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The Islamic Centre for Development of Trade (I.C.D.T), headquartered in 

Casablanca, Morocco, serves as a privileged instrument for promoting trade among the 
Member States of the Organization of Islamic Cooperation (OIC).

Its objectives include : 

• Encouraging the development of regular trade exchanges among Member States.
• Promoting investments aimed at trade development.
• Contributing to the promotion of productions from Member States and facilitating access to foreign markets.
• Promoting commercial information.
• Assisting Member States in the meld of trade promotion and international trade negotiations.
• Assisting businesses and economic operators.

I.C.D.T’s actions revolve around six main areas :

TRADE PROMOTION 

• Encouraging contacts between businessmen from Member States.
• Promoting the products of Member States, including through regular Islamic Fairs and specialized exhibitions.
• Assisting Member States in establishing and organizing Export Promotion Centers.
• Providing advisory and expertise services to Member States in trade promotion matters.

TRADE INFORMATION

• Collecting and disseminating trade data.
• Developing remotely accessible trade databases.
• Assisting Member States in establishing Documentation Centers and Commercial Information networks.

INVESTMENT PROMOTION 

• Encouraging intra-OIC investments.
• Promoting foreign investments in OIC Member States.
• Encouraging partnerships among economic operators from Member States.
• Providing advisory and expertise services to Member States, particularly in export-oriented investment promotion.

STUDIES AND RESEARCH 

• Publishing an Annual Report on intra-Islamic trade.
• Conducting sectoral studies on products and markets.
• Studying ways and means to alleviate trade barriers among Member States.

TRAINING 

• Organizing seminars and training programs.
• Assisting Member States in creating a pool of experts in various melds of trade development.

INTERNATIONAL TRADE NEGOTIATIONS 

• Assisting Member States in trade negotiations.
• Preparing and organizing intra-OIC trade negotiations.



Long regarded primarily as a cultural and heritage-based acti-
vity, the craft sector is increasingly recognized as a strategic 
economic driver within OIC member states. By integrating 
ancestral know-how with innovation, crafts contribute to job 
creation, strengthen local production systems, and support 
economic diversimcation. Across the region, the traditional dis-
tinction between crafts and industry is gradually diminishing, 
as artisanal workshops evolve into small-scale production units 
supplying components, designs, or semi-mnished products to 
industrial mrms. In sectors such as textiles, leather goods, fur-
niture, and jewelry, artisans play a pivotal role in local value 
creation.

Morocco provides a clear illustration of this transformation. 
The craft sector accounts for nearly 7% of national GDP and 
employs approximately 2.4 million people, almost 20% of the 
workforce. Supported by certimcation programs, digitalization 
initiatives, and partnerships with the private sector, crafts have 
become an integral component of the country’s industrial eco-
system, generating around USD 1.1 billion in export revenues 
in 2023. 

Similarly, in Türkiye, the leather and design industries draw on 
dense networks of artisans to deliver high value-added produc-
tion that blends tradition with contemporary aesthetics. These 
experiences highlight the sector’s vast potential. By better inte-
grating artisans into industrial value chains, countries can curb 
import dependence, enhance regional competitiveness, and 
build strong local brands rooted in cultural identity. Crafts can 
thus become both a pillar of economic sovereignty and a driver 
of sustainable development.

Realizing this potential, however, depends on addressing seve-
ral structural challenges, including the expansion of access 
to vocational training and mnance, the improvement of quality 

standardization, and the reinforcement of export promotion 
mechanisms. Innovation and digitalization represent powerful 
levers for modernizing the sector, provided they enhance pro-
ductivity and market access while preserving the authenticity 
that underpins the distinctive value of craft products.

The second edition of the Commercial Exhibition, to be held 
in Casablanca from December 18 to 28, 2025, aims to help 
countries address these challenges and act as a catalyst for the 
development of a sector that is vital to local industries across 
OIC member states. The exhibition showcases the talents of 
the OIC region and provides a platform for professionals, ins-
titutions, and private-sector actors to exchange ideas through 
thematic conferences held alongside the event, focusing on 
sustainable innovation, design trends, and strategies for acces-
sing international markets. Each afternoon, the exhibition will 
also celebrate the cultural diversity of the OIC region through 
dance, traditional music, and artistic performances renecting 
its rich heritage.

In a global context where differentiation and sustainability are 
increasingly decisive, the craft sector constitutes a strategic as-
set for the future of OIC member states. Strategic investment in 
this sector can enable countries to strengthen local industries, 
valorize traditional know-how, and enhance their positioning on 
the global economic stage.

Leveraging the Handicraft Sector to Promote 
Local Industry Internationally

Mrs. Latifa Elbouabdellaoui, 
Director General of ICDT
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The Secretary General of the OIC 
met with His Excellency Marshal 
Mahamat Idriss Déby Itno, 
President of the Republic of Chad, 
in Abu Dhabi

His Excellency Mr. Hissein Brahim Taha, Secretary General 
of the Organization of Islamic Cooperation (OIC), partici-
pated in the official launch of Chad’s National Development 
Plan (Chad Connection 2030) during the High-Level Forum 
on Trade and Investment, held in Abu Dhabi on November 10 
and 11, 2025, initiated by the Ministry of Foreign Trade of the 
United Arab Emirates and the Ministry of Finance, Budget, 
Economy, Planning, and International Cooperation of the 
Republic of Chad.

On this occasion, His Excellency 
Marshal Mahamat Idriss Déby 
Itno, President of the Repu-
blic of Chad, o�cially launched 
the “Chad Connection 2030” 
plan and rea�rmed the stabi-
lity and promising potential of 
his country to the international 
investment community. For his 
part, His Highness Sheikh Kha-
led bin Mohamed bin Zayed Al 
Nahyan, Crown Prince of Abu 
Dhabi and Chairman of the Abu 
Dhabi Executive Council, welco-
med this initiative and reiterated 
the United Arab Emirates’ com-
mitment to establishing sustai-
nable development partnerships 
with the Republic of Chad and 
other African nations.

Notably, the Chad Connection 
2030 project is designed to lead 
the country toward sustainable 

economic and social transforma-
tion and a�ract more than $30 
billion in investments in various 
strategic sectors of the economy, 
including agriculture, livestock, 
tourism, �shing, oil, and mining.

On the sidelines of the Forum, 
Marshal Mahamat Idriss Déby 
Itno, President of the Republic 
of Chad, received His Excel-
lency Mr. Hissein Brahim Taha 
at his residence in Abu Dhabi 
on November 12, 2025. During 
their meeting, they discussed the 
e�orts made by the Republic of 
Chad in the �eld of trade and in-
vestment promotion and stressed 
the need to strengthen coopera-
tion ties between the Republic 
of Chad and the OIC, especially 
in relation to the implementation 
of the “Chad Connection 2030” 
Plan. 
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International Day 
of the Girl Child  
The OIC Reaffirms its 
Commitment to Girls’ 
Empowerment and 
Rights

Jeddah 
Meeting of the 
Working Group 
to Review the 
Roadmap for the 
OIC Reform Process

On the occasion of International Day of the Girl Child, 
celebrated on October 11 under the theme “The Girl 
I Am, The Change I lead: Girls on the Frontlines of 
Crises,” the OIC reaffirmed its renewed commitment 
to protecting and advancing the rights, dignity, and 
potential of girls throughout the Islamic world. The 
OIC acknowledges that in times of conflict, climate 
shocks, displacement, and social instability, girls of-
ten bear a heavy burden, despite being a symbol of 
hope, resilience, change, and positive transformation 
within their families and communities.

The OIC is pursuing its efforts through the Action 
Plan for the Advancement of Women (OPAAW) to es-
tablish a comprehensive framework for strengthening 
access to education, health, economic opportunities, 
and social inclusion for girls, in full harmony with Is-
lamic values and international standards. In addition 
to this plan, the Jeddah Document on Women’s Rights 
in Islam, adopted in November 2023, and the Jeddah 
Convention on the Rights of the Child in Islam, cur-
rently being finalized, reflect both the commitment 
and the will of the OIC and its member countries to 
promote justice and equity among women and men 
in member countries and also to protect the rights of 
girls amid a world of instability and uncertainty. 

The meeting of the Working Group entrus-
ted with reviewing the roadmap for the OIC 
reform process was held on November 9, 
2025, at the OIC General Secretariat, chai-
red by H.E. Ambassador Cenk Uraz, Per-
manent Representative of the Republic of 
Türkiye to the OIC. During the meeting, 
discussions focused on reform initiatives 
aimed at strengthening the Organization. 
In addition, the participants developed an 
agenda for holding follow-up meetings to 
ensure the implementation of effective and 
sustainable reforms.

Furthermore, the delegates discussed best 
practices for streamlining and simplifying 
the resolution process, enhancing its cohe-
rence, and ensuring that resolutions remain 
focused, applicable, and consistent with the 
Organization’s priorities and mandates. 
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Ammaan OIC Health Ministers Call 
for Enhanced Collaboration

�e Conference brought together Ministers of Health, 
heads of delegations, representatives of international 
organizations, and OIC institutions for two days of 
high-level deliberations, technical discussions, and 
the adoption of key resolutions, including the Amman 
Declaration, aimed at strengthening the health sector 
in OIC Member States. 
 
On this occasion, H.E. Dr. Ibrahim Bdour, Minister of 
Health of Jordan, stressed the importance of joint Isla-
mic action to address the main challenges related to 
the health sector. For his part, the Secretary General 
of the OIC, H.E. Hissein Brahim Taha, represented by 
H.E. Ambassador A�ab Ahmad Khokher, Assistant 
Secretary General for Science and Technology, a�r-
med that health is a priority sector for OIC countries 
and a central pillar of prosperity and sustainable deve-
lopment. �e Director-General of the World Health 
Organization (WHO), H.E. Tedros Adhanom Ghe-
breyesus, praised the excellent partnership between 

his institution and the OIC in jointly addressing glo-
bal health challenges in recent years.

