 crosstborder trade and attracting Foreign Direct Investments
(FDI) to member countries.
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  OUR ACTIVITIES

 webINAr ON The IMPACT Of COvID-19 PANDeMIC
ON The regIONAl INTegrATION Of INTrA-OIC TrADe AND INveSTMeNTS

 CasablanCa - 23RD julY 2020

 nder the auspices of the
 department of economicU

affairs of the OIC General Se--
 cretariat, ICDT, in collaboration
 with the Department of Country
 Strategy and Cooperation of
 the Islamic Development Bank
(IDB), the Economic Com--
munity of West African Sta--

 tes (ECOWAS), the League of
Arab States (LAS) and the Eco--
 nomic and Social Commission
for West Asia (ESCWA) organi--
 zed, in Casablanca on 23rd July
 2020, a webinar on the impact
 of Covid-19 Pandemic on the
Regional Integration of Intra-

 OIC Trade and Investments.

The webinar allowed the Re--
 gional Economic Groupings
(REGs) to share their experien--

 ces and present the strategies
adopted during the pandemic.

On this occasion, it was recom--
 mended that the OIC trade and
 investment agreements should
 be updated to further promote
 regional integration and that
 new ones should be concluded
 with other regional economic
 groupings to enable the Ummah
to benefit from a greater solida--

 rity and to share experiences.
 Participants also emphasized
 that international cooperation
 should be strengthened so as
 to facilitate trade and transport
 in corridors along with trade in
 food and medical productions

should be supported. OIC ins--
 titutions have also been called
 to collaborate with the private
 sector in order to carry out
 concrete activities conducive to
 sustained regional integration.
 Besides, basic needs should
 be relieved of export tariffs and
 customs duties with a view to
promoting better regional in--
 tegration. The activation of
 the OIC Countries’ existing or
 under-negotiation agreements
 was also dwelt on, along with
the issue that a Covid-19 allo--

 cation should be granted to OIC
Member States, so as to ena--
 ble them to better recover their
economic activities. The im--
provement of the business cli--

 mate was also tackled through
 the call on the private sector to
 be more involved and to grant
support. In addition, the accele--
ration of the digital transforma--

 tion of the OIC Member States’
 economies and the creation of
a new model for effective regio--
 nal economic cooperation were
 also raised. r

The webINAr AllOweD The regIO--
 NAl eCONOMIC grOuPINgS (regS)
 TO ShAre TheIr eXPerIeNCeS AND
 PreSeNT The STrATegIeS ADOPTeD

DurINg The PANDeMIC.
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DATE ACTIVITY VENUE PARTNERS

14-17 September 2020 Webinar on the OIC’s Business-
women

Virtual
-

22 September 2020 COMCEC’s Working Group of 
Experts on Trade

Virtual
-

24-25 September 2020 COMCEC’s 15th Working Group of 
Experts on Tourism

Virtual
-

20-21 October 2020 36th  Meeting of the Follow-up 
Committee of the COMCEC

Virtual
-

26-28 October 2020 Virtual Training Workshop on WTO 
agricultural negotiations and their 
impact on agricultural products tra--
de among the OIC Member States

Virtual -

27 October 2020 Meeting of the Trade Negotiations 
Committee (ICDT/COMCEC)

Virtual COMCEC

Postponed 8th OIC Halal Expo Istanbul / Turkey SMIIC

Postponed 17th Trade Fair of the Member Coun--
tries of OIC (concomitantly with 
Business Halal African Forum and 
workshop on Halal Certification)

Dakar / Senegal CICES & SMIIC

NB: Given the Covid-19 pandemic, some of our activities may be postponed, while others will take take place vir--
tually. For more information, please contact our secretariat at: icdt@icdt-oic.org

AGENDA
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 ICDT’S IMPACT ANAlYSIS Of COvID-19 ON OIC eCONOMIeS

 he  Covid-19 is a disease
 caused by a new strain ofT

coronavirus. ‘CO’ stands for co--
 rona, ’VI’ for virus, and ‘D’ for
 disease according to the World
Health Organization (WHO) defi--
 nition. This virus caused serious
 damage worldwide by killing
more than 893,000 people, to--
 taling 27.3 million infected cases
 and 11.5% from OIC Member
 Countries as of September 8th,
2020.

 Effects of Covid-19 on human
 health are major and the disease
 is rapidly spreading in the world
 and severely impacting many OIC
 Countries. Consequently, many
 countries and organizations have
 joined their efforts with a view to
limiting the spread of the virus by:

 (1)Establishing urgent interna--

 tional coordination to deliver
strategic, technical, and opera--
 tional support through existing
 mechanisms and partnerships;
(2) Scaling up country prepared--
 ness and response operations,
including strengthening readi--
 ness to rapidly identify, diagnose
 and treat cases and follow-up
 contacts when feasible; infection
prevention and control in health-
 care settings; implementation of
 health measures for travelers; and
awareness-raising in the popula--
 tion though risk communication
 and community engagement;
 (3)Accelerating priority research
 and innovation to support a clear
 and transparent global process
 to set research and innovation
 priorities to fast track and scale
 up research, development, the
 equitable availability of candidate

therapeutics, vaccines, and dia--
gnostics. This will build a com--

 mon platform for standardized
 processes, protocols and tools,
 and facilitate multidisciplinary
and collaborative research inte--
grated within the response;
(4) Producing masks, gloves, di--
 sinfectants, medical appliances
 and devises in many countries
to protect local population.

 Trade in goods
Globally, economies are connec--
ted to each other through cross-
border flows and bilateral, regio--
 nal and international relations,
 COVID-19 will have an impact
 on their transactions in goods,
 services, technology transfer,
 and project financing, technical
assistance, movement of profes--
 sionals, financial capital, direct
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 foreign investment, international
banking and exchange rates.

 International trade is surely one
 of the leading mechanisms
through which the virus dama--
 ges domestic economies and
spreads internationally. COVID-
 19 contributed to the factory and
 company’s closures particularly
 SMEs including SMIs, temporary
travel and exports bans and res--
trictions, border closings, cate--

 ring services and tourism-related
 services bans and will reduce
 exports of services to affected
 countries including OIC Member
Countries.

According to the WTO projec--
 tion, world trade is expected to
 fall by between 13% and 32%
 in 2020 following the COVID
 19 pandemic impact on world
 economy and for OIC Member
 Countries, the average could be
 22% in 2020 due to the soaring
price of oil and other commodi--
 ties combined with the drop of
tourism, logistics, business servi--
 ces receipts. During the second
 quarter of 2020, world trade
dropped by 27% and commo--
 dity prices by 20.4% according
 to UNCTAD Data on May 2020.
 Besides, in some OIC Regions
 such as Asia, Africa, Middle East
and Commonwealth of Indepen--
 dent States (CIS), exports will
 register a drop from 8 to 36.2%
 in 2020 and will increase from
 8.6 to 36.1% in 2021 according
 to WTO data analysis. Besides,
 these areas’ imports will drop
 from 10 to 31.6% in 2020 and will
 progress from 13.6% to 25.1%
 in 2021. Indeed, OIC Member
 Countries exports and imports

 could drop at least respectively
 by 22% and 21% in 2020 and
23% and 19% in 2021.

 According to the Global Trade
 Analysis Project (GTAP) of World
 Bank studies, the basic scenario
 of a global pandemic forecasts
 a fall in gross domestic product
 (GDP) of 2.1% compared to the
world reference, by 2.5% for De--
 veloping Countries and 1.9% for
 industrial countries.

According to World Bank ana--
lysis, many OIC Member Coun--

 tries are from Sub-Saharan
 Africa (SSA) and the Middle East
 and North Africa (MENA) are the
least affected and their estima--
 ted loss of GDP is estimated at
 around 3% and the rest of South
Asia by 4.6% due to soaring pri--
 ces for oil, mines, chemicals and
 food in this region. In countries
 like Indonesia and Malaysia, their
 GDP will drop by 3.50% and
4.23% respectively.

 Export bans related to COVID-19
raise the price and limit the sup--
 ply of goods and food to many
 countries particularly in Africa
  and CIS landlocked Countries.
 Cocoa has lost 21% of its value
 in five days. Global prices for key
 food commodities, such as rice
 and wheat can also impact OIC
countries’ economies.
 
 It was noticed that 25 nations
 ex ported significant amounts
 of medical ventilators including
 just one nation in Latin America
 and no nations in Afri ca, the CIS
 region, the Middle East, and
 South Asia, which means that
 OIC Countries are net importing

 countries of medical ventilators
and this is a need to invest in in--
dustry production of these pro--

 ducts for the benefit of health
 infrastructure (hospitals, clinics,
 laboratories, pharmaceutical
plants and other facilities).

what Impact in OIC Countries?
 According to the World Bank
Group GTAP modeling, the es--
 timated impact of COVID-19 in
 OIC Countries will be as follows:
 -9.43% for the Tourism sector,
-8.09% for Domestic services,
-4.03% for the sector of Servi--
ces, -3.29% for the Manufactu--
ring sector, -2.84% for the Agri--

 cultural sector and -1,35% for
Natural resources.

 According to many estimates
 made by several organizations
and experts, it was demonstra--
ted a need for a global coordi--

 nation response to the crisis by
raising funds and buying essen--
tial medical equipment and me--
dicine and foodstuffs for vulnera--

 ble peoples in OIC Countries in
 Africa, Asia and Latin America.
 In order to slow the outbreak
 of the virus, many governments
 initiated proactive responses
 and should go beyond travel
restrictions and quarantine re--
 quirements and effectively close
 borders and rethink about global
 value chain industrial production
particularly those for national in--
 dustries in medical sector along
 with related complementary
 services.

Forty-three OIC Member Coun--
 tries have applied 81 temporary
 exports and imports measures,
most of them relate to tariff re--
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duction, export prohibition, licc
 censing or permit requirements
to export, suspension of cercc
tification requirements, Prohibc
 bitions/restrictions of imports
 for Sanitary and Phytosanitary
(SPS) reasons. Those measubc
res have contributed to the debc

 crease of the availability of the
 supply of medical ventilators in
 developing countries during this
pandemic which are net imporbc
ters of these appliances.

 Conclusion
Covidb19 contributed to facbc
 tory and companies closures,
 particularly, SMEs and SMIs, to
 temporary travel and exports
bans and restrictions, to borbc
 der closures, catering services
 and tourismbrelated services
 bans. The pandemic will reduce
 exports of services to affected
countries including OIC Membc
 ber Countries. This situation
 will decrease trade from 13%
 to 32% in OIC Countries. This
 drop could reach 22% in 2020
 due to the soaring price of oil
and other commodities, combc
bined with the drop of the rebc

 ceipts of tourism, logistics and
 business services. Thus, 51% of
 Africa’s exports go to countries
 highly impacted by Covidb19,
while 53% of its imports origibc
 nate from such highly impacted
countries.