Member states welcomed the progress achieved un-
der the Strategic Health Program 2014–2023 (SHPA) 
and agreed to extend it for a further two years, cove-
ring the 2025–2027 period. During the discussions, 
countries also urged closer cooperation to tackle both 
communicable and noncommunicable diseases, while 
strengthening health systems to reduce maternal and 
infant mortality.

�e Conference concluded with the adoption of the 
Amman Declaration, rea�rming the importance of 
resilient, people-centered primary health care, robust 
supply chains, and integrated health workforce plan-
ning. �ese measures, delegates agreed, are essential 
to ensuring equitable access to basic health services 
for more than 1.9 billion people across the Islamic 
world. 

The 8th session of the Islamic Conference of Health Ministers was held in Amman, Hashemite Kingdom 
of Jordan, on October 8 and 9, 2025, under the theme “Health: Our Shared Responsibility.” 
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Doha 6th Session of the Islamic Conference 
of Labour Ministers 

The 6th Session of the Conference of Labour Ministers of OIC Member States was held in Doha 
from 15 to 16 October 2025, under the high patronage of His Excellency Sheikh Mohammed bin 
Abdulrahman bin Jassim Al Thani, Prime Minister and Minister of Foreign Affairs of the State of 
Qatar. 

Held under the theme “Local Ex-
periences, Global Achievements: 
Success Stories from the Islamic 
World,” the Conference brought 
together Labour Ministers from 
OIC countries, along with repre-
sentatives of institutions and civil 
society.Discussions focused on 
enhancing workforce competi-
tiveness and skills development, as 
well as promoting decent and pro-
ductive employment across OIC 
member states. �e high-level mee-
ting provided a platform for sha-
ring best practices in employment 
policies, skills development, social 
protection, and labour market in-
clusion, while also strengthening 
cooperation among countries and 
encouraging innovative responses 

to shared labour market challenges.
At the invitation of the OIC Gene-
ral Secretariat, the Islamic Centre 
for Development of Trade (ICDT) 
took part in the Conference, pre-
senting its initiatives aimed at the 
economic empowerment of wo-
men and youth and at fostering job 
creation for groups most a�ected 
by unemployment. On the side-
lines of the meeting, Dr Mamou-
dou Bocar Sall, Deputy Director 
General of the ICDT, held talks 
with Ms Noora Mubarak Al-Awlan, 
Director of the Research and Stu-
dies Department at the Qatar 
Chamber of Commerce, as well 
as with representatives of Qatar 
Exports at the Qatar Development 
Bank (QDB), regarding their par-

ticipation and sponsorship of the 
Mali Investment Forum.

�e Conference also marked 
the signing of the Statutes of the 
OIC Labour Centre by Labour 
Ministers from several member 
states, including the Hashemite 
Kingdom of Jordan, the Republic 
of Sierra Leone, the Republic of 
Yemen, the Lebanese Republic, 
the Federal Republic of Nigeria, 
and the Republic of Indonesia. 
With these new signatures, the to-
tal number of signatory countries 
rose to 32, underscoring the com-
mitment of OIC member states 
to strengthening cooperation and 
solidarity in the �elds of labour 
and employment. 
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Organized by the United Nations General Assembly and bringing together heads of state and 
government, this summit aims to accelerate action to eradicate poverty, promote full employ-
ment and decent work, and social inclusion. 

The OIC Participates in the 2nd World 
Summit on Social Development in Doha

�e objective of the 2nd Summit is 
to bridge persistent gaps, rea�rm 
the global commitment to social 
development, and give new impe-
tus to the implementation of the 
2030 Agenda for Sustainable Deve-
lopment.

�e second edition of this Sum-
mit, held from November 4 to 6 
in Doha, was a�ended by heads 
of state, government o�cials, and 
several delegations from interna-
tional organizations, including the 
OIC, which was represented on 
this occasion by a high-level dele-
gation led by Dr. Amina Al-Hajri, 
Director General of Cultural, So-
cial, and Family A�airs, alongside 
H.E. Ambassador Hameed Ope-
loyeru, Permanent Observer of the 
OIC to the United Nations in New 
York.

On this occasion, the OIC dele-
gation participated in sessions 
and workshops that addressed 
key issues in the areas of social 

empowerment, sustainable deve-
lopment, innovation in social 
work, and strengthening interna-
tional partnerships. Among the 
highlights of this meeting, the ses-
sion organized by the Organization 
for Digital Cooperation (ODC) 
entitled “Data-driven strategies to 
bridge social development gaps 
and accelerate the establishment of 
an inclusive digital economy” and 
the side event organized by the Sul-
tanate of Oman entitled “Women 
at the heart of development: from 
empowerment to impact.” �e de-
legation also a�ended the session 
organized by the Doha Internatio-
nal Family Institute entitled “�e 
Family as the Cornerstone of De-
velopment and Social Integration: 
A Strategic Approach for a Sustai-
nable Future.”

In addition, Dr. Amina Al-Hajri 
participated in a high-level event 
entitled “Women’s Entrepre-
neurship and Digital Innovation 
for Sustainable Development,” 

a�ended by prominent �gures and 
women leaders from the United 
Nations and international organi-
zations, as well as ministers. �e 
participants discussed the role of 
women leaders in digital trans-
formation, the challenges they 
face, and proposed solutions to 
strengthen their participation in 
this �eld. 

In a series of statements, the OIC 
General Secretariat a�rmed that 
its participation re�ects the Orga-
nization’s commitment to sup-
porting international e�orts to 
advance sustainable development 
and strengthen social justice, in 
line with OIC Vision 2025. �e 
Secretariat also expressed its sin-
cere appreciation to the State of 
Qatar for its warm hospitality 
and the high quality of the sum-
mit’s organization, commending 
Doha’s e�orts to foster dialogue 
and enhance international coo-
peration on social development 
issues. 
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The OIC Participates 
in the 6th Islamic Solidarity 
Games in Riyadh

OIC 
Governmental 
Experts Review 

the New Ten-
Year Programme 

of Action 
(2026–2035)

At the invitation of His Royal Highness Prince Abdulaziz bin 
Turki Al-Faisal, Minister of Sport of the Kingdom of Saudi 
Arabia and President of the Islamic Solidarity Sports Asso-
ciation, the OIC Secretary General, H.E. Mr. Hissein Brahim 
Taha, led a high-level delegation to the 6th Islamic Solida-
rity Games, held in Riyadh from 7 to 21 November 2025 under 
the patronage of the Custodian of the Two Holy Mosques, 
King Salman bin Abdulaziz Al Saud.

The Group 

of Governmental Experts 

from OIC member states 

met in Jeddah, Saudi Arabia, 

from 17 to 20 November 2025 

to continue reviewing 

the Organization’s new 

Ten-Year Program of Action 

for the 2026–2035 period. 

The four-day meeting aimed 

to finalize the draft program 

ahead of its submission 

to the next Islamic Summit 

for adoption.

At the opening ceremony, the 
OIC General Secretariat, repre-
sented by H.E. Ambassador 
Tariq Ali Bakheet, Assistant 
Secretary General for Humanita-
rian, Cultural, Social and Family 
A�airs, praised the Kingdom of 
Saudi Arabia for its e�orts to sup-
port joint Islamic action under 
the wise leadership of the Custo-
dian of the Two Holy Mosques, 
King Salman bin Abdulaziz Al 
Saud, and His Royal Highness 
the Crown Prince and Prime 
Minister, Prince Mohammed bin 
Salman. He also commended the 
Kingdom’s continued support for 
sport in the Islamic world and 
internationally, stressing that the 

Islamic Solidarity Games are the 
largest sporting event in the Isla-
mic world and one of the world’s 
most signi�cant sporting events, 
embodying the values of unity, 
solidarity and Islamic fraternity.

It is worth noting that this edi-
tion brought together more than 
3,000 athletes from OIC mem-
ber states, alongside ministers 
of youth and sports and senior 
o�cials from regional and inter-
national organizations working 
in the �elds of sport and youth. 
It should also be recalled that the 
Kingdom of Saudi Arabia was the 
�rst country to host the Islamic 
Solidarity Games, in 2005. 

In his opening address, the Per-
manent Representative of the 
Republic of Türkiye to the OIC, 
His Excellency Ambassador Cenk 
Oraz, expressed his gratitude and 
appreciation to the representatives 
of the Member States and the Or-
ganization’s institutions for their 
active participation in the series of 
meetings aimed at dra�ing the new 
ten-year programme of action. He 
also presented the roadmap and 
the work undertaken by the OIC 
General Secretariat in this regard.

Speaking on behalf of OIC Secre-
tary General Hissein Brahim Taha, 
the Assistant Secretary General for 
Economic A�airs, H.E. Dr Ahmad 
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Kawesa Sengendo, said the new 
dra� programme is intended to 
serve as a comprehensive roadmap 
for the coming decade, strengthe-
ning joint Islamic action across key 
strategic and priority areas for OIC 
member states. He also praised 
countries whose proposals were 
successfully incorporated into the 
dra� under discussion.

�roughout these working ses-
sions, the discussions were charac-
terized by the active participation 
of representatives of the Member 
States, leading to constructive 
exchanges on the priorities to be 
accorded to the various areas of 
the socio-economic development 
of the Member States. Political 
and economic issues generated the 
highest number of interventions.

On this occasion, the Chair of the 
meeting, His Excellency Ambas-
sador Cenk Oraz, commended the 
considerable e�orts undertaken by 
the OIC and its subsidiary organs. 
He nevertheless underscored that 
the e�ective implementation of 

certain actions requires additional 
�nancial resources. In this regard, 
he urged Member States to regu-
larly ful�ll their �nancial contribu-
tions to the OIC and its subsidiary 
structures.

At the conclusion of the third 
day, and following the review of 
all programmed areas, it became 
apparent that certain issues requi-
red further consultations between 
representatives and their respec-
tive capitals. In order to enable the 
OIC to incorporate all proposals 
and amendments into the pro-
gramme prior to its submission for 
�nal validation, the Chair proposed 
convening an additional meeting at 
a date that would take into account 
the Organization’s upcoming com-
mitments, notably the Meeting of 
Ministers of Foreign A�airs sche-
duled to be held in Azerbaijan in 
2026, while leaving the choice of 
the date to the Organization.

At the invitation of the OIC Gene-
ral Secretariat, a delegation from 
the Islamic Centre for Develop-

ment of Trade (ICDT), led by the 
Centre’s Deputy Director General, 
Dr Mamoudou Bocar Sall, took 
part in the meeting and contribu-
ted to the �nalization of the Ten-
Year Programme of Action. �is 
participation enabled the Centre 
to closely follow the development 
of the OIC’s strategic framework 
for the next decade. Discussions 
underscored the central impor-
tance of economic and trade issues 
among member states, o�ering the 
ICDT an opportunity to further 
strengthen its role and contribu-
tion within the Organization.

On the sidelines of the meeting, 
the ICDT delegation held several 
bilateral discussions with repre-
sentatives of member states and 
other participants to consolidate 
partnerships and explore opportu-
nities for joint initiatives. In addi-
tion, a meeting was held with the 
Director General of the OIC De-
partment of Science and Techno-
logy to discuss the organization of 
activities aimed at promoting the 
health sector. 
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OIC Cultural Festival 
Held in Baku 
The General Secretariat of the Organization of Islamic Cooperation (OIC), in cooperation with 
the Ministry of Culture of the Republic of Azerbaijan, organized the OIC Cultural Festival under 
the theme “Baku Creative Week”, which took place in Baku from 5 to 11 December 2025. 

�e OIC delegation was led by the 
Assistant Secretary-General for 
Cultural, Social and Humanita-
rian A�airs, Ambassador Tarig Aly 
Bakheet. �e opening ceremony 
was held in the presence of Azer-
baijan’s Minister of Culture, Mr. 
Adil Karimli, and was a�ended 
by Ministers of Culture and dele-
gations from 50 countries, repre-
sentatives of OIC-a�liated and 
international institutions, as well 
as more than 5,000 visitors.

During the ceremony, Ambassa-
dor Tarig Aly Bakheet delivered a 
speech on behalf of OIC Secreta-
ry-General Hissein Brahim Taha, 
in which the Secretary-General 
expressed his sincere appreciation 
to the Government and people of 
Azerbaijan for hosting the Festi-
val, aimed at positioning Baku as 
a global hub for creative indus-
tries. He also praised Azerbaijan’s 
continued support for the OIC, 
particularly in the �elds of culture, 

humanitarian action, economic 
cooperation and the exchange of 
best practices, as well as its e�orts 
to establish a platform celebrating 
the rich and diverse heritage of the 
Islamic world.

In his message, the OIC Secreta-
ry-General highlighted the cen-
tral role of cultural activities in 
strengthening interpersonal and 
institutional ties and in building 
networks of cooperation and sus-
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tainable partnerships. He further 
stressed the importance of cultu-
ral exchanges in enriching the sha-
red heritage of the Islamic world, 
overcoming misunderstandings, 
strengthening collective identity, 
and reinforcing unity and solida-
rity within the wider OIC com-
munity.

During this event, several activi-
ties and exhibitions were held with 
the aim of promoting creative and 
innovative industries related to art, 
culture, and education in the OIC 
Member States. �ese include the 
«Creative Village Expo», show-
casing artistic installations, handi-
cra�s, works by emerging artists, 

and workshops led by creative col-
lectives; the Cultural and Creative 
Industries Expo, which brought 
together dozens of projects in de-
sign, cinema, fashion, digital art, 
animation, and emerging technolo-
gies; the Islamic Calligraphy Expo, 
prepared in collaboration with the 
Research Centre for Islamic His-
tory, Art and Culture (IRCICA); 
the I2C Startups Expo; Omarket 
(Orient Film Market); the  AI4Art 
Creative Workshop; and the 
CulTech Platform, which presents 
technological solutions for the 
cultural sector in the Islamic world. 
Alongside these festivities, round-
tables, screenings, and forums were 
organized, covering cinema, thea-

tre, music, fashion, dance, game 
design, animation, and digital crea-
tivity, as well as a high-level mee-
ting of Ministers of Culture of OIC 
Member States to discuss joint ini-
tiatives and new directions for coo-
peration in the �eld of creative and 
innovative industries.

At the conclusion of the Festi-
val, the participating countries, 
together with the OIC General 
Secretariat, adopted a Communi-
qué outlining a shared vision of the 
OIC Member States to strengthen 
cooperation in the creative indus-
tries, promote joint initiatives, and 
inject new momentum into cultu-
ral diplomacy. �e Communiqué 
also underscores the strategic im-
portance of developing future par-
tnerships and sustaining collabora-
tive e�orts among Member States.

At the invitation of the OIC Gene-
ral Secretariat, a delegation from 
ICDT, led by Mr. Ismael Taqui, 
Head of the Trade Facilitation 
Department took part in this event. 
In the context of “Baku Creative 
Week,” ICDT organized a panel 
entitled “�e Role of Cultural 
and Creative Industries (CCIs) in 
Promoting Trade and Investment 
in OIC Member States.” �e ses-
sion, held on Tuesday, 9 Decem-
ber, enabled the various speakers 
to explore strategies for leveraging 
the potential of CCIs to enhance 
investment and intra-OIC trade 
in services. On this occasion, the 
discussions were moderated by 
Mr. Samir Hajibayu, Associate at 
Caucasus Ventures, and featured 
representatives from the ICDT, 
SESRIC, and IRCICA, as well as 
investors from several countries.
  
�e ICDT presentation was deli-
vered by Mr. Birane Mamadou 
Salane and focused on the theme 
“Promoting Intra-OIC Trade and 
Investment in Creative Services: 
Building Value Chains and Market 
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Salane stated that the ICDT consi-
ders Cultural and Creative Indus-
tries (CCIs) to be crucial drivers 
of economic diversi�cation and 
essential to the achievement of 
intra-OIC trade objectives. �e 
ICDT’s strategy for promoting 
creative services and investment is 
based on two main pillars:

1.Promotion of Investment Flows: 
ICDT organizes ICDT Invest 
Days forums to channel capital 
speci�cally toward enterprises 
across various sectors, including 
CCIs.

2.Trade Promotion (Specialized 
Exhibitions): ICDT identi�es 
CCIs as a key area for promotion 
through specialized exhibitions 
and trade missions.
  
The panel also featured the par-
ticipation of representatives from 
SESRIC, IRCICA, and a repre-
sentative of the consulting firm 
Venture Partner TREOO VC, 
which specializes in the evalua-
tion and mentoring of startups. 
SESRIC (Statistical, Economic 
and Social Research and Training 
Centre for Islamic Countries) 
addressed the topic of human 
capital development and capacity 
building for sustainable creative 
industries, as presented by Ms. 
Alya Serifi Ortak, Technical Coo-
peration Officer. Mr. Muhammed 
Efdaluddin Kilic of IRCICA (Re-
search Center for Islamic Histo-
ry, Art and Culture) highlighted 
the importance of innovation 
in craftsmanship and calligra-
phy in OIC Member States. Ms. 
Mine Dedekoca, representative 
of Venture Partner TREOO VC, 
focused on the criteria sought by 
investors when assessing entre-
preneurial projects for finan-
cing, particularly productivity 
and creative performance in the 
workplace environment.

In addition to the panel, ICDT 
coordinated and sponsored the 
participation of young entrepre-
neurs in this OIC cultural festi-
val, a core component of its capa-
city-building activities (Capacity 
Building and Empowering Crea-
tive Entrepreneurs). The ICDT’s 
action falls within the framework 
of the Creative Village (MYEX-
PO) initiative, which provided an 
exhibition space for traditional 
arts, handicrafts, and products 
from cultural and creative indus-
tries. The Centre’s sponsorship 
supported four CCI startups ope-
rating in the fields of fashion, film 
production, photography, and 
painting. Their booths were loca-

ted in the “Invest 2 Create Zone.” 
These startups included Junior 
Charly Kodjo (Côte d’Ivoire), 
founder of Instant2VieStudio; 
Massira Touré (Mali), CEO of 
WIDOO Design; Wendpagnagde 
Cécile Marie Claire Sebgo (Bur-
kina Faso), founder of CLO 
Design; and Ibrahima Mbengue 
(Senegal), founder of Iboo Pho-
tography.
    
The meetings constituted a 
key component of the mis-
sion. Networking opportunities 
enabled young entrepreneurs to 
present their projects and ser-
vices to financiers, potential par-
tners, and members of the public 
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visiting the stands. In particular, 
they received visits from the Di-
rector of Communication of the 
OIC and from Dr. Ameth Diallo, 
Director of the OIC Standing 
Committee for Information and 
Cultural Affairs (COMIAC). The 
festival also facilitated networ-
king among peers from other 
countries, with a view to encou-
raging collaboration and promo-
ting co-production projects.  

The 9th Meeting 
of the ACMOI 

At the invitation of the OIC 
General Secretariat, a delega-
tion from the ICDT, led by Mrs. 
Latifa Elbouabdellaoui, partici-
pated in the 9th Annual Coor-
dination Meeting of OIC Insti-
tutions (ACMOI), held at the 
OIC Headquarters in Jeddah on 
10 and 11 December 2025. �is 
annual meeting brought together 
OIC institutions, OIC Assistant 
Secretaries General, Heads of De-
partments of the General Secreta-
riat, as well as sta� from various 
relevant departments.