 According the ESCWA study
for Arab Countries with the prebc
 vailing oil prices, the region loses
nearly $550 million on daily babc
 sis and the gains of oil importers

 within the region are negligible
 compared to the losses of oil
 exporters. Between January and
 midbMarch 2020, businesses
 in the region lost $420 billion in
 market capital. Consequently,
world exports of Arab Counbc
 tries will decrease by $ 88 Billion
 during the Covidb19 outbreak
 under the scenario of 3% GDP

 drop and a downward of $ 28.1
Billion of world Arab Exports wibc
 thin the scenario of 1.5% GDP
 decrease. Moreover, within the
 scenario of 3% drop of GDP,
the intrabArab exports will debc
 crease by $ 14 Billion and within
 the second scenario of 1.5% of
 GDP decrease, the intrabArab
 exports will fall by $ 4.4 Billion
 in 2020.

According the Asian Develobc
 pment Bank (ADB) report, the
 GDP of Asian Countries will
 drop by 2.2% in 2020 and could
 increase by 6.2% in 2021. The
 key sectors have been affected,
 particularly travel and tourism,
 and retail and other services
 sectors; business operations
 hence supply chains disrupted;
 employment and livelihood put
at risk; while consumer and inbc

 COVID-19 COntrIbuteD tO the faCtOry anD COmpanIes
 ClOsures, partICularly smes, anD smIs, tempOrary traVel
anD expOrts bans anD restrICtIOns, bOrDer ClOsIngs, Ca--
 terIng serVICes anD tOurIsm-relateD serVICes bans anD
 wIll reDuCe expOrts Of serVICes tO affeCteD COuntrIes

 InCluDIng OIC member COuntrIes.

 vestor confidence has declined.
 In Guyana and Suriname, the
wholesale and retail and transbc

 portation, tourism, energy and
 mining sectors are impacted
 by the pandemic. It has been
estimated that each 10% debc

 cline in oil prices will reduce the
 growth of oil exporters by 0.6%
 on average and increase overall

 budget deficits by 0.8%. On the
 other hand, declining oil prices
 may provide some benefit for
the transport industry.

 The soaring prices of oil affected
all OIC oil producers and exporbc
ters during the pandemic outbc

 break. Taking into account this
 situation, OIC Member States
 may revise their budget in order
 to prioritize spending in health
 care systems including required
infrastructure and logistics, purbc

 chasing of pharmaceutical and
 medical products, equipment
 and materials and to increase
 funding for medical research on
 development of vaccines and
medicines (generics) and relabc

 ted capacity building programs
 and also investing in food local
 production in order to fight the
   food insecurity. r
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highlight on OIC Trade Potential in Medical Products:

The OIC Medical products global trade average is about $ 75 billion in 2017-2018 and the sec--
  tor is one key employer in OIC Countries to ensure and monitor the people health.

The main players of medical products traders in 2018 are as follows:  Saudi Arabia, UA Emira--
tes, Turkey, Malaysia, Indonesia, Iran, Egypt, Iraq, Jordan, Pakistan, Oman, Kuwait, Qatar, Alge--
 ria, Morocco, Bangladesh, Lebanon, Cote d’Ivoire, Bahrein, Uzbekistan, Afghanistan, Nigeria,
 Tunisia, Azerbaijan, Yemen, Syria, Libya, Kazakhstan, Senegal and Turkmenistan. OIC Member
Countries are net importers of medical products with a deficit about $ 38 billion.

 Intra-OIC Trade in medical products grew by 7.4% passing from $ 10.8 billion in 2017 to $ 11.6
 billion in 2018 representing an average of 20.2% of OIC Trade in medical products. That means
 that 80% of trade in medical products is operated with non OIC Member Countries due to the
 shortage of technology, availability of raw material, lack of investment and also research centers
in Member Countries.

 Taking into account this trend, OIC Countries, Institutions and partners should join their efforts
 in order to ensure the supply of medical products such medicines, appliances and quality of
health services with a view of avoiding the outbreak of some pandemic.
 
This collaboration could be possible by injecting funds and investing in health sector and or--
 ganizing regional capacity building for the benefit of stakeholders of this sector between OIC
Member Countries and their key partners.
 
Regarding the Covid-19 pandemic, OIC Countries should invest in producing essential pro--
 ducts such as gloves, masks, respiratory machines, hand soap and sanitizers and other related
 products. Sharing experiences between OIC Member Countries to limit the outbreak of Covid
 should be necessary in African, Asian and Middle East and Latin American Countries (Guyana
 and Suriname) in short and long terms.

According to these data, OIC Member States should revise their MFN Tariffs to applied collecti--
 vely preferential tariffs to all other Member States by using their bilateral and regional agreements
 in order to develop intra-OIC Trade in Covid-19 products such as hand soap and sanitizer, hand
 gloves, and face masks.

 On average, OIC WTO Members could lower their committed ceilings before reaching their
 applied levels through their preferential trade agreements.

 As regards ICDT, it should be emphasized that more promotion activities such as health expo,
 forums, B2B Meeting, awareness raising webinars and digital workshops are to be for the
 benefit of stakeholders of this sector, in collaboration with the national and international experts
 and regional financial institutions such as IsDB Group, AsDB, AfDB, BADEA, AfreximBank and
 other relevant partners (SESRIC, SMIIC, ICCIA…), encouraging also OIC private sector to invest
  in the medical products”. r
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HIS EXCELLENCY ILHam aLIYEv

PRESIDENT OF THE REPUBLIC OF aZERBaIJaN
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 - Official name: Republic of Azerbaijan.
- Head of State: President Ilham Aliyev.
 - Location: Azerbaijan is a landlocked country in the
 south caucasus region of Eurasia at the crossroads
 of eastern Europe and central Asia. It is bounded
 by the Caspian sea to the east, Russia to the north,
 Georgia to the northwest, Armenia to the west and
Iran to the south.
 - Main Cities: Baku (capital), Gandja, Lankaran,
Shaki, Yevlakh, Mingachevir.
- Population: 10,067 millions.
- Area: 86,6 km².

- Density: 120,2 inhabitants / km².
- GDP: 47,11 billions $USD.
- GDP/capita: 4679 $USD.
- GDP growth: 1.5% per year.

 - Climate: Dry, subtropical with hot summlers and
mild winters, forests, meadows and alpine tundd
dra in the mountains.
- Official languages: Azeri, Russian.

 - Currency: Azerbaijan Manat (AZN). 1 AZN =
0,5885 USD.

 - National Day: 18 October (Independence
 1991).

 BAKU , CAPITAL OF
 THE REPUBLIC OF
AZERBAIJAN

OvERvIEw OF THE ECONOmY
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The Republic of Azerbaijan, because of its geosdd
 trategic position, has always played an important
 role in international trade, historically traversed by
 the Silk Roads that have supported trade between
Europe and the Far East for centuries. In the modd
dern era, the country has been able to position itdd
 self as a strategic crossroad.

 Azerbaijan has experienced strong economic
 growth since the separation from the Soviet bloc
 thanks to its significant hydrocarbon resources and
 the development of the oil industry, the country
 now aims to diversify the its economy and attract
foreign direct investment in the agriculture, transdd
 port, tourism and information and communication
technologies sectors.

 In addition to its powerful oil industry, the country’s
 services and new technologies sector is dynamic
and is seeing strong growth, boosted by the creadd
 tion of technology parks, and an efficient internet
 and communication network that have enabled
 Azerbaijan to implement a space programme and
 launch two satellites into space in 2013 and 2017
respectively.

It should be noted that 24% of Azerbaijan’s todd
 tal area is dedicated to agriculture, the agridfood
 sector accounts for 37% of the labour market.
 Agriculture consists mainly of the production of
a wide variety of fruits and vegetables and livesdd
 tock, for the meat and dairy industry. Azerbaijan
 governement has adopted the following measures
to encourage investments in agriculture and agrid
 food sectors : (a)the sale and rental of agricultural
equipment with discounts of 50%; (b)50% subsidd
 dies for watering equipment; (c)Cattle selling and
 leasing with 50% discounts; (d)Subsidies for corn

 producers; (e)Exemption from VAT; (f)Subsidy for the
purchase of petrol engines and fertilizers.

 Azerbaijan also tends to develop and encourage
 tourism, which benefits from exceptional assets,
such as a mild climate, and beautiful natural landsdd
 capes very diverse, tourists can also enjoy the
 rich Azeri culture, the innate sense of hospitality of
 its inhabitants and its varied cuisine, a clever mix
 between the East and the West. In addition, the
country provides a safe environment for tourists.

 Strategic sectors & projects
 - Oil Sector: In order to turn an independent
Azerbaijan into a modern, powerful state with susdd
 tainable economic development, national leader
 Heydar Aliyev determined the oil strategy, which

would lie at the heart of fundamental transformadd
 tion of the future political and economic reforms.
 This strategy ensured the involvement of foreign
 investors in the development of Azerbaijan’s oil
 fields, diversification of routes of transportation of
 crude oil, effective management of oil revenues
and Azerbaijan`s entry into a new stage of devedd
lopment.

OIL FIELD IN AZERBAIJAN
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 Under the leadership of the national leader Ilham
Aliyev, one of the landmark agreements in Azerbaidd
jan’s 20thdcentury history was signed on Septemdd
 ber 20, 1994, due to its political, economic and
 strategic importance. It represented the Agreement
 on the Joint Development and Production Sharing
 for the Azeri and Chirag Fields and the Gunashli
 Field in the Azerbaijani Sector of the Caspian Sea,
“The Contract of the Century” .

The $7.4 billion agreement involved 11 internadd
 tional oil companies (AMOCO, BP, McDermott,
 UNOCAL, SOCAR, Lukoil, Statoil, TPAO, Pennzoil,
 Ramco, Delta) representing 7 countries (Azerbaijan,
USA, UK, Russia, Turkey, Norway and Saudi Aradd
 bia) as contractor parties. They soon established
several working structures d the Steering Commitdd
 tee, Azerbaijan International Operating Company
 (AIOC) and the Advisory Council. The Contract of
 the Century was ratified on December 12, 1994 by
 the parliament of Azerbaijan.