At the opening ceremony, His 
Excellency Dr. Ahmad Kawesa 
Sengendo, OIC Assistant Secreta-
ry General for Economic A�airs, 
delivered a statement highlighting 
the importance of the meeting at 
a time when Member States are 
facing multiple socio-economic 
and other challenges, including 
climate change, food insecurity, 
population displacement, and 

con�icts. In this regard, His Excel-
lency noted that the discussions 
would focus on the current status 
of implementation of activities 
across various sectors, as well as 
on priorities for the coming year, 
in line with the relevant OIC re-
solutions.

During the meeting, participants 
reviewed the implementation 
of activities for the current year 
agreed upon at the previous mee-
ting in December 2024 and pro-
posed concise projects for 2026. 
�ey also assessed progress made 
in implementing OIC activities in 
the political, economic, scienti�c, 
technological, cultural, sports, fa-
mily, information, human rights, 
and humanitarian �elds. Finally, 
the participants formulated re-
commendations on new projects, 
with a view to submi�ing them to 
the Council of Ministers of Fo-
reign A�airs (CMFA), scheduled 
to be held in Azerbaijan in 2026. 
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The 10th Halal Trade Fair in Istanbul 
As part of their activities aimed at 
promoting trade and investment 
among OIC Member States in the 
Halal industry sector, the Islamic 
Centre for Development of Trade 
(CIDC) and the Standards and 
Metrology Institute for Islamic 
Countries (SMIIC), under the 
patronage of the Presidency of the 
Republic of Türkiye, organized the 
10th edition of the OIC Member 
States Halal Products Exhibition, 
held from 26 to 29 November 2025 
at the Istanbul Expo Center, in 
parallel with the 11th World Halal 
Summit 2025, under the theme: 
“Strengthening the Halal Industry 
through Innovation and Excel-
lence.”

�e exhibition aimed to bring 
together stakeholders from the 
Halal value chain seeking business 

and partnership opportunities in 
OIC Member States. It also provi-
ded a platform for companies and 
industry players to promote their 
products and services and to foster 
investment in the Halal sector.

�e product categories on dis-
play covered Halal tourism, Isla-
mic �nance, textiles and modest 
fashion, cosmetics and personal 
care, agri-food and beverages, 
food processing, machinery and 
equipment, and packaging.

�e exhibition recorded the par-
ticipation of more than 500 natio-
nal and international exhibitors 
and approximately 40,000 visitors. 
It also featured the organization 
of B2B meetings between busi-
nesspeople from OIC Member 
States, as well as Country Business 

Forums, dedicated Global Sel-
ler spaces, and Modest Fashion 
shows.

�e opening ceremony was 
marked by a message delivered 
by His Excellency Recep Tayyip 
Erdoğan, President of the Repu-
blic of Türkiye, in which he reite-
rated Türkiye’s commitment to 
developing the Halal industry and 
to positioning the country as a key 
hub and turning point for econo-
mic operators from OIC Member 
States.

Taken together, the ICDT unders-
cored the importance of the Halal 
industry as a sector with strong 
potential for trade among OIC 
Member States, as well as its signi-
�cant contribution to the develop-
ment of intra-OIC trade. 
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�is annual meeting took place in a 
complex global context marked by 
geopolitical tensions, rising logis-
tics costs, volatility in energy mar-
kets, and challenges related to digi-
tal and climate transitions. Amid 
this  juncture, COMCEC plays a 
central role as a platform for coor-
dinating economic policies among 
Member States, with a view to 
increasing intra-OIC trade, enhan-
cing economic competitiveness, 
supporting SMEs, and strengthe-
ning economic governance.

During the 41st Session, Ministers 
and Heads of Delegation reviewed 
the progress achieved in the eco-
nomic domain across the OIC 
region and adopted several reso-
lutions aimed at strengthening 
national economies and advan-
cing their regional and internatio-
nal integration. Besides, Member 

States rea�rmed their commit-
ment to deepening economic coo-
peration, promoting solidarity, 
and pursuing reforms designed to 
enhance competitiveness and eco-
nomic resilience within the OIC 
area.

Among the activities organized 
on the sidelines of the ministerial 
meeting, the following may be 
highlighted:

• ĉis year’s ministerial working 
breakfast, which focused on op-
portunities for supporting Syria.

• ĉe OIC Business Leaders’ Sum-
mit under the theme “�e Private 
Sector as a Strategic Partner for 
Sustainable Development,” orga-
nized by the Islamic Chamber 
of Commerce and Development 
(ICCD).

participation of ICDT at the 41st Ministerial Session 
of COMCEC in Istanbul

A Strategic Platform for Strengthening 
Economic Cooperation within the OIC 
Area
At the invitation of the COMCEC, ICDT took part in the 41st  Ministerial Session, held from 1 to 4 
November 2025 in Istanbul. This major event, held under the chairmanship of the President of the 
Republic of Türkiye, brought together Ministers of Economy, Trade, Finance, and Planning from 
the 57 Member States of the Organization of Islamic Cooperation, as well as financial and deve-
lopment institutions from the Islamic world.
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• A panel on “Revitalizing Econo-
mic Activities in Rural Areas in 
Syria.”
• A panel on “ĉe Role of Institu-
tional and Human Capacities in the 
Reconstruction Process: �e Case 
of Syria.”
• A panel on “Mobilizing Econo-

mic and Social Development Dy-
namics: �e Case of Syria.”

During this ministerial meeting, 
the Centre was represented by Mrs. 
Latifa Elbouabdellaoui, Director 
General of the ICDT. On this oc-
casion, she met with delegations 

from Burkina Faso, Egypt, and the 
United Arab Emirates, as well as 
representatives of the ITFC, the 
IOFS, and the IRCICA, to discuss 
bilateral cooperation and projects 
of common interest contributing to 
the socio-economic development 
of the OIC region. 

The ICDT Promotes Investment 
in Global Health Through Islamic 
Finance

As part of its institutional mandate to promote trade and investment among the Member States 
of the Organization of Islamic Cooperation (OIC), the Islamic Centre for Development of Trade 
(ICDT) organized a high-level roundtable in Riyadh on promoting investment in global health 
through Islamic finance, in partnership with the Regional Office of the World Health Organiza-
tion (WHO) for the Eastern Mediterranean.
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�e meeting sought to promote 
investment and enhance the mobi-
lization of innovative �nancing—
particularly through Islamic �nance 
instruments—to support the 
development and strengthening 
of health systems, and brought to-
gether representatives from govern-
ments, international organizations, 
multilateral �nancial institutions, 
the private sector, philanthropic 
foundations, and academia.

�e roundtable was organized in 
a context marked by a signi�cant 
decline in o�cial development 
assistance, limited investment in 
community health projects, rising 
health needs, and increasing pres-
sure on the health systems of OIC 
and WHO Member States. �e 
discussions highlighted the need to 
diversify and enhance the sustaina-
bility of health �nancing sources.

�e meeting explored the opportu-
nities o�ered by Islamic �nance—
particularly social sukuk, waqf, 
zakat, and takaful—to support 
universal health coverage and 
strengthen the resilience of health 
systems in Member States. 

The exchanges underscored that 
Islamic finance represents an 
important additional source of 
funding that remains underuti-
lized in the health sector. With 
assets exceeding USD 5 trillion, 
this financing model demons-
trates strong compatibility with 
the principles of equity, solida-
rity, and investment in the real 
economy.

On this occasion, Mrs. Latifa 
Elbouabdellaoui, Director Ge-
neral of the Islamic Centre for 
Development of Trade (ICDT), 
emphasized that the Centre’s 
participation in this roundtable 
is fully aligned with its mandate 
to promote trade and investment 
in support of the sustainable de-
velopment of the Member States 
of the Organization of Islamic 
Cooperation. She recalled that 
the health sector has become a 
major strategic area with strong 
investment potential, calling for 
increased capital mobilization, 
particularly through innovative 
instruments that are compliant 
with the principles of Islamic 
�nance.

Moreover, the Director General 
highlighted the importance of 
strengthening synergies among 
public actors, �nancial institu-
tions, the private sector, and 
technical partners, in order to 
transform growing health needs 
into bankable projects capable of 
a�racting sustainable, high-impact 
investments.

H.E. Mrs. Latifa Elbouabdellaoui 
further noted that the exchanges 
held during this meeting helped 
identify promising prospects for 
future cooperation, particularly 
within the framework of the Coa-
lition for Islamic Financing of 
Health, which the ICDT intends 
to actively support in order to 
foster the emergence of structu-
ring partnerships and high-im-
pact investment initiatives for the 
bene�t of Member States. Finally, 
ICDT rea�rmed its readiness to 
support Member States through 
experience-sharing programs, ins-
titutional and private-sector capa-
city-building initiatives, and the 
mobilization of funds within the 
OIC system, as well as with its re-
gional development partners. 
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First Meeting of the Contracting Parties 
to the Agreement on the Protection 
and Promotion of Investments

�e meeting focused on reviewing 
the Agreement to ensure that it fully 
contributes to the development of 
investment �ows within the OIC 
region.

Over two days of deliberations, dis-
cussions centered on the �ndings of a 
study conducted by experts manda-
ted by the OIC General Secretariat, 
namely Professor Makane Moïse 
Mbengue (University of Geneva), 

Dr. Amr Hedar, an Egyptian inter-
national consultant, and Dr. Hassan 
Ali, with a view to identifying short-
comings in the Agreement. A�er 
presenting the international context 
in which the revision process is 
taking place, as well as internatio-
nal best practices concerning legal 
provisions for investment protec-
tion and promotion, the experts put 
forward a set of recommendations 
aimed at addressing legal gaps in 

certain provisions of the Agreement, 
stimulating investment, and foste-
ring sustainable growth across the 
OIC region.

To conclude, Member States were 
invited to submit their comments 
on the study at the national level and 
to schedule a subsequent meeting in 
order to continue deliberations on 
the next stages of the Agreement’s 
revision process. 

The ICDT participated in the first meeting of the Contracting Parties to the Agreement on 
the Promotion, Protection, and Promotion of Investments among the Member States of the 
Organization of Islamic Cooperation, held from 26 to 28 October 2025 at the OIC Headquar-
ters in Jeddah. 
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The 4th OBIC Session Strengthens 
the Capacities of Trade 
and Investment Stakeholders 
within OIC Member States

Jointly organized by the Islamic 
Corporation for the Insurance 
of Investment and Export Credit 
(ICIEC), the �e Islamic Deve-
lopment Bank (IsDB Group), 
�e Arab Bank for Economic 
Development in Africa (BA-
DEA), Afreximbank and the Isla-
mic Centre for Development of 
Trade (ICDT), the event brought 
together senior representatives 
from Ministries of Investment and 
Investment Promotion Agencies 
from several Organization of Isla-
mic Cooperation Member States.
In her opening address, Mrs. Lati-
fa El Bouabdellaoui, Director Ge-

neral of the ICDT, emphasized the 
strategic importance of reliable 
credit information systems and 
unique identi�ers in enhancing 
transparency, reducing risks, and 
facilitating intra-OIC trade and 
investment. She rea�rmed the 
ICDT’s commitment to suppor-
ting Member States in the deve-
lopment of digital tools serving 
SMEs, investors, and �nancial ins-
titutions.

Over the course of three days, par-
ticipants explored key concepts 
related to credit reporting, the use 
of unique identi�ers, and emer-

ging digital platforms such as the 
Africa Trade Gateway. �e session 
also promoted the exchange of ex-
periences and strengthened inter-
institutional cooperation.
�rough OBIC, ICDT and its par-
tners aim to accelerate economic 
integration and strengthen the re-
silience of the economies of OIC 
member countries.
�e ICDT’s presentation, deli-
vered by Mr. Charif El Hamraoui 
Sbai Expert at ICDT,  focused 
on the e�cient use of trade and 
investment statistics for the bene-
�t of economic operators in OIC 
countries. 

The 4th edition of the Capacity-Building Programme entitled “The Role of Credit Information 
and Unique Identifiers in Supporting Investment and Trade Decision-Making” was success-
fully held in Casablanca from 24 to 26 November 2025. 
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�e OIC is currently working 
to modernize the 1981 OIC Investment 
Agreement in order to further stimulate 

investment in its member states.

H.E Dr Ahmad Kawesa Sengendo
Assistant Secretary General for Economic Affairs at the OIC
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1. As Assistant Secretary Ge-
neral for Economic A�airs at 
the OIC, could you tell us more 
about the mandate of the OIC 
and the key initiatives under-
taken by your department to 
promote intra-OIC trade and 
investment?

As the world’s second-largest 
intergovernmental organization 
a�er the United Nations, the Or-
ganization of Islamic Cooperation 
(OIC) plays a strategic role in 
representing the political, econo-
mic, technological, cultural, hu-
manitarian and social interests of 
its 57 Member States. Established 
in 1969 to bring together the Mus-
lim nations across the planet, the 
OIC has evolved into a multidi-
mensional platform for coopera-
tion, solidarity, and global advo-
cacy. Its main a�ributions span 
diplomacy, social, technological, 
humanitarian action, economic	
integration, and the preservation 
of Islamic values, making it an 
essential actor in addressing chal-
lenges within the OIC region.

At the heart of the OIC’s mission 
lies its responsibility to protect 
and defend the interests of the 
Muslim world. �e Organiza-
tion provides a uni�ed voice on 
international issues, ranging from 
con�icts and political crises to 
questions of sovereignty and hu-
man rights. �rough its framework 
of summits, ministerial meetings, 
and specialized commi�ees, the 
OIC works to promote peaceful 
con�ict resolution, support state 
sovereignty, and mediate dispute 
se�lement among Member States. 
�e Organization also functions 
as an essential diplomatic actor, 
coordinating common positions 
at the United Nations and other 
global arenas, ensuring that the 
priorities of the Muslim world 
are represented in multilateral 
debates.

 When it comes to the Department 
of Economic A�airs, our core acti-
vities revolve around the overall 
coordination of implementation 
of the OIC economic programs, 
as approved by Member States 
at the relevant OIC Summits, 
Conferences of Foreign Minis-
ters, relevant sectoral ministerial 
conferences and intergovernmen-
tal meetings. �e Department of 
Economic A�airs also advises the 
OIC Secretary-General on issues 
of socio-economic development 
in Member States and fostering 
partnerships with governments 
in our countries and internatio-
nal organizations. Furthermore, 
the Department helps Member 
States �nd common ground and 
elaborate plans of action in sup-
port of their respective national 
developmental programs. Within 
the context of this agenda, the De-
partment addresses crucial issues 
in the various sectors of the eco-
nomy which a�ect people’s lives 
and livelihoods in Member States. 
In addition, the Department coor-
dinates the activities of the rele-
vant OIC institutions working in 
the economic domain with a view 
to ensuring adherence to OIC po-
licies and synergy as well as avoi-
ding overlapping and duplication 
of e�orts and resources.

Among the main priorities of our 
department are the promotion of 
intra-OIC trade and investment; 
supporting economic integration, 
diversi�cation and industrial de-
velopment; strengthening of food 
security; developing transport 
corridors and enhancing digital 
connectivity; supporting the pri-
vate sector engagement, and capa-
city-building programs, among 
others. �e primary objective of 
all those e�orts is to foster a more 
integrated economic space within 
the OIC region and to contri-
bute to sustainable and inclusive 
growth.

As a result of the measures taken 
at the OIC level, including execu-
tion of the Trade Preferential Sys-
tem of OIC (TPS-OIC), in 2025, 
we reached a 20.36% when it 
comes to intra-OIC trade. More 
than half of our Member States 
reached this goal. Indeed, the 
good news is that as of today we 
have a group of countries mostly 
from the Gulf and Asian regions, 
which have exceeded our expec-
tations with a percentage revol-
ving around 25 to 35% of intra-
OIC trade in 2025. Some OIC 
Member States in Africa, which 
arc also pan of the LCOWAS and 
WALMU, have also exceeded the 
average rate thanks to regional 
integration.

In the domain of promoting 
investment, it should be em-
phasized that I°I3I inflows into 
the OIC countries followed a 
growing trend in recent years. In 
2024, I’DI inflows were recorded 
at US$2l 0 billion, which was 
27.3% higher than the US$150 
billion in 2023. The share of OIC 
countries in global FDI inflows 
reached all time high of 13.9% in 
2024. In addition, the OIC is cur-
rently working on modernizing 
the 1981 OIC Investment Agree-
ment to further stimulate invest-
ment in its Member States.

2. The OIC Program of Ac-
tion 2026–2035 is a key com-
ponent of your department’s 
work. Could you share more 
details about this program 
and its expected impact on 
enhancing trade and invest-
ment within the OIC region, 
especially in African Member 
Countries?

The OIC Program of Action for 
2026—2035, which is presently 
being finalized for adoption by 
the next session of the Islamic 
Summit Conference in Azerbai-
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jan, is a successor to the OIC Pro-
gram of Action 2016-2025. The 
latter guided the OIC towards a 
decade of strengthened solidarity 
and sustainable development, 
and it focused on development 
across 18 priority areas, including 
enhancing intra-OIC trade and 
investment.

Building on past achievements, 
the new Program of Action for 
2026—2035 seeks to deepen 
intra-OIC trade and investment, 
foster human development and 
advance science, technology, 
and innovation. Key priorities 
include strengthening intra-OIC 
economic and trade coopera-
tion with the aim of achieving 
economic integration, enhan-
cing education and healthcare, 
empowering youth and women, 
and protecting cultural heritage, 
among others. The program also 
emphasizes climate action, digital 
transformation, and regional col-
laboration. Through coordinated 
efforts, strengthened institutio-
nal frameworks, and public-pri-
vate partnerships, the OIC aims 
to achieve a more connected, 
resilient, and prosperous Islamic 
world by 2035.

When it comes to the OIC Afri-
can countries, I believe that the 
OIC Program of Action 2026-
2035 sets out a broad program 
of actions to strengthen trade 
and investment across its Mem-
ber States on the African conti-
nent and will definitely comple-
ment the AfCFTA goals. This is 
because the many OIC Member 
States on the African continent 
have acceded to both ‘AfCFTA 
and TPS-OIC. Ey promoting 
economic integration, facilitating 
cross-border investment, and 
supporting industrial and digital 
development, the program will 
increase intra-OIC trade, attract 
foreign investment, and create 

sustainable economic opportu-
nities. Key measures should in-
clude enhanced trade facilitation, 
investment promotion platforms, 
capacity-building programs, and 

targeted support for MSMEs 
owned by women and young eco-
nomic operators. Job creation 
and economic empowerment of 
the youth, who are the majority 

The 2026-2035 Programme of Action 
should contribute significantly 

to promoting inclusive 
growth and strengthening 

the economic resilience 
of the OIC’s African member states.
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in Africa, will be a central objec-
tive of the economic program for 
African Member States. Overall, 
this program will bring inclusive 
growth and regional economic 
resilience in Africa.

3. In your opinion, what should 
be the priority areas of coo-
peration between the OIC, its 
institutions—particularly the 
ICDT—and Member States in 
order to further enhance intra-
OIC trade and investment?