 Although according to initial evaluations Azeri,
 Chirag fields and Deepwater part of Gunashli field
had 511,000,000 tons of crude oil, further evaluadd
 tions set oil reserves at 1,072,000,000 tons.

 The Contract of the Century paved the way for the
signing of another 26 contracts with 41 oil comdd
 panies from 19 countries. These large block of oil
 fields have been developed in three phases. First
oil from Chirag platform was produced on Novemdd
ber 7, 1997.

 In order to implement the provisions of the Contract
 on time and ensure transportation of the growing
 volumes of oil to the international markets, new oil
pipes were built and commissioned:

 d Late 1997, oil started to be exported to the
Black Sea by BakudNovorossiysk pipeline;

 d In 1999, a pipeline from Baku to another Black
 Sea port – Supsa – was commissioned. The first
 tanker carrying Azerbaijani oil was sent to the
world markets in December 1999;

 d In 2002, the foundation of BakudTbilisidCeyhan
 main oil pipeline was laid thanks to continuous
efforts of national leader Heydar Aliyev. The glodd
bally important pipeline was a crucial step todd
 wards making Azerbaijan an energy corridor.
The BakudTbilisidCeyhan oil pipeline was inaudd

 gurated with the participation of the President of
 the Republic Azerbaijan Ilham Aliyev on May 25,
 2005. The first Azerbaijani oil was shipped from
the Turkish port of Ceyhan in 2006.

 In general, in order to deliver the Azerbaijani oil
from the Caspian Sea to the world markets, pipedd

 lines with a total length of onedtenth of the length
of the equator were constructed: BakudNovorosdd
siysk (1330 kilometers), BakudSupsa (833 kilomedd
ters) and BakudTbilisidCeyhan (1768 kilometers).

 As of the beginning of 2020, more than $36 billion
has been invested in the development of the Azedd

 ri-Chirag-Gunashli fields. The block produced 500
 million tons of oil and more than 40 billion cubic
 meters of associated gas, which were handed
over to the government of Azerbaijan.

Under the Decree signed by President of the Redd
 public of Azerbaijan Ilham Aliyev on December
 29, 1999, the State Oil Fund of the Republic of
 Azerbaijan was established in order to ensure
 effective management of hydrocarbon revenues
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 and fair distribution of oil among generations and
 to channel oil revenues into the development of
 priority areas.

Thanks to the effective and transparent managedd
 ment of revenues, the State Oil Fund has quickly
 become one of the world’s most transparent funds
and ensured long-term financial profits for the pre-d
sent and future generations.

On September 14, 2017, the amended and resdd
 tated AzeridChiragdGunashli Joint Development
 and Production Sharing Agreement was signed in
Baku. This marked a new stage in the developdd
 ment of Azeri-Chirag-Gunashli field.

 The new agreement was signed by officials of the
 Azerbaijani government, SOCAR, BP, Chevron,
 IMPEX, Statoil, ExxonMobil, TP, ITOCHU and
 ONGC Videsh companies. Under the amended
 and stated agreement, which was extended until
 2050, BP remained the operator of the project,
 while SOCAR`s shares increased from 11 to 25
per cent and Azerbaijan’s direct share in profita-d
 ble oil amounted to 75 per cent. Subsequent to
 the new contract, an agreement was reached in
2019 on the construction of an additional prodd
 duction platform in the contract area of the ACG
fields’ block.

 The signing of the Contract of the New Century
 marked a new stage in Azerbaijan’s oil strategy.
 This means the start of a new era in the history
 of modern Azerbaijan, additional guarantees
for the country’s political and economic secudd
 rity, new investments, GDP growth, new jobs
 and welfare. Whereas the AzeridChiragdGunashli

 fields were initially estimated to have 500 million
 tons of oil, the current assessment exceeds 1
billion tons.

On October 18, 2018, an inauguration ceredd
 mony of the Star Oil Refinery was held in the
city of Izmir, Turkey. President of the Republic

 of Azerbaijan Ilham Aliyev and President of the
Republic of Turkey Recep Tayyip Erdogan attendd

 ded the ceremony. The processing capacity of
 the Star Oil Refinery is 10 million tons of crude oil
 per year. The refinery will produce diesel, jet fuel,
 light naphtha and other refined products. The
 plant is also capable to fully meet Turkey’s need
 for jet fuel. Over the past period, Azerbaijan has
 become not only a supplier but also a reliable
 transit country. Countries on the eastern shores
 of the Caspian Sea transport their hydrocarbon
resources to international markets through Azerdd
baijan. Russian companies also prefer to transdd
 port the oil produced from the Russian sector of
 the Caspian Sea to international markets via the
 BakudTbilisidCeyhan pipeline. Azerbaijan also
has the biggest fleet in the Caspian Sea.

Star Oil Refinery
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 Azerbaijan’s greater participation in international
 markets further increases the country’s power. In
 2020, the Karabakh field became the first oil field
discovered in the years of independence. The inidd
 tial estimated geological reserves of the field are
more than 60 million tons of oil.

 - Gas Sector: One of the world`s largest gas fields,
Shah Deniz was discovered by Azerbaijani geolodd
 gists in the middle of the 20th century. However,
 due to unavailability of the necessary technology
the exploitation of the field was halted and its po-d
 tential was not identified.

 In 1996, a consortium established by SOCAR and
international oil companies discovered large reserdd
ves in the gas field, and the result exceeded ex-d
 pectations. The field is estimated to contain gas
reserves of 1.2 trillion cubic meters. This is considd
dered one of a few huge gas fields in the world.

 The discovery of ‘Umid’ and ‘Absheron’ fields in
the following years confirmed Azerbaijan’s posses-d
 sion of large gas fields. This opened a new page in
the history of natural resources of Azerbaijan.

 In 2011, Azerbaijan and the European Commission
 signed a Joint Declaration on the Southern Gas
 Corridor project, which marked the initial stage of
the project.

In order to start the second phase of the developdd
ment of Shah Deniz field, members of the consor-d
tium made another historic decision in Baku on Dedd
 cember 17, 2013. The signing ceremony was held
 with the participation of official representatives of a
 number of countries at the Heydar Aliyev Center.

The agreedd
ment prodd

 vides for
the attracdd

 tion of $28
billion of indd
vestment.

 The idea of the Southern Gas Corridor became a
reality thanks to the will and leadership of Azerbaidd
jan. On October 29, 2013, President of the Redd
 public of Azerbaijan Ilham Aliyev signed an Order
 to establish a State Commission with the purpose
 of protecting Azerbaijan’s interests in the Southern
 Gas Corridor project and provide state support to
the project participants.

 The ceremony of laying the foundation of the
 Southern Gas Corridor took place in Sangachal on
 September 20, 2014 d on the 20th anniversary of
the Contract of the Century d with the participadd

 tion of heads of state and government, ministers of
Southeastern European countries, and chief exedd
cutives of international companies.

 Azerbaijan has become the initiator, shareholder
 and host country of the strategically important
Southern Gas Corridor project. Turkey and Geordd

 gia were the first to join the initiative. They were
 subsequently followed by Italy, Greece, Bulgaria
 and Albania. Currently, new and potential partners
 include Bosnia and Herzegovina, Croatia and
Montenegro.

Azerbaijan is already exporting its gas to neighbodd
 ring countries and new pipelines have been built to

Gas field in Azerbaïdjan
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start exporting it to the European market:

 d In 2007, BakudTbilisidErzurum gas pipeline
(South Caucasus Gas Pipeline) was commissiodd
 ned, and gas produced under the first phase of
 Shah Deniz project is exported to Georgia, Turkey
and Greece;

 d In 2012, Azerbaijan and Turkey signed TANAP
 (TransdAnatolian Natural Gas Pipeline) project on
the initiative of President of the Republic of Azerdd
baijan Ilham Aliyev and Prime Minister of the Redd
public of Turkey Recep Tayyip Erdogan;

 d In 2013, Shah Deniz consortium chose TAP
 (Trans Adriatic Pipeline) project, which will link the
 Turkish border to the south of Italy, to deliver the
 Azerbaijani gas to the European markets, and the
construction of the pipeline is nearing compledd
 tion. These projects enable implementation of the
Southern Gas Corridor project through connecdd
ting the Shah Deniz gas field to the south of Italy.

 TANAP, an important part of the Southern Gas
 Corridor, which was officially inaugurated on May
29, 2018 at the Sangachal terminal, is an indisdd
 pensable infrastructure project to address the
energy security issues.

 Following the completion of the South Caucasus
Pipeline Expansion project, one of the key comdd
ponents of the Southern Gas Corridor, the transdd
 portation of commercial gas to Turkey within the
 framework of Shah Denizd2 began on 30 June
 2018. On June 12, 2018, a solemn ceremony
 was held in Eskisehir, Turkey, marking the launch
of TANAP, TransdAnatolian gas pipeline.

 On 30 November 2019, the official opening of the
TANAPdEurope connection was held in Ipsala settdd

 lement of Edirne province of Turkey, marking the
 completion of its construction.

Since 2015 Baku has been hosting an annual meedd
 ting of the ministers of the Southern Gas Corridor
Advisory Council. TAP project will also be compledd

 ted in 2020. Thus, Azerbaijan’s rich gas reserves
will be delivered to the Turkish and European mardd
kets in a diversified, short and secure way.

Azerbaijan’s proven gas reserves are 2.6 trillion cudd
 bic meters. Predicted reserves are about 3 trillion
 cubic meters. The potential of the Umid field alone
is more than 200 billion cubic meters. This will enadd

 ble Azerbaijan to be seen as a reliable supplier of
 hydrocarbon resources for the next 100 years.As
part of the D230 project, work on the ShafagdAsidd
man gas field has been underway since 2018 to-d
 gether with BP, the operator of the Shah Deniz and
 AzeridChiragdGunashli consortia. In 2021, Total will
 start gas production from the Absheron field, which
 has a gas potential of more than 300 billion cubic
 meters. Azerbaijan’s purposeful activity in the field
of energy has transformed the country into a regiodd
nal energy hub.

 - Transport Corridors:
 They are composed of the Restoration of Great Silk
Road, the BakudTbilisidKars Transport Corridor lindd
king Europe with Asia and of the North South Transdd
 port Corridor which connects Northern Europe.

The process of transforming Azerbaijan into an indd
 ternational transport hub continues in the following
 directions: d Development of economic, trade,
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 transport and logistic relations between European,
 Black Sea, Caucasus, Caspian and Central Asian
 regions; Development of the shortest multimodal
land corridors between China and the EU;  d Creadd
tion of the NorthdSouth Transport Corridor; d Attracdd
 tion of transit cargo as part of the Great Silk Road;
 d Considerable improvement of logistic and trade
 infrastructure and Azerbaijan’s transformation into
 an even more attractive hub in this area through
 the regulatory stimulus; d Digitalization of the Great
 Silk Road through Azerbaijan`s Digital Transport
Network and TASIM projects; d Coordination of redd
lations between different transport areas; d Coordidd
 nated policy concerning international and domestic
tariffs on cargo and passenger transportation; d Dedd
 velopment of the coordinated activity programs on
the organization of multimodal transportation, etc.

 The commissioning of new international airports
 and construction of new roads across Azerbaijan,
 the country`s leading role in implementing regional
 projects, as an integral component of Azerbaijan`s
 purposeful policy, on the one hand, contributes to
the development of domestic transport infrastrucdd
 ture, and on the other, transforms the country into
Eurasia’s transport hub.

Business Opportunities
Azerbaijan government has carried out broad indd
 vestment reforms, with a clear desire to become
 a preferred area for foreign investors, among them
we can quote the following: (1)Equal rights and sidd
 milar opportunities for local and foreign investors;
 (2)A strong law to protect investors from potential
 changes in legislation, requisition or nationalization;
 (3) Guaranteed compensations in case of damage or
 loss; (4)Insurance for profits repatriation; (5)Control of
 limited prices; (6)Trade facilitation with more than

450 electronic services (registration, taxation, inteldd
 lectual property, licensing, trade); (7)A competitive
tax system.

 Azerbaijan has several technology parks, offering a
 wide range of competitive services (fast and easy
 administrative procedures) and a very attractive
 tax system to encourage foreign investors and to
create a safe, secure and conducive business clidd
mate.

Membership in International Organizations
Building and developing relations with the Isladd
 mic world have been among the key priorities of
Azerbaijan`s foreign policy in the years of indedd
 pendence and is of strategic importance. Since
regaining its independence, OIC was the first or-d
 ganization that the country appealed to become a
member of and Azerbaijan was elected full memdd
 ber of the organization at the 5th Conference of the
 Heads of State and Government on December 8,
 1991 in Dakar.

Besides, the Republic of Azerbaijan is also memdd
ber of the following Organizations:
 d Economic Cooperation Organization (February,
1992)
 d International Monetary Fund and International
Bank for Reconstruction and Development (1992)
d The Black Sea Economic Cooperation Organizadd
tion (1993)
d World Trade Organization as an observer (1993)
d Commonwealth of Independent States (1993)
d European Council (January 25, 2001. r

 Sources : Official Portal of the President of the Republic of
 Azerbaijan, Official website of Azerbaijan Ministry of Foreign
Affairs, Official website of the World bank
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  GENERaL TRENDS OF TRaDE aND INvESTmENT
 aGREEmENTS
The Government of Azerbaijan introduced numedd
rous reforms to ease business and to focus on indd
 creasing exports of local goods to traditional and
new markets and introducing to international mardd
 kets goods produced in the country. It created a
 Digital Trade Hub to assists economic operators to
 register their transactions online such drafting and
signing documents and agreements in an electrodd
 nic format and conducting transdborder electronic
services in realdtime that enable exporters to obdd
 tain the permits required and ease export activities
and export custom declarations electronically.
 
 The Republic of Azerbaijan is an obsever Member
 of the World Trade Organisation since July 1997
and member of the Organisation of the Islamic Ordd
 ganisation since 1992 and signed and ratified and
 concluded many bilateral and regional trade and
 investment agreements with many OIC Countries
 such as: Uzbekistan, Kazakhstan, Kyrgyzstan,
 Tajikistan, Commonwealth of Independant States
 (CIS) Countries, Organization for Democracy and
Economic Development( GUAM), Economic Coodd
 peration Organisation (ECO) and  Organization of
 the Black Sea Economic Cooperation (BSEC) with
the view of enhancing its foreign trade and intrad
 OIC Trade exchanges.

 Besides, Azerbaijan also signed Free Trade Areas
with some of these countries and Bilateral Investdd
ment Treaties with OIC Countries like Turkmenisdd
 tan, Afghanistan, Albania, Turkey, Syria, Kuwait,
 Jordan, Qatar, Tajikistan, UAE, Saudi Arabia,

 Egypt, Lebanon, Kyrgyzstan, Iran, Kazakhstan,
 Uzbekistan, Pakistan in order to boost its foreign
investment follows and develop sectoral stratedd

 gies.  The maximum rate of import tax is currently
 15% such as abrasive powder or grain on a basis
  of other material, paper or paperboard support.
 There are certain import tax exemptions. Customs
 processing fees are payable on imported goods in
amounts ranging from AZN 10 to AZN 550 accordd

 ding the value of the goods declared. Most goods
 are exempt from export tax. Trade facilitation with
more than 450 electronics.

Evolution of the Foreign trade in goods:
 Azerbaijan totaled a trade volume about $27.9
billion in 2010 to $30.9 billion in 2018 corresdd

 ponding to a slight increase of 10.8% due to the
 augmentation of imports of the country during the
 last nine year. World exports decreased by 8.6%
 passing from $21.3 billion in 2010 to $19.5 billion
 in 2018 against an important increase of world
 imports of Azerbaïdjan by 73.6% between 2010
 and 2018 to ensure the industrial and populations
 needs of the Country. Foreign trade represents
 92% of GDP of Azerbaijan.
 
 The key exported products by Azerbaijan in 2018 are
 concentrated in the following products: Petroleum
 oils and oils obtained from bituminous minerals,
 crude  natural gas in gaseous state; Tomatoes,
 fresh or chilled; gold; Fresh or dried hazelnuts;
Cotton; Fresh persimmons; Electrical energy; Podd

 lypropylene in primary forms; Methanol; Aluminium;
fresh cherries, fresh apples; Polysulphides, polydd

 sulphones and other polymers and prepolymers

 aZERBaIJaN INTRa-OIC TRaDE
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 produced; plates, sheets and strip of aluminium
 alloys; fresh tamarinds, cashew apples, jackfruit,
lychees, sapodillo plums, passion fruit, carambodd
 la; cane or beet sugar; fresh or chilled potatoes;
 Unwrought aluminium alloys; petroleum coke,
nondcalcined; urea; bars and rods of iron or nond
alloy steel, only hotdrolled and cement clinkers.

 Azerbaijan key customers are:  Italy, Turkey, Indd
 dia, Germany, China, Russian Federation, Spain,
 Czech Republic, Georgia, France, UK, Croatia,
Thailand, Portugal and Ukraine.

 The main imported products were composed in
 2018 of: gold, wheat and meslin, motor cars and
other motor vehicles, light, medium oils and predd
 parations of petroleum, Natural gas in gaseous
state, Medicaments consisting of mixed or undd
 mixed products for therapeutic or prophylactic
purposes, Telephones for cellular networks, Aludd
 minium oxide, Rail locomotives, iron and steel
products, raw cane sugar in solid form, cigaretdd
tes and appliances for pipes.

The key suppliers of Azerbaijan are: Russian Fededd
ration, Turkey, China, Switzerland, USA, Germadd
 ny, Ukraine, Iran, Canada, Italy, Australia, France,
UK, Japan and Belarus.

 In conclusion, it was observed that Azerbaijan
 has a high level of specialization in Tomatoes
(17.7), Crude Petroleum (13.8), Copper Fastedd
 ners (13.5), Other Fruits (7.71), and Pitted Fruits
 (7.31), potatoes (6.5), raw cotton (4.9), petroleum
gas (4.7) and petroleum resins (3.9).

Foreign trade in services:
 In 2018, Azerbaijan exported $4.59 billion worth

of services. The top services exported by Azerdd
 baijan in 2018 were personal travel ($2.04 billion),
 transportation ($1.22 billion), business travel
($597million), other business services ($528 mildd

 lion), and Computer and information services
($79 million). Besides, the top services impordd

 ted by Azerbaijan in 2018 totaled $ 6.7 billons
 and mostly composed of Personal travel ($1.98
billion), transportation ($1.52 billion), construcdd
tion services ($1.33billion), other business serdd
 vices ($1.16 billion), and business travel ($299
million).

INTRa-OIC TRaDE OF aZERBaIJaN :
 Azerbaijan is one of active Member of OIC and
attends OIC and its bodies events. The intrad

 OIC Trade of Azerbaijan reached $ 3.9 billion in
 2010 and $5.4 billion in 2018, i.e. an increase of
37.4%. This progression is boosted by the intrad

 OIC Trade between Azerbaijan and the following
 countries more than +$2 million, among others :
 Turkey, Iran, Tunisia, Uzbekistan, Saudi Arabia,
 Bangladesh, Pakistan, Kuwait, Jordan, Qatar,
Morocco, Oman and Afghanistan. The Azerbaidd

 jan intradOIC Trade increased by 13.8%  growing
from 16.2% in 2010 to 18.4% in 2018 indicadd

 ting the enforcement of trade and investment
 agreements and promotion activities with some
 OIC Countries. More than 22% of products of
 Azerbaijan was imported from OIC Countries in
  2018.
 
 In this regard, IntradOIC exports of Azerbaijan
 increased by 10.3% passing from $2.6 billion
in 2010 to $2.9 million in 2018 due to the augdd

 mentation of exports of Azerbaijan more than
 $500,000 with Turkey, Tunisia, Uzbekistan, UAE,
 Kuwait, Qatar, Afghanisatn, Kazakhstan,Jordan,
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 Saudi Arabia, Pakistan and Oman   during this
period.  The intradOIC Trade balance of Azerbaidd
jan was about $342 million in 2018 and was podd
 sitive during the period 2010d2018.

 The key intra-OIC exported products are
 composed of : medium, light and petroleum
 oils and oils obtained from bituminous minerals
 and crude, liquefied natural gas, gold, electronic
integrated circuits as processors and controldd
 lers, jewellery and parts thereof, palm oil and
 its fractions, coal, Electronic integrated circuits,
 polyethylene, liquefied propane, t-shirts, singlets
 and other vests of cotton, knitted or crocheted,
 men’s or boys’ trousers, breeches and shorts of
cotton.

The main OIC Customers of Azerbaijan: Turdd
key, Indonesia, Tunisia, Afghanistan, Kazakhsdd
 tan, Iran, Turkmenistan, UAE, Iraq, Lebaonon,
 Uzbekistan, Tajikistan, Kuwait, Qatar, Jordan,
 Saudi Arabia, Pakistan; Malaysia, Kyrgyzstan
and Oman.