To enhance Intra-OIC trade and 
investment requires a more integra-
ted, practical, and results-oriented 
cooperation action plan between 
the OIC, its institutions, particularly 
the ICDT, and our Member States.

First, trade facilitation must remain 
a priority for us. Despite the strong 
political commitment, non-tari� 
barriers still limit trade �ows within 
the OIC region. We therefore need 
to promote mutual recognition of 
standards and certi�cations, and 
support customs modernization 
and digitalization. In this context, 
it is necessary to increase and in-
tensify e�orts towards enhancing 
intra-OIC trade through e�ective 
implementation of the TPS-OIC 
agreements, be�er trade promo-
tion, reducing barriers, improving 
logistics, leveraging trade �nance 
and increasing digital integration. 
�e ICDT plays an important role 
in translating policy commitments 
into operational support on the 
ground.

Second, we must place stronger em-
phasis on investment promotion, 
especially in regional value chains. 
Trade alone is not su�cient; we 
need cross-border investments that 
build regional value chains in key 
sectors such as agriculture, health, 
energy, logistics, and manufactu-
ring. Strengthening cooperation 
among national investment pro-

motion agencies and facilitating 
partnerships between public and 
private actors across Member States 
is crucial.

�ird, digitalization and trade intel-
ligence o�er major opportunities 
to deepen integration. Digital trade 
platforms, e-Phyto, e-TIR and bet-
ter access to market information 
can signi�cantly reduce transaction 
costs and improve SME participa-
tion in intra-OIC trade. Leveraging 
the great potential of Arti�cial Intel-
ligence (AI) in all socio-economic 
endeavors of the OIC Members will 
accelerate intra-OIC trade and pro-
ductivity.

Finally, none of this can be achie-
ved without strong institutions and 
human capital. Capacity-building, 
policy dialogue, and the exchange of 
best practices remain central pillars of 
OIC cooperation. Institutions such as 
the ICDT are well positioned to sup-
port Member States in this regard.

In summary, our objective is to 
enhance political stability through 
de�nitive, sustainable and resilient 
economic impact on the ground—by 
strengthening coordination, mobili-
zing �nance, engaging the private sec-
tor, and ensuring that OIC coopera-
tion delivers tangible bene�ts for our 
economies and our people. 

The ICDT plays a crucial role 
in transforming political commitments 
into concrete actions on the ground.
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The handicrafts sector across the 
Middle East and Africa stands as one of 
the most vivid expressions of cultural 
heritage within the OIC region. From 
finely woven carpets and hand-tooled 
leatherwork to carved wooden pieces, 
metalwork, pottery, jewelry, and textiles, 
these products embody centuries of 
artistic mastery and serve as living 
archives of local identity. Middle Eastern 
craftsmanship often reЄects the inЄuence 
of Islamic art—geometric patterns, 
calligraphy, and architectural motifs—
while African artisanal traditions are 
distinguished by their vibrant colors, 
symbolic designs, and the use of natural 
materials such as clay, beads, fibers, and 
wood.
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Beyond their aesthetic value, han-
dicra�s play a vital socioeconomic 
role. �ey provide livelihoods for 
millions of artisans, many of whom 
are women and rural workers, and 
contribute signi�cantly to commu-
nity resilience. At a time when glo-
bal consumers increasingly favor 
authenticity, sustainability, and 
ethically sourced goods, the han-
dicra�s industry is a�racting re-
newed international interest. �is 
shi� aligns naturally with artisanal 
production methods in the OIC 
region, which rely on environmen-
tally friendly materials, traditional 
techniques, and low-carbon pro-
cesses using palm leaves, wool, jute, 
wood, and natural dyes.

Yet, despite strong potential, the 
sector faces structural challenges. 
Fragmented value chains, limited 
access to export markets, and com-
petition from mass-produced items 
continue to constrain growth. In 
response, governments, NGOs, 
and international institutions are 
multiplying initiatives aimed at 
strengthening artisans’ capabilities, 
improving product quality, expan-
ding digital access, and connecting 
local creators with global buyers. 
�ese ongoing e�orts underscore 
the sector’s strategic importance 
for economic diversi�cation, inclu-
sive growth, and cultural diploma-
cy across OIC member states.

Global Handicra�s Market Size
�e global handicra�s market has 
expanded signi�cantly over the past 
decade, driven by rising consumer 
interest in authenticity, cultural 
heritage, and sustainably produced 
goods. Estimates for 2024 place 
the market’s value between USD 
738 billion and USD 1.1 trillion, 
depending on the scope and de�-
nition of artisanal products. Most 
convergent analyses indicate that 
the market is now �rmly above the 
USD 1 trillion threshold, unders-
coring its importance as one of the 

world’s largest cultural and creative 
industries.

Looking ahead, global market 
size is projected to grow robustly. 
According to recent data, the in-
dustry is expected to reach USD 
987.54 billion by 2030 at a CAGR 
of 4.97%, while other broader as-
sessments forecast an expansion to 
USD 1.29 trillion by 2033, re�ec-
ting a higher CAGR of 8.8% in seg-
ments such as eco-friendly cra�s, 
personalized goods, and digitally 
enabled sales channels. �is diver-
gence illustrates the sector’s frag-
mented landscape: mature markets 
exhibit moderate growth, while 
emerging regions—particularly in 
Asia and Africa—are experiencing 
accelerated expansion.

�e Asia-Paci�c region remains 
the global powerhouse, accounting 
for 36.36% of total market share 
in 2024. Countries such as India, 
China, Indonesia, Vietnam, and 
the Philippines continue to domi-
nate production, supported by 
large artisan populations, well-esta-
blished cra� traditions, and strong 
export capabilities. Demand for 
woodware, handprinted textiles, 
metal cra�s, embroidered goods, 
ceramics, and imitation jewelry 
continues to shape global trade 
�ows.

Growth trends are also strongly 
in�uenced by shi�ing consumer 
preferences. As buyers increasin-
gly favour products that are hand-
made, eco-friendly, and locally 
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sourced, artisans bene�t from a 
growing premium placed on cra�s-
manship and sustainability. �is 
trend has boosted demand for 
items produced with organic �bres, 
natural dyes, recycled materials, 
and low-impact processes—areas 
where traditional cra� techniques 
naturally align with sustainability 
expectations.

E-commerce is another major 
growth engine. By 2024, 18% of 
global handicra� sales were estima-
ted to occur through online chan-
nels, a �gure expected to rise stea-
dily as digital platforms connect 
artisans directly with global consu-
mers. Online marketplaces have 
reduced barriers to entry, democra-
tized access to international buyers, 

and enabled micro-entrepreneurs 
to scale their activities without tra-
ditional intermediaries.

Despite this positive momentum, 
structural challenges persist. Com-
petition from mass-produced, low-
cost industrial goods continues to 
pressure price-sensitive segments, 
especially within home décor 
and fashion accessories. Never-
theless, handmade items retain a 
decisive competitive advantage in 
uniqueness, cultural value, and sto-
rytelling—a�ributes increasingly 
prioritized by younger, ethically 
minded consumers.

�e sector also plays a signi�cant 
socio-economic role. In 2024, 
the African Export-Import Bank 

(Afreximbank) reported that its 
interventions across the cultural 
and artisanal sectors contributed 
to 157,714 direct jobs and connec-
ted 296,241 farmers and SMEs to 
regional and global markets. �ese 
�gures underline the industry’s 
role as a catalyst for employment, 
community development, and 
inclusive economic growth, espe-
cially in developing economies. 

As global demand continues to 
rise—driven by sustainability, 
cultural authenticity, and digital 
access—this momentum directly 
bene�ts artisan-rich regions such 
as the 57 OIC member states, many 
of which hold deep cra� traditions 
and signi�cant untapped market 
potential. �is global context sets 

Morocco’s Handicraft Sector: 
Economic and Cultural Pillar

Morocco’s handicraft industry is a cornerstone of the 
country’s economy and cultural heritage, generating an 
estimated annual revenue of $14 billion (MAD 140 billion), 
representing 7% of national GDP. Production-based crafts 
contribute $9.6 billion, while service-related handicrafts 
account for $4.3 billion. The sector comprises 275,000 craft 
units and 2,063 registered businesses, employing hun-
dreds of thousands of artisans nationwide.

The Fez-Meknes region, a historic hub of craftsmanship, 
hosts 144,000 artisans and 44,000 units, representing 16% 
of the national total, and generates $1.06 billion, or 11% of 
Morocco’s overall handicraft revenue. Exports from Fez-
Meknes reached $14.3 million in 2024, while Morocco’s total 
handicraft exports hit $111 million, a 3% increase year-on-
year, with pottery, carpets, and traditional clothing leading 
exports.

Beyond economics, the sector sustains cultural heritage, 
preserves traditional techniques, and empowers rural 
communities, women, and youth through employment 
and skills development. Programs linked to major events 
like AFCON 2025 and the 2030 World Cup aim to promote 
handicrafts via exhibitions, mobile stands, and dedicated 
retail spaces, enhancing both domestic and internatio-
nal visibility. Morocco’s handicraft industry thus combines 
cultural preservation, social impact, and economic growth, 
making it a vital component of the country’s development 
strategy.
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the stage for understanding the 
scale and strategic importance of 
the handicra�s sector across the 
OIC region.

Market Trends
�e global handicra�s sector—and 
particularly the artisan-rich mar-
kets of OIC member states—is 
undergoing a period of dynamic 
transformation shaped by shi�s in 
culture, sustainability, technology, 
and consumer expectations. Seve-
ral trends are rede�ning how han-
dicra�s are produced, marketed, 
and consumed across international 
markets.