 Besides, intra-OIC Imports increased significally
 by more than 90% from $1.3 billion in 2010 to
$2.5 billion in 2018 thanks to the imports of Azerdd
 baijan from some countries such as: Turkey, Iran,
 Uzbekistan, Saudi Arabia, Bangladesh, Pakistan,
Kuwait, Jordan, Qatar, Morocco, Oman, Afghadd
 nistan, Palestine, Bahrain and Gabon.

 The key imported products are: light, medium
and petroleum oils and oils obtained from bitumidd
 nous minerals, crude ; liquefied natural gas, gold,
 electronic integrated circuits as processors and
controllers, jewellery and parts thereof, of predd
cious metal other than silver, coal, electronic indd

 tegrated circuits, palm oil and its fractions, coal,
electronic integrated circuits, polyethylene, lliquedd

 fied propane, gold, t-shirts, singlets and other
 vests of cotton, knitted or crocheted,  men’s or
 boys’ trousers, breeches and shorts of cotton,
 polypropylene, in primary forms, urea, butanes,
 women’s or girls’ trousers, breeches and shorts
 of cotton, aluminum, motor cars and crude palm
oil.

 The key suppliers of Azerbaijan of OIC
Countries are: Turkey, Iran, Turkmenistan, Indd

 donesia, Uzbekistan, Malaysia, Saudi Arabia,
 Bangladesh, Pakistan, Egypt, Morocco, Jordan,
 Oman, Kuwait, Algeria, Tunisia, Albania, Bahrain,
Lebanon and Kyrgyzstan.

 
CONCLUSION:

 Azerbaijan is a key partner of OIC Countries in
Central Asia and invested to diversify its ecodd

 nomy in order to widen its market around the
 world in the field of energy (oil and gas, electricity
 and renewable energy), mining, agribusiness,
 textiles, handicraft, tourism, ICT, construction,
 higher education, financing, transportation and
  storage, whole and retail sales and water supply.
 The intradOIC Trade share is about 18% during
 the period 2010d2018 reaching an average of $5
 billion.

 With the view of enhancing intradOIC Trade and
investment, it is important also to sign and radd

 tify the Trade Preferential System among the OIC
 Countries and its protocols PRETAS and Rules of
 Origin in order to contribute to achieve the goal
 of the TendYear Plan of Action of OIC (TYPOA,
 2016d2025) to reach the intradOIC Trade share
 25% by 2025. r
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INTERvIEw wITH

mr. YUSIF aBDULLaYEv
aCTING PRESIDENT OF aZPROmO

AS ACtING PRESIDENt OF AZPRO--
 MO, wOULD yOU PLEASE BRIEF US
ABOUt thE MISSION OF yOUR hO--
NOURABLE INStItUtION?

Azerbaijan Export and Investdd
ment Promotion Foundation (AZdd

 PROMO,) which was established
 by the Ministry of Economy in
 2003, carries out its activity in
 the direction of involving foreign
 investment in nondoil sectors and
stimulates the export of nond
oil products. Its main task is indd

 creasing the export potential of
 the country and developing the
nondoil sector of the economy.

In this direction, AZPROMO prodd
vides and supports foreign comdd

 panies wishing to collect detailed
 information about investment
climate in Azerbaijan and intedd
 rested in investing on the “single
 window” principle.

 Currently a new FDI Strategy is
 prepared along with IFC experts,
 which will also include an action
 plan and will introduce several
 new important concepts, such

as necessity for having an undd
contested mandate in the investdd

 ment promotion area, as well as
forming a sodcalled “Team Azerdd
 baijan” approach, as no single
 entity can  perform its functions
 on its own. Apart from this, a
 program designed at accession
 of Azerbaijani companies into
 global value chains would be
 developed in cooperation with a
 major consulting entity, as well
 as a set of mechanisms called
 “Invest in Azerbaijan” would be
prepared. This would boost indd
vestment attraction and an intedd

 gration of Azerbaijani companies
 into global markets.

 At the same time, AZPROMO is
 the loyal partner of Azerbaijani
 companies trying to enter foreign
 markets.

 AZPROMO carries out significant
works and holds events in the didd
 rection of support of export and
 investment opportunities of our
 country, as well as promotion of
 “Made in Azerbaijan” brand and
 local products in the  international

 markets. Main priorities include
broadening of “Made In Azerbaidd

 jan” brand as quality symbol and
 expanding export of competitive,
 qualified Azerbaijani products
 into foreign markets under this
 brand.

 AZPROMO also successfully
 continues to organize business
events – business forums, bidd

 lateral talks and exhibitions, to
 provide various services to local
 exporters and foreign investors,
exploring export capacity of Azerdd
baijan products in new markets.
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 hOw wOULD yOU qUALIFy thE ROLE
 PLAyED By yOUR INStItUtION IN
 RAISING AZERBAIJAN ExPORtS IN
 thE OIC AND FOREIGN MARkEtS
 AND IN AttRACtING FDI IN yOUR
COUNtRy?

 Taking into account the fact that
 the markets of the CIS and the
 Gulf countries are priority in terms
 of export of nondoil products of
 Azerbaijan, we are constantly
working in these directions.

 AZPROMO supports exporters
through a number of mechadd
nisms due to Decree of the Predd

 sident of Azerbaijan Republic on
 largedscale promotion of local
nondoil products in foreign mardd
 kets under “Made in Azerbaijan”
 brand such as Participation at
 international exhibitions and fairs
under national stand and individd

 dually, Trade/Export missions,
 organization of buyer missions to
 the territory of Azerbaijan, market
 researches, promotion of “Made
in Azerbaijan” through stated

 owned legal entities, placement
 of “Made in Azerbaijan” shelves
 in “Duty Free” shops and stores
 operating in foreign countries,
 promotion in public spaces and
 on international media, obtaining
International certificates and re-d
search and development prodd

 grams and projects. With these
 mechanisms AZPROMO is able
 to provide wide range services for

 exporters on many different levels
 from researches to the shelves of
the foreign supermarkets.

 Also, exporters of the products
 such as eggs, honey, dried fruits,
persimmon, hazelnut, fruit juidd
ces, water (mineral), nondalcodd

 holic, wine, silk, carpet, cotton
 yarn products and etc. can apply
 to get export reimbursement in
 amount of 3d6% of their exports,
which gives them additional opdd
 portunities and increases their
competitiveness.

Also Azerbaijan’s trade represendd
 tative is based in the UAE and
 working to expand trade relations
 between Azerbaijan and the Gulf
countries.

 AZPROMO has an uncontested
 investment promotion mandate
in Azerbaijan. We work in direcdd
 tion of attracting investment, as
 well as put efforts in retention and
expansion of the currently predd
 sent investors in the country. One
 of the most important functions
 of AZPROMO is positive image
 building and communication with
 prospective investors. Apart from
 that, we apply investment banking
 type of approach to our aftercare
work with the investors. As a redd
 sult of our close cooperation with
them, and given our deep undd
 derstanding of the processes they
 face, we are in good position to

 initiate policy advocacy matters,
 which help to improve business
 climate and investment incentives
within the country.

 whAt IS AZPROMO COOPERAtION
 FRAMEwORk wIth OIC COUNtRIES,
 MORE PARtICULARLy wIth OIC
tPO’S?

 Azerbaijan and OIC countries
 have close economic relations
 based on mutual amicable and
 fraternal relationships. Our main
 duty is to be a “bridge” between
 Azerbaijani entrepreneurs and
their foreign colleagues in enlardd
ging mutual export and investdd

 ment opportunities. AZPROMO
 carries out many events and
work in the direction of develodd

 pment of mutual economic and
trade ties with Kazakhstan, Uzdd

 bekistan, UAE, Turkey and other
 OIC countries. This may include
largedscale business forums, budd

 siness talks, and bilateral talks
with the participation of entrepredd

 neurs acting in various sectors of
 nondoil economy.

Besides, Azerbaijani entrepredd
neurs participate in export misdd

 sions organized to these countries
 and demonstrate their products
 at “Made in Azerbaijan” unique
 country stand during international
 exhibitions held in these countries
 with the support of the Ministry of
Economy and AZPROMO.
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 In addition, trade houses of Azerdd
 baijan in Kazakhstan and UAE
carry out their activities demonsdd
trating Azerbaijani products. Kadd

 zakhstan and UAE Azerbaijan
trade houses carry out their acdd

 tivities. Azerbaijan products are
 demonstrated in exhibitions held
 in those trade houses. I want to
 note that main activity direction of
AZPROMO includes involving fodd
 reign investment to the country’s
 economy. AZPROMO having a
multifaceted international networdd

 king system is a member of the
 World Association of Investment
 Promotion Agencies and has the
 status of Regional Director for
Central Asia. Thus, several meedd
tings have been held with investdd

 ment promotion agencies of the
 countries, which are the member
of Organization of Islamic Coopedd

 ration (OIC). There has also been
 opinion and practice exchange in
 the direction of direct investment
 involvement within the framework
of WAIPA.

 wOULD yOU PLEASE INFORM US ON
 thE MEASURES UNDERtAkEN By
 yOUR INStItUtION tO StRENGthEN
AZERBAIJAN ExPORtS AND MAIN--
 tAIN FDI INFLOwS FOLLOwING thE
OuTBreAk Of COvID-19 PANDe--
MIC?

 As you know, the global pandemic
   has significantly affected many
 industries around the world. For

 the first half of this year, the non-oil
 exports of Azerbaijan decreased
by 6.9%, mainly affecting indusdd
 trial goods due to the suspension
 of most infrastructure projects
 and production in the countries of
the destination.

 At the same time, National
 Export Strategy will come into
 force in the near future, which
includes a plan to work at all ledd

 vels in the direction of increasing
the country’s nondoil exports undd
til 2025.
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 Covidd19 pandemic certainly also
 affected investment attraction in
 the nondoil sector, which seems
 natural given the circumstances.
Nevertheless, we are making efdd
 forts in facilitation of investment
 promotion given the limitations
 of the current pandemic affected
 period. AZPROMO participates
in numerous investment promodd

 tion events online by means of
 digital platforms. Apart from that,
 institutional development is also
 an important priority. AZPROMO
 is working on the FDI Promotion
 Strategy and Action Plan along
with International Finance Cordd
poration (IFC). A new set of medd

 chanisms aimed at investment
 promotion (Invest in Azerbaijan),
as well as a program for compadd

 nies from Azerbaijan to join Global
 Value Chains is in the process of
preparation.

 whAt ARE, IN yOUR OPINION, thE
AREAS OF COOPERAtION tO BE DE--
 vELOPED BEtwEEN thE ISLAMIC
CENtRE FOR DEvELOPMENt OF tRA--

 DE (ICDt) AND yOUR LNStItUtION IN
UPCOMING yEARS?