• Cultural Preservation and Revival 
of Traditional Techniques: A ma-
jor trend shaping the handicra�s 
landscape is the growing emphasis 
on cultural preservation, especially 
across the Middle East, Africa, and 
South Asia. Governments, cultu-
ral institutions, and NGOs are 
increasingly investing in programs 
that document, protect, and revive 
ancestral techniques that risk disap-
pearing due to urbanization and ge-

nerational skill gaps. �ese include 
the revival of handwoven textiles, 
ancestral po�ery techniques, and 
metal engraving traditions deeply 
rooted in Islamic heritage. Consu-
mers (particularly in Europe, 
North America, and high-income 
GCC markets) are showing stron-
ger interest in authentic, culturally 
rich products that re�ect identity 
and heritage. �is rising demand is 
encouraging artisans to blend tradi-
tional cra�smanship with modern 
aesthetics, creating products that 
resonate simultaneously with heri-
tage enthusiasts and contempo-
rary buyers. Such e�orts reinforce 
cultural identity while positioning 
OIC handicra�s more prominently 
on the global stage.

• Sustainability and Eco-Friendly 
Production Practices: Sustaina-
bility has evolved from a niche 
preference to a global purchasing 
criterion—and artisans in OIC 
countries are increasingly aligning 
with this shi�. Producers are adop-
ting eco-friendly, locally sourced 
materials such as palm leaves, 

jute, clay, wool, and natural dyes, 
re�ecting centuries-old sustainable 
methods. Upcycling and recycling 
are also gaining importance, with 
discarded wood, metal, and textiles 
repurposed into value-added cra� 
products. As global consumers 
prioritize ethical and environmen-
tally responsible goods, sustainable 
production signi�cantly enhances 
the marketability of OIC handi-
cra�s. For many artisans, traditio-
nal cra�ing methods were inhe-
rently sustainable; today, this has 
become a strategic competitive 
advantage.

• Digital Transformation and Ex-
pansion of Online Markets: �e 
digital economy is reshaping global 
handicra�s trade, with artisans gai-
ning unprecedented access to inter-
national customers. E-commerce 
platforms—ranging from global 
marketplaces to specialized cra�-
focused portals—enable produ-
cers to bypass intermediaries and 
reach wider markets. According 
to the European Cra�s Alliance 
(March 2025), 57.58% of surveyed 
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cra�speople reported using digi-
tal tools for communication and 
customer engagement, a strong 
sign of the sector’s digital accele-
ration. Online retail is projected to 
account for an increasing share of 
global handicra� sales, providing 
artisans in OIC regions with new 
revenue streams and visibility.

• Fusion of Tradition with Modern 
Design and Technology: A signi�-
cant trend is the integration of mo-
dern design and digital fabrication 
tools into traditional cra�smanship. 
Artisans are increasingly using 
computer-aided design (CAD), 
laser cu�ing, advanced looms, and 
even 3D printing to re�ne complex 
pa�erns, increase precision, and ex-
periment with new aesthetics while 
maintaining artisanal authenticity. 
�e same European Cra�s Alliance 
study notes that 69.70% of artisans 
have adopted digital tools in their 
creative process, with 35.56% using 
them extensively. �is fusion of he-
ritage and innovation expands pro-
duct possibilities, appeals to youn-
ger consumers, and strengthens the 
competitive position of handicra�s 
in global lifestyle and home décor 
markets.

Market Key drivers
�e global handicra�s sector par-
ticularly within OIC member 
countries is propelled by a combi-
nation of cultural, economic, and 
consumer-driven forces. �ese 
drivers are accelerating market 
expansion, reinforcing the indus-
try’s relevance in global trade, and 
strengthening the contribution of 
artisanal production to sustainable 
development.

• Rich Cultural Heritage 
and a Growing 
Tourism Sector: One of the most 
powerful drivers of the handicra�s 
industry is the region’s deep cultu-
ral heritage, re�ected in artisanal 
traditions that span centuries. 

From Moroccan carpets and Egyp-
tian papyrus art to West African 
beadwork and Sahelian leather 
goods, handicra�s across OIC re-
gions serve as both creative expres-
sions and integral components of 
local identity. As tourism rebounds 
across the Middle East, Africa, and 
parts of South and Southeast Asia, 
demand for authentic, culturally 
meaningful products continues 
to rise. Tourists increasingly seek 
distinctive items that capture the 
essence of their destination, ele-
vating demand for handcra�ed 
goods as souvenirs and collectible 

pieces. Cultural festivals, artisan 
fairs, and international exhibitions 
further amplify global visibility 
for OIC cra�s. Government-bac-
ked programs to preserve and pro-
mote traditional cra�smanship—
through training, certi�cation, and 
national heritage initiatives—also 
strengthen the sector’s growth and 
long-term sustainability.

• Expansion of E-Commerce and 
Cross-Border Trade: Digital trans-
formation has emerged as a major 
catalyst for the handicra�s market. 
E-commerce platforms now allow 
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artisans to reach international 
buyers directly, by passing geogra-
phical constraints and intermedia-
ries. Online storefronts and social 
media enable cra�speople to show-
case their products, narrate the 
cultural stories behind them, and 
build personal engagement with 
global consumers. Cross-border 
trade agreements within the OIC 
region, combined with logistics 
improvements and SME support 
schemes, have enhanced export 
potential. �ese mechanisms wi-
den the market reach of artisans 
and increase the visibility of OIC 
handicra�s in global value chains.

• Rising Consumer Demand for 
Authenticity and Customization: 
A global shi� toward unique, per-
sonalized, and culturally resonant 
products is reshaping demand 
pa�erns. Consumers increasingly 
reject mass-produced sameness in 
favor of items with artistic indivi-
duality. According to Amra & Elma 
LLC (September 2025), 12% of 
handicra� sales in 2024 came from 
personalized goods, highlighting 

the signi�cance of customization 
as a value driver. �is preference 
for bespoke items di�erentiates 
artisanal products and fuels sector 
expansion globally.
 
• Growing Preference for Sus-
tainable and Ethically Sourced 
Goods: Sustainability continues 
to in�uence purchasing decisions. 
Consumers prioritize products 
aligned with ethical sourcing, 
fair labor, and environmentally 
responsible production—areas 
where traditional handmade cra�s 
naturally excel. According to Fair-
trade International’s 2024 Annual 
Report, 58 active projects sup-
ported nearly 1.9 million farmers 
and workers, reinforcing trust and 
transparency across artisanal value 
chains. �e broader handmade 
sector’s socio-economic weight is 
considerable: it supports approxi-
mately 300 million jobs world-
wide (Customcy, February 2025), 
underscoring its role in livelihood 
creation, poverty reduction, and 
inclusive economic growth across 
OIC member states.

Key Market Challenges 
�e global handicra� market, 
despite its cultural richness and 
economic potential, faces several 
structural challenges that hinder 
its growth, which are also prevalent 
across OIC member states. One of 
the most pressing issues is the in-
tensifying competition from mass-
produced goods. Industrially ma-
nufactured items enter the market 
at signi�cantly lower price points, 
appealing strongly to price-sen-
sitive consumers. �is economic 
advantage frequently overshadows 
the unique artistic value, cultural 
authenticity, and meticulous cra�s-
manship embedded in handmade 
products. As a result, consumer de-
mand o�en shi�s toward cheaper 
alternatives, limiting the market 
share of genuine artisanal goods.

�is shi� has tangible economic 
consequences. In 2024, the arti-
san manufacturing sector recorded 
a contraction of –5.5%, a decline 
sharper than that of the broader 
cra� industry. �is signals deep-
rooted challenges speci�c to arti-
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sanal producers, who increasingly 
struggle to compete on price alone. 
For small cra� enterprises, com-
panies which operate informally 
or with minimal capital—keeping 
pace with large-scale, low-cost ma-
nufacturers becomes a formidable 
barrier to expansion. �is situation 
restricts their ability to scale pro-
duction, improve product quality, 
or reach wider consumer markets, 
both domestically and internatio-
nally.Another signi�cant challenge 
lies in limited access to modern 
technology and essential produc-
tion resources. In various regions 
across the Middle East, Africa, and 
Central and South Asia, artisans 
o�en rely on outdated tools, incon-
sistent raw material supplies, and 
insu�cient infrastructure. �ese 
constraints not only reduce pro-
ductivity but also elevate produc-
tion costs. Without access to quali-
ty materials or e�cient equipment, 
artisans struggle to ensure consis-
tency, an increasingly important 
factor for global buyers. Moreover, 
many lack opportunities for tech-
nical training or design innova-

tion, preventing them from adap-
ting to contemporary consumer 
preferences. �is skill gap further 
restricts their competitiveness in 
global markets where trends evolve 
rapidly.Economic instability adds 
another layer of di�culty. Curren-
cy volatility, in�ationary pressures, 
and political uncertainty in seve-
ral OIC countries disrupt supply 
chains and complicate long-term 
planning for artisans and small 
enterprises. �ese conditions o�en 
limit the availability of a�ordable 
inputs and reduce pro�t margins. 
Additionally, despite the rising glo-
bal appetite for handmade, ethical-
ly produced goods, market pene-
tration remains limited, largely due 
to weak branding, scarce marketing 
resources, and fragmented distri-
bution channels. Many artisans 
lack the networks needed to pro-
mote their products international-
ly, resulting in low visibility despite 
high cultural value.

Overcoming these challenges 
requires stronger coordination 
among governments, develop-

ment agencies, and private sector 
partners to build a more resilient, 
competitive, and inclusive handi-
cra� ecosystem across the OIC.

Market Segmentation, 
Customer Pro�les, and Sales 
Channels
�e Middle Eastern and African 
handicra�s market—a key com-
ponent of the OIC trade ecosys-
tem—demonstrates its dynamism 
through distinct customer seg-
ments and a variety of sales chan-
nels that connect artisans with 
consumers both locally and inter-
nationally.