 We are cooperating with agencies
 of many countries acting in the
 field of trade and investment.

 Organization of international
 events in OIC countries with the
Islamic Centre on Trade Developdd

 ment, realization of joint projects
 in the direction of enhancing
 mutual export and investment
 opportunities may play crucial
 role in enlarging cooperation ties
 among agencies. There are eight
 priority sectors, including mining,
 oil and gas, digital government,
 telecommunications, agriculture
and food processing, construcdd
tion, transportation, trade and lodd

 gistics, and tourism, identified as
 key for economic development
 in the postdpandemic period and
when it comes for investment atdd

 traction they are major AZPROMO
focus areas. Apart from this, predd
 senting information on effective

 business and investment climate,
 as well as export opportunities
created in Azerbaijan during larged
scale events organized in coundd

 tries, members of Organization of
 Islamic Cooperation, will create
 environment for direct investment
 involvement and improvement of
 trade relationships. Meanwhile,
participation of Azerbaijani entredd
preneurs in export missions orgadd

 nized to Organization of Islamic
Cooperation countries and particidd

 pation at international exhibitions
 organized in those countries will
 be substantial for consolidation
 of ties between local and foreign
entrepreneurs. r

  ORGaNIZaTION OF INTERNaTIONaL EvENTS IN
 OIC COUNTRIES wITH THE ISLamIC CENTRE ON
 TRaDE DEvELOPmENT, REaLIZaTION OF JOINT
 PROJECTS IN THE DIRECTION OF ENHaNCING
mUTUaL EXPORT aND INvESTmENT OPPORTU--

 NITIES maY PLaY CRUCIaL ROLE IN ENLaRGING
COOPERaTION TIES amONG aGENCIES.
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mEET wITH

aZERBaIJaN EXPORT aND INvESTmENT PROmOTION
 FOUNDaTION (aZPROmO)

Azerbaijan Export and Investdd
ment Promotion Foundation (AZdd

 PROMO) was established by the
 Ministry of Economy in 2003 as a
publicdprivate joint initiative. AZdd

 PROMO works to attract foreign
 investment in the nondoil sector
and stimulate the export of nond
oil products. Its main task is indd

 creasing the export potential of
the country and developing.

On October 5, 2016, the Presidd
dent of Azerbaijan Republic sidd

 gned a Decree on largedscale
promotion of local nondoil prodd

 ducts in foreign markets under
 the name «Made in Azerbaijan».
The Decree encircles 11 diffedd
 rent mechanisms such as export
 missions, organization of buyer
 missions in Azerbaijan, payment
of export incentives, market redd
search, participation in internadd

 tional exhibitions and fairs with
 a single country stand, individual
participation in international exdd

 hibitions and fairs, promotion of
 the «Made In Azerbaijan» brand
through statedowned or stated
controlled legal entities, organidd

 zation of «Made in Azerbaijan»
 shelves in stores or chain stores
operating in foreign countries, indd
 cluding «Duty Free», propaganda
in public places of foreign coundd
tries and in the international medd
 dia, obtaining an «International
Certificate», research and deve-d
 lopment programs and projects
 to promote «Made in Azerbaijan»
 brand abroad and to stimulate
exports.

 AZPROMO provides services
and support to foreign compadd
 nies wishing to collect detailed
 information about the investment
climate in Azerbaijan and interesdd
 ted in investing on the basis of a
 «single window» function. At the
 same time, AZPROMO is a loyal
 partner of local companies trying
 to enter into foreign markets. In
this regard, AZPROMO successdd
fully continues to organize busidd

 ness events d business forums,
 round tables, bilateral meetings
 and exhibitions, provide various
 services to local exporters and
 foreign investors, and explore
opportunities to export Azerbaidd

jani products to new markets.

International experience is regudd
 larly reviewed, the policy of export
and investment attraction of leadd

 ding countries, the mechanism of
support to exporters and invesdd
tors are studied in order to improdd

 ve the activities of AZPROMO in
 the field of export and investment
 promotion. Extensive cooperation
and new contacts are being esdd
tablished with embassies of Azerdd
baijan and partners abroad in ordd

 der to expand activities in the field
of export and investment promodd

 tion, as well as to support finding
 potential buyers of local products
 in foreign markets and attracting
foreign investors.
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Companies of Azerbaijan operadd
 ting in the field of fruit juices, soft
 drinks, medicinal herbal teas,
mineral waters, jams, confectiodd

 nery, canned goods, dried fruits
 present their products in a single
 country stand at the international
 exhibitions such as «International
 Green Week», «Prodexpo», «Fruit
Logistica», «Worldfood», «Guldd

 food», «Prowein», «Sial China»
 in order to promote the «Made
 In Azerbaijan» brand in foreign
 markets, to promote investment
 and export opportunities with the
 support of both the Ministry of
 Economy of Azerbaijan Republic
and AZPROMO.

 In addition, «Azerbaijan Trade
Centers» in Russia, China, Unidd

 ted Arab Emirates, Ukraine and
 Latvia are promoting Ajerbaijan’s
 companies’ products such as
 cosmetics, perfumes, textiles,
 mineral waters, lemonades, fruits
and vegetables, dried fruits, hadd

 zelnuts, honey, tea, fruit juices,
 jams and other goods, vegetable
 oils, confectionery, milk and dairy
products.

One of the main activities of AZdd
PROMO is the promotion of fodd

 reign direct investment in the
 nondoil sector of the economy. In
this regard, as a result of coopedd

 ration between AZPROMO and
the International Finance Corpodd

 ration (IFC), a draft «Strategy for
 the Promotion of Foreign Direct
 Investment for 2020d2024» is
being prepared taking into acdd

 count international experience.
 As a result of the implementation
 of this Strategy, work is planned
 to attract, maintain and increase
 investment by existing investors
in the country’s economy.

 «Exporters Club», established
 by AZPROMO in 2014 for the
 purpose of operative support of
 export of local nondoil products
 and systematic management of
 relations with exporters, holds
various meetings with the partidd
 cipation of exporters and related
 government agencies regularly
 wishing to export their products.
 Such meetings also tackle the
exporters’ problems and difficul-d
 ties in the production and export

 processes. The Exporters’ Club
has more than 150 members.

 AZPROMO having a multifaceted
 international networking system
is a member of the World Assodd

 ciation of Investment Promotion
 Agencies and has the status of
 Regional Director for Central
Asia. International offices loca-d
ted in Austria and Italy and coordd

 dinated from the center in Baku
 provide services to customers
 on the spot and within a short
 period of time. AZPROMO has
 established close relations with
 many investment promotion
agencies, chambers of comdd

 merce and industry and other
relevant institutions. The Foundd

 dation has signed memoranda
 of cooperation and partnership
 with 100 such organizations in
44 countries. r

 
aZERBaIJaN EXPORT aND INvESTmENT PROmOTION FOUN--
 DaTION (aZPROmO) waS ESTaBLISHED BY THE mINISTRY OF
 ECONOmY IN 2003 aS a PUBLIC-PRIvaTE JOINT INITIaTIvE.
 aZPROmO wORkS TO aTTRaCT FOREIGN INvESTmENT IN
THE NON-OIL SECTOR aND STImULaTE THE EXPORT OF NON-

 OIL PRODUCTS. ITS maIN TaSk IS INCREaSING THE EXPORT
 POTENTIaL OF THE COUNTRY aND DEvELOPING THE NON-OIL
SECTOR.
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FOCUS ON

AzerbAijAN iNterNAtiONAl DevelOpmeNt AgeNCy (AiDA)

The main mission of the Azerbb
 baijan International Development
 Agency (AIDA) is to convey the
 Azerbaijani Peoples’ support to
 the international community with
 a view to building a sustainable,
prosperous and beautiful world. 

 Thanks to Azerbaijan’s strong
 economic development, AIDA
 has contributed to international
 efforts to improve the Peoples’
 standard of living in Developing
Countries. 

 In this context, the Agency’s main
 activities include the reduction of
 poverty, improvement of human
 health and the strengthening of
the social and economic develobb
pment of the countries in need.

  In addition, one of AIDA’s most
 important activities is to provide
assistance to the victims of nabb
 tural and manbmade disasters,
 humanitarian crises and military
conflicts. 

 Given that a strong education
 system is the cornerstone of

 global development, AIDA, while
 carrying its mission, considers the
 raising of the education level and
 the creation of the human capital
 in Developing Countries of most
 importance.

AIDA contributes to sustainabb
ble development and humanibb

 tarian assistance on a global
 scale and continues to make
progress to achieve this imporbb
tant goal. r

the mAiN miSSiON OF the AzerbAijAN iNterNAtiOnn
 NAl DevelOpmeNt AgeNCy (AiDA) iS tO CONvey the
AzerbAijANi peOpleS’ SUppOrt tO the iNterNAtiOnn
NAl COmmUNity with A view tO bUilDiNg A SUStAinn

NAble, prOSperOUS AND beAUtiFUl wOrlD. 



��         TIJARIS 162 - September 2020

 zerbaijan’s picturesque
 Gabala city was chosenA

 gAbAlA DeClAreD ISlAMIC TOurISM CAPITAl fOr 2020

 the tourist capital of the Islamic
world for 2020 by the Organi--
 zation for Islamic Cooperation
 (OIC) at the 10th Islamic Tourism
 Ministerial Conference held in
Dhaka, Islamic Republic of Ban--
 gladesh on 5-7 February 2018.

 Gabala, which is located about
 225 km away from the capital
 city of Azerbaijan, is a perfect
 place for rest and tourism. The
 weather there is mild in spring
 and autumn, hot in summer
 and cold in winter. In addition to
 the marvelous weather, Gabala
 suggests gorgeous historical
 monuments, which emerge all
around the city and its vicinity.

Just like in the past, today Ga--
bala is a magnet for internatio--

 nal and local events. It can be
 said that the city is the second
popular destination of Azerbai--
jan after Baku, the capital. Va--

 rious of politicians’ meetings
 and summits are held in this
wonderful city.

 In 2013, Gabala was declared
the Cultural Capital of the Com--
 monwealth of Indeppendent
 States, in recognition of its long
 contribution to the history of
 Azerbaijan and the region. And

 today Gabala justifies its high
title.

For the sake of attracting tou--
 rists, many hotels, including
 world hotel chains, were set up
 in Gabala. The city contains an
ice skating rink and a Greek-
 style theatre, built especially for
 outside concerts. Tourists can
make shopping in several mo--
dern shopping malls construc--

 ted within the city. Additionally,
Gabala is home to Tufan Ski--
 Complex, one of the biggest ski
 resorts throughout the whole
 Caucasus, which serves up to
3,000 ski lovers a day. Moreo--
 ver, the largest entertainment
 park under the open sky in
Azerbaijan – Gabaland– is loca--
 ted at the area of 16 hectares in

Gabala.

Visitors are provi--
 ded with extreme
kinds of attrac--

 tions, ice arena,
 carting, sports
 fields, theatre,
convenient par--

 king, great food
 in restaurants and
cafes.

 In short, modern
 Gabala manages
 to combine both

 Gabala,
 ancient
 majestic

 treasure of
Azerbaijan

 ancient greatness and modern
 development, and it can be
 said that Gabala is one of the
 most vivid examples of cities of
 contrasts, which are so loved
by tourists.r

 TOURISM DESTINATIONS
IN OIC COUNTRIES
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 ZOOM ON OIC
 PRODUCTS, SECTORS
OR SUCCESS STORIES

 The IMPACT Of COvID-19 ON The eMergeNCe Of The DIgITAl PlATfOrMS

f the social media has beenI

The eMergeNCe Of The COvID-19 AND ITS rAPID SPreAD ArOuND The wOrlD hAve Seve--
 relY IMPACTeD  The glObAl eCONOMY AND The heAlTh MeASureS SeT TO PreveNT The
 SPreAD Of The vIruS hAve hAD IN TheIr TurN AN IMPACT ON The COMPANIeS PrODuCTION
 beCAuSe Of The ClOSure Of CerTAIN OuTleTS, ShuTDOwN Of CerTAIN PrODuCTION lINeS,
 AND lOSS Of TurNOver ....

 INDeeD, IT IS uNDeNIAble ThAT The PANDeMIC hAS AffeCTeD The DAIlY lIveS Of The
wOrlD’S POPulATIONS. ThIS APPeAreD IN The MOve frOM The SIMPle ACT Of ACCuSTO--
 MeD DISINfeCTION, SChOOlS ShuTDOwN, heAlTh eMergeNCY STATe AND The reSTrICTION
 ON TrAffIC TO The SlOw DOwN Of The wOrlD’S eCONOMY. IN The fACe Of ThIS glObAl
 CrISIS, DIgITAl TeChNOlOgY hAS POSITIONeD ITSelf AS AN AlTerNATIve TO The vArIOuS
reSTrICTIONS SeT TO fIghT ThIS PANDeMIC (TelewOrkINg, COMMuNICATION TOOlS, Pre--

 veNTION CAMPAIgNS, eleCTrONIC PreSS, eTC.). ONe wONDerS, hOw The DIgITAl COulD
helP STeM The SPreAD Of COvID-19 AND hOw COulD IT CONTrIbuTe TO eCONOMIC reCO--
verY?

 prominent on smartphones in
 the past, in recent months it
 has been considerably used
worldwide due to the Covid-
 19 pandemic’s spread and the
 containment measures. This
crisis, which has greatly affec--
 ted the economic activities and
The Peoples’ consumption ha--
 bits, incited companies to take
 concrete measures to meet the
 customers’ needs in the future,
 particularly, by reorienting their
strategic brand, their commu--
nication plans and their mar--

 keting objectives through the
 adoption of a highly developed
 «customer» approach, and the
investment in the digital field.

 The covid -19 pandemic has
 positively helped the digital
 transformation to steam out.
It has led the economic ope--
 rators and customers to prefer
 digital marketing to traditional
sale, inciting them to use e-
commerce sites, mobile appli--
 cations, social networks... In
 their turn, companies gave up
 the traditional sale techniques

 and used technological tools
 to market their products and
 track their relationships with
 customers. Therefore, many
 marketing strategies have been
rethought about and a mana--
gement plan to counter the cri--
sis has been developed, parti--
cularly, in the following areas:
 
Financial transactions: Finan--
cial institutions have all de--

 ployed efforts to protect their
 customers and offered them
 a day-to-day banking remote
conduct.
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shopping: E-commerce plat--
form have been positively im--

 pacted following the families’
attempt to use shopping deli--
 very websites. These offer an
alternative to getting things di--
rectly from markets.

 learning: With the closure of
schools and universities, mi--
 nistries in charge of education
around the world have laun--
ched distance learning to en--

 sure training and the continuity
of education.

 Health: Health ministries around
 the world have encouraged
 the creation of telemedicine
 interfaces to reduce medical
 consultations in private and
 public hospitals during the era
of the pandemic.

 Teleworking: The use of this new
way of working has become im--
perative to address this excep--
tional situation. To do so, seve--

 ral free digital tools have been
 made available for employees
(Skype, Zoom, etc.).

Entertainment: Online video ga--
 mes and streaming platforms
have erupted  since the begin--
 ning of the pandemic, such as
 Netflix. This global streaming
 platform has attracted more
 than 15 million new paying
 subscribers since the beginning
 of the pandemic, as has done
 Instagram, the use of which
has recorded a remarkable in--
crease.

 Virtual visits: Because of the
crisis, the fair sector has par--

 ticularly been highlighted due
 to the digital transformation of
 such a sector around the world.
 The holding of virtual fairs has
 increased sharply in recent
 months. The professionals of
 such an industry have found
 creative methods to continue to
 connect supply and demand by
 organizing virtual tours which
 has allowed buyers to make
 their visits virtually at home.

 In short, to work, to heal, to
 learn, to pay bills, to make
 shopping or have fun... have
 become easier to get due to the
 technological solutions which
 have become, as they have
 never been before, part of the
 populations’ daily lives all over
 the  world. To know how to use
 the Internet and develop new
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 digital solutions have become of main importance
today.

 Cases in the OIC Countries:
 In this context, OIC Countries should encourage the
establishment of public/private partnerships in stra--
 tegic sectors and work for the digital transformation
 of their economies so as to adapt to the current
 crisis.

 The outstanding sector which
requires more attention du--
 ring the pandemic period is
the health sector. OIC Mem--
 ber States’ Governments are
 called to work towards the
 speeding up of the digitizing
 process of their health sectors
and to take effective measu--
 res to streamline the various
administrative services. Coo--
 peration and solidarity sould
 also be developped between
 them in such a vital sector by
 helping the Least Developed
 Countries make the necessary
 digital transformation so as to
 enable patients to enjoy the
 quality of the health services
they are provided with (tele--
medicine, electronic health re--
cord treatment,...).

 In conclusion, the OIC Countries’
 governments should prioritize
 the digitalization transformation
 and improve the connectivity
 and access to technologies by
reforming both the public admi--
 nistration and the private sector.
 Hence, companies would be
both incited to invest in the digi--

 tal field (digital platforms, e-commerce, purchasing softwares, etc.),
 and provided with tax advantages so as to enable them to change
and improve their traditional business and benefit from the new op--
portunities offered in order to ensure jobs and create wealth. r

 IN The CurreNT CONTeXT, OIC COuNTrIeS
ShOulD eNCOurAge PublIC/PrIvATe PAr--

 TNerShIPS IN STrATegIC SeCTOrS AND wOrk
 fOr The DIgITAl TrANSfOrMATION Of TheIr
eCONOMIeS TO ADAPT TO The CurreNT CrI--
 SIS.
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ARTICLES

INveSTMeNT PrOMOTION AgeNCIeS (IPAs)
 IN fACe TO COvID-19 PANDeMIC

 npredictable events andU
 crises - such as the current
covid-19 pandemic - pose si--
 gnificant challenges to public
authorities. Investment Promo--
 tion Agencies (IPAs), being at
 the forefront of the commercial
attraction and supply chain ma--
 nagement, should be prepared
 to quickly find solutions to these
challenges.

 
 The covid-19 pandemic has
 caused a global health and
 economic crisis. The economic
downturn, the expected decli--
 ne in Foreign Direct Investment
 (FDI), the broader changes in
 government policies and the
 restrictions on public budgets
are among the areas of deploy--
 ment of OIC IPAs’ operations
and activities.

 The covid-19 current crisis  has
 highlighted the main role of
 IPAs. They have had the ability
 and the responsiveness to meet
 the investors’ changing needs
 during the pandemic and have
 played a vital and critical role for
 governments as intermediaries
 between the public and private
sectors.
 
Yet, disparities have been de--
 tected in the IPAs response in
 playing such a role. Some IPAs

 in Developed Countries have
 been able to get into digital
 transformation, while others in
Developing Countries are strug--
gling to get such digital com--

 munication channels as regards
 covid-related trade issues. 44%
 of IPAs in Developing Countries
have been unable to  serve in--
 vestors correctly as they have
 provided them with little or no
information about the pande--
 mic, either on websites, or on
social networks.

  
 But, it is to recognize that the
 investment facilitation and the
 follow-up services provided
by IPAs to investors have wi--
dened significantly, emphasi--

 zing grealtly the relationships
 strengthening between foreign
and local firms.  Such an impor--
tant role played by IPAs as as--

 sistance provider and business
 supporter to institutions is likely
to last even after the pandemic.

Having focused greatly on pro--
 viding  support services to the
 potential investors in recent
months, IPAs are now encou--
 raging investment to boost
 the economy. The new focus
 is on traditional and emerging
opportunities linked to the re--
 newed national priorities and the
 growing demand in sectors such
 as health, food, agriculture and
 technology-related sectors.

 IN reCeNT MONThS, IPAs hAve CONTINueD TO
 STreNgTheN TheIr ONlINe PreSeNCe. ACCOrDINg

 TO AN uNCTAD SurveY, 77% Of NATIONAl IPAs
 wOrlDwIDe hAve PrOvIDeD COvID-19-relATeD

 INfOrMATION AND ServICeS ONlINe bY DevelOPINg
APPrOPrIATe vIrTuAl PlATfOrMS AND TOOlS.
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IPAs are also investing in deve--
 loping databases to strengthen
 their roles so as to turn into
stronger political advocacy.

The economic disruptions cau--
 sed by the covid-19 pandemic
 are enormous: the global GDP is
 to fall sharply in 2020 and world
trade is to decline dramatically

 The severity of the economic
 impact depends on the lasting
of the pandemic and the effec--
 tiveness of political responses.
 There are disparities between
 the countries with structurally
weak and vulnerable econo--
 mies and those having small
impacted economies and bu--
sinesses.

 The decline in global flows of
 Foreign Direct Investment (FDI)
 is general. UNCTAD recently
 predicted a decline of 40%
 in global FDI, as it has never
 been recorded before in the
last decade, which will nega--
 tively impact both Developed
 and Developing Countries and
weaken almost all the econo--
mic sectors.

The mixed and disparate invest--
 ment policy’s response

Governments’ extensive res--
 cue and support programmes
 around the world, including
 mixed investment facilitation
activities and disparate invest--
 ment liberalization measures,
set up, particularly, in Develo--
 ped Countries, were aimed to
protect the private sector.

At the same time, and becau--

 se of the covid-19 pandemic,
foreign investment has recor--
 ded an increasing filtering to
 ensure home security. Such
 rescue measures were taken
 to strengthen national capacity
regarding health care, pharma--
ceuticals, and medical equip--
ment.

The roadmaps to lifting corona--
 virus 19 containment measures
 are beginning to take shape in
most countries, leading com--
 panies to gradually resume
 their activities. As a result, and
 taking into account the evolving
regulations, some IPAs have de--
 veloped guidelines to facilitate
 the containment process, with
a view to reopening some sec--
 tors and providing up-to-date
 information about the pandemic
 situation. They have also given
 support to the private sector to
 mitigate the pandemic impact
 on the economy and identify
 and promote new investment
 opportunities during and after
the pandemic.

Conclusion
The crisis may present an op--
 portunity for IPAs to reassess
 their main functions and their
 relationships with investors
 and governments. Agencies
 struggling during the crisis have
 been able to draw lessons from
 such an experience, while many
 others are unable to get out of
 their comfort zone. To do so,
 they should be informed about
 the best practices in the region
and beyond.

 In the future, the IPAs’ relevance
 will depend on different factors,

 namely: a strategic changing in
 the various planned activities;
the introduction of new awa--
 reness channels; an improved
 offered virtual service; and a
 stronger online presence and
 engagement.

 Finally, IPAs’ strategies should
 reflect the changes occured in
 the multinational enterprises’
 global value chains during their
 restructuring process, with a
 greater emphasis on resilience,
offshoring and regional integra--
tion. r

 INVESTMENTS PROMOTION
AGENCIES (IPAs)

 The CrISIS MAY PreSeNT
 AN OPPOrTuNITY fOr IPAS
 TO reASSeSS TheIr MAIN

fuNCTIONS AND TheIr relA--
 TIONShIPS wITh INveSTOrS
AND gOverNMeNTS. AgeN--

 CIeS STrugglINg DurINg The
 CrISIS hAve beeN Able TO
 DrAw leSSONS frOM SuCh

 AN eXPerIeNCe, whIle MANY
 OTherS Are uNAble TO geT

 OuT Of TheIr COMfOrT zONe.
 TO DO SO, TheY ShOulD be
 INfOrMeD AbOuT The beST
 PrACTICeS IN The regION

AND beYOND.
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 TRADE AGREEMENTS IN THE
COVID-19 PANDEMIC ERA

 AfCfTA AgreeMeNT:
INDIA TO fOrge PArTNerShIP TO bOOST ITS PrIvATe SeCTOr

he AfCFTA Agreement represents a signi--T
ficant opportunity for Africa’s partners, particu--
 larly, in the global coronavirus Covid-19 current
 crisis.

 Like China and other world powers, India,
 whose diaspora is well established in East and
Southern Africa, is seeking to expand its pre--
 sence in the African continent.

President Ram Nath Kovind’s tour in West Afri--
 ca in the summer of 2019 and the partnerships

 lIke ChINA AND OTher wOrlD
 POwerS, INDIA, whOSe DIASPOrA
 IS well eSTAblISheD IN eAST AND
 SOuTherN AfrICA, IS SeekINg TO
eXPAND ITS PreSeNCe IN The AfrI--
 CAN CONTINeNT. PreSIDeNT rAM

 NATh kOvIND’S TOur Of weST AfrICA
 IN The SuMMer Of 2019 AND The
 PArTNerShIPS eSTAblISheD wITh
 guINeA bISSAu, CôTe D’IvOIre AND
 burkINA fASO hAve reSulTeD IN
CONCluDINg CONTrACTS Of huN--
 DreDS Of MIllIONS Of DOllArS

wITh TheSe COuNTrIeS.

 established with Guinea Bissau, Côte d’Ivoire
 and Burkina Faso have resulted in concluding
 contracts of hundreds of millions of dollars with
these countries.

 India was the 5th largest foreign investor in Africa
with a total of US $54 billion invested in the hy--

 drocarbon, mining, textile and finance sectors,
 over the past two years.

 In order to join the AfCFTA Unified Market, India
 intends to stimulate its private sector by creating
 value and supply chains with Africa and, thus,
 increasing its trade with the continent. r
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 The African Continental
 Free Trade Area (AfCFTA)
 is a project to create a
 free trade area throughout
 the African continent. It
 includes the Eastern and
Southern African Commm
 mon Market (COMESA),
the East African Commumm
 nity (EAC), the Southern
 African Development
 Community (SADC), the
 Economic Community
 of Central African States
 (EEAC), the Economic
Community of West Afrimm
 can States (ECOWAS),
 the Arab Maghreb Union
(AMU) and the Commumm
 nity of SahelomSaharan
 States (CENmSAD).

The project aims evenmm
tually to integrate all Afrimm
 can States into a unique
 zone.

 AfCFTA comprises 54
 countries, a population of
 1.2 billion and a combined
GDP of US $3.400 billion.

AfcftA
 in Brief

 The date of the Agreement
 implamentation, which was
 initially set for July 2020,
has been postponed to Jamm
 nuary 2021 because of the
Covidm19 pandemic. r

AfCFTA

Key dates

 - January �0��:
 Decision to create the AfCFTA at the 18th regular session
 of the African Union Conference held in Addis Ababa;

 - June �0��:
 Launch of the negotiation process in Johannesburg at the
25th regular session of the African Union Conference;

 - �� March �0��:
 44 countries signed the Agreement during the Summit
 held in Kigali;

 - � July �0�9:
 54 countries signed the Agreement at the African Union
Summit held in Niamey. r



��         TIJARIS 162 - September 2020

The websites of the OIC and the Institutions relating to it
WEBSITESNAME OF INSTITUTIONS

www.oic-oci.orgGENERAL SECRETARIAT OF THE ORGANISATION OF ISLAMIC COOPERATION (OIC)

SUBSIDIARY ORGANS

www.sesrtcic.orgStatistical, Economic, Social Research and Training Center for Islamic Countries (SESRIC)

www.ircica.orgResearch Center for Islamic History, Art and Culture (IRCICA)

www.iutoic-dhaka.edu Islamic University of Technology (IUT)

www.icdt-oic.orgIslamic Centre for Development of Trade (ICDT)

www.fiqhacademy.orgInternational Islamic Fiqh Academy

www.isf-fsi.org / www.isf-fsi.comIslamic Solidarity Fund (ISF) and its WAQF

www.reuos.orgThe Real Estate Union in Islamic States (REUOS)

SPECIALIZED INSTITUTIONS

www.isdb.orgIslamic Development Bank (IDB)

www.isesco.org.maIslamic Educational, Scientific and Cultural Organization (ISESCO)

www.isboo.org Islamic Broadcasting Union (IBU)

www.islamicnews.org.sa International Islamic News Agency (IINA)

www.icic.oic.orgIslamic Committee of the International Crescent (ICIC)

www.stio.comstech.orgThe Science, Technology and Innovation Organization (STIO) 

www.oicfso.orgIslamic Organization for Food Security

AFFILIATED INSTITUTIONS

www.icciaonline;comIslamic Chamber of Commerce, Industry and Agriculture (ICCIA)

www.oicc.orgOrganization of Islamic Capitals and Cities (OICC)

www.awalnet.net.saIslamic Solidarity Sports Federation (ISSF)

www.oisaonline.comOrganization of the Islamic Shipowners Association (OISA)

www.wfais.orgWorld Federation of Arabo-Islamic International Schools (WFAIIS)

www.icyf.comIslamic Conference Youth Forum for Dialogue and Cooperation (ICYF-DC)

www.iums.net International Union of Muslim Scouts (IUMS)

www.fcic-org.com Federation of Consultants from Islamic Countries (FCIC)

www.ias-worldwide.orgIslamic World Academy of Sciences (IAS)

www.oic-cet.orgOIC Computer Emergency Response Team (OIC-CERT)

www.smiic.orgStandards and Metrology Institute for Islamic Countries (SMIIC)

www.iium.edu.my International Islamic University Malaysia (IIUM)

- Association of Tax Authorities of Islamic Countries (ATAIC)

www.rtuk.org.trOrganization of Islamic Cooperation Broadcasting Regulatory Authorities Forum (IBRAF)

STANDING COMMITTEES

www.bmaq.org/eng/page/al-quds-
committee

Alquds Committee

www.bmaq.orgBayt Mal Alquds Agency

-Standing Committee for Information and Cultural Affairs (COMIAC)

www.comcec.orgStanding Committee for Economic and Commercial Cooperation (COMCEC)

www.comstech.orgStanding Committee for Scientific & Technological Coopration (COMSTECH)

 ISLAMIC UNIVERSITIES SPONSORED BY THE OIC

www.iuiu.ac.ugIslamic University of Technology (IUT)

www.universite-say.neIslamic University in Uganda (IUIU)

www.universite_say.neIslamic University Niger (IUN)

www.iium.edu.my International Islamic university Malaysia (IIUM)
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  Please Contact:

  
 

 Phone: 00212 522314974
  Fax: 00212 522310110

  E-mail: icdt@icdt-oic.org
 www. icdt-oic.org

ISLAMIC CENTRE FOR
  DEVELOPMENT OF TRADE

(ICDT)

 Tijaris, the quarterly magazine on
inter-islamic and international tra--

 de is disseminated to 57 Member
 States. It is used by ICdT as a trade
 information tool so as to promote
 trade and investment flows between

OIC Member States.

We want indeed to make this maga--
 zine a suitable space for economic
 operators to get their products well
 known and to generate more trade
 opportunities in such a manner as
 to meet market requirements in the
 the OIC region, which constitutes a
market of 1.5 billion of consumers.

 

TIJARIS
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 THE ISLAMIC CENTRE FOR DEVELOPMENT
OF TRADE (ICDT)

 

 MORE THAN �� yEARS AT THE SERVICE OF
 TRADE AND INVESTMENTS PROMOTION

IN OIC MEMBER STATES

 Phone: 0������9�� - Fax: 0�����0��0    
E-mail: icdt@icdt-oic.org