�e market can be broadly divided 
into two primary customer seg-
ments: the Residential Segment 
(B2C) and the Commercial Seg-
ment (B2B), each characterized by 
distinct motivations and purcha-
sing pa�erns.

�e Residential Segment is driven 
largely by personal consumption, 
gi�ing, and home décor. Within 
this segment, Home Décor En-
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thusiasts increasingly invest in 
handwoven rugs, artisan po�ery, 
and intricately cra�ed furniture, 
seeking to personalize living spaces 
with culturally rich and unique 
items. Gi� and Collectible Buyers 
place a premium on authenticity, 
o�en purchasing handicra�s du-
ring cultural celebrations or festive 
seasons, a�racted by their emotio-
nal value and cultural signi�cance. 
A growing subgroup, Bespoke 
Consumers, seeks customized pro-
ducts, from personalized jewelry 
to tailor-made home accessories, 
re�ecting an increasing demand for 
items that match individual tastes 
and preferences.
 
�e Commercial Segment leve-
rages handicra�s to enhance brand 
identity, product o�erings, and 
customer experience. Retailers 
integrate artisanal goods into their 
inventory to di�erentiate from 
competitors selling mass-produced 
items. �e Hospitality Industry—
hotels, resorts, and luxury lod-
gings—incorporates handcra�ed 
décor, furniture, and gi� items to 
create culturally immersive guest 
experiences. Meanwhile, Corpo-
rate Buyers utilize artisanal pro-
ducts in gi�ing programs, aligning 
their brand image with sustaina-
bility, cra�smanship, and cultural 
authenticity.

Key Sales Channels
�e handicra�s market thrives 
through a multi-channel approach 
that combines traditional, specia-
lized, and digital platforms.

Traditional Channels such as cra� 
fairs and markets remain essen-
tial, providing direct interaction 
between artisans and consumers 
while o�ering immediate feedback. 
�ese events, o�en aligned with 
cultural festivals, a�ract both local 
and international buyers seeking 
authentic products. Specialized 
Retail Outlets, including artisan 

boutiques, o�er curated collections 
focusing on particular cra�s such 
as textiles, ceramics, or metalwork, 
catering to clients who value qua-
lity and cultural pedigree.
Digital Transformation has resha-
ped market accessibility. Online 
marketplaces and e-commerce plat-
forms allow artisans to overcome 
geographic limitations, reaching a 
global customer base. �e conve-
nience of online shopping, coupled 
with growing consumer interest in 
supporting local artisans, has fue-
led signi�cant demand and market 
expansion across OIC countries.

Together, these channels—cra� 
fairs, specialized boutiques, and e-

commerce—ensure that the OIC’s 
artisanal sector remains econo-
mically viable, preserving cultural 
heritage while adapting to contem-
porary consumer trends.

Handicra�s and Social 
Empowerment in OIC 
Countries
�e handicra�s sector across 
OIC countries plays a vital role in 
improving social conditions for 
artisans, particularly in rural and 
underserved areas. By providing 
steady sources of income, it enables 
artisans to achieve �nancial inde-
pendence and reduces vulnerabi-
lity to poverty. Women artisans, 
who o�en represent a signi�cant 

Asia-Pacific region at the forefront of the 
global handicraft market

The Asia-PaciЃc region stands at the forefront of the global 
handicraft market, fueled by its rich cultural heritage, di-
verse craftsmanship traditions, and growing domestic and 
international demand for artisanal goods. Countries such 
as India, China, Thailand, Vietnam, and Indonesia are re-
nowned for producing textiles, pottery, jewelry, woodwork, 
and metal crafts, reЄecting centuries-old techniques and 
distinct cultural identities.

Artisans in the region are increasingly blending traditional 
methods with modern design trends, creating products 
that appeal to contemporary consumers while preserving 
heritage. The rise of e-commerce and export channels has 
enabled these artisans to reach global markets, enhancing 
visibility and boosting demand. Additionally, the expan-
ding middle class in Asia-PaciЃc, coupled with heightened 
awareness of sustainability and ethical consumption, has 
reinforced the appeal of handcrafted, personalized, and 
eco-friendly products.

Global retail collaborations highlight this dynamism: in 
June 2023, Amazon’s Amazing Home launched a home dé-
cor and furniture range; Target introduced designer-cura-
ted accessories in January 2023; Crate & Barrel partnered 
with Athena Calderone in September 2022 to release ex-
clusive home collections; and Walmart collaborated with 
Gap in June 2022 on home textile products. These initia-
tives demonstrate the region’s adaptability, creativity, and 
international reach, cementing Asia-PaciЃc as a pivotal 
driver of the global handicrafts market.
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share of the workforce, bene�t 
substantially from participation in 
this sector. Handicra� activities 
empower women through skills 
development, access to �nancial re-
sources, and market opportunities, 
strengthening their social status 
and decision-making in�uence wit-
hin households and communities.
Handicra�s also preserve cultural 
heritage, fostering pride and sus-
taining traditional knowledge that 
might otherwise be lost to globali-
zation. Initiatives by governments, 
NGOs, and cooperatives across 
OIC countries provide artisans 
with training, infrastructure, and 

platforms to reach broader mar-
kets. �ese programs improve live-
lihoods, promote gender equity, 
and reinforce local identities, ensu-
ring that the social, economic, and 
cultural bene�ts of handicra�s are 
widely shared across OIC commu-
nities. 
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Focus on the Handicrafts Sector 
in OIC Member States

Event: The 2nd Commercial 
Handicrafts Trade Exhibition 
of OIC Member States 

The economic capital of the Kingdom of Morocco hosted, over a ten-day period, the 2nd   OIC 
Member States Handicrafts Trade Fair, organized by the ICDT in collaboration with Atelier Vita, 
from 18 to 28 December 2025. This large-scale international event, held concurrently with Afri-
ca Cup of Nations 2025, brought together artisans, cooperatives, designers, investors, and 
professionals from the handicrafts sector, as well as specialized institutions from across the 
OIC region.
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Handicra�s in OIC Member States 
today represent a highly labor-in-
tensive sector, employing between 
10% and 20% of the workforce in 
certain African and Asian countries. 
�e sector also makes a signi�cant 
contribution to job creation—par-
ticularly for women and young 
people—economic diversi�cation, 
the valorization of local resources, 
and the upgrading of traditional 
production through higher value 
added. Nevertheless, it continues to 
face recurring challenges, including 
weak export structures, the lack of 
standardization, limited access to 
�nance, insu�cient digitalization, 
and increasing competition from in-
dustrial products. It was within this 
context that the Fair was held, with a 
particular focus on economic diver-
si�cation in Member States and the 
promotion of local and creative in-
dustries. �rough this initiative, the 
ICDT seeks to revitalize the han-
dicra�s sector across the OIC re-
gion, expand market opportunities, 
strengthen artisanal value chains, 
promote South–South cooperation, 
and stimulate investment in handi-
cra� industries, which constitute a 
key driver of local economies.

�is unique platform for promo-
ting and networking handicra�s 
stakeholders from OIC Member 
States—hosted by Egypt with Tür-
kiye as Guest of Honour—stood 
out for its integrated approach, 
combining exhibitions, business 
meetings, and training workshops. 
Dedicated spaces were allocated to 
cooperatives and master artisans, 
design and decoration companies, 
fashion and traditional arts stake-
holders, and public institutions 
responsible for handicra�s promo-
tion. Visitors were able to discover 
an exceptional diversity of know-
how and talent from the Muslim 
world, including weaving, textiles, 
fashion and embroidery; terracot-
ta, artistic ceramics and po�ery; 
jewelry and precious metals; for-

ged metals and foundry work; ca-
binetmaking and carved wood; lea-
ther and leather goods; glass arts; 
calligraphy; culinary arts and well-
being; graphic arts and calligraphy; 
art objects; and innovations stem-
ming from contemporary creative 
industries in Member States.
 
On the sidelines of the Fair, B2B 
meetings, business matchmaking 
sessions, and networking activities 
were also organized, and a dedica-
ted export space was made avai-
lable to cooperatives to support 
their access to new markets and to 
revitalize trade �ows within the Or-
ganization of Islamic Cooperation 
(OIC) region. Conferences and 
panel discussions were likewise 
held on the following key themes:

•ĉe digitalization of artisanal 
trades and marketplaces
•Financing for artisanal coopera-
tives and very small enterprises 
(VSEs)
•Intellectual property and geogra-
phical indications for handicra�s
•ĉe role of women and youth in 
the creative economy
•Upgrading strategies and certiėca-
tion

•The integration of handicrafts 
into tourism value chains

�ese exchanges resulted in 
concrete recommendations aimed 
at strengthening the resilience of 
the handicra�s sector and enhan-
cing its competitiveness within 
the OIC area and internationally.

By hosting the 2nd Commer-
cial  Handicra�s Trade Exhibi-
tion of OIC Member States, the 
Kingdom of Morocco has conso-
lidated its position as a regional 
and international hub for trade 
and handicra�s, while rea�rming 
its expertise in the promotion and 
valorization of traditional know-
how.

Among the Fair’s positive out-
comes were economic bene�ts, 
through the stimulation of exports 
and investment; cultural gains, 
through the promotion of the Isla-
mic world’s heritage; and social 
impacts, through the strengthening 
of cooperative empowerment-par-
ticularly those led by women. �e 
Fair also contributed to strengthe-
ning intra-OIC trade, which cur-
rently stands at around 20%. 

special report From Heritage to Market:The Rise of Handicrafts in OIC Nations 
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The Zellige Workshop 

An ancestral heritage 
in the BENADIBA family

The history of Zellige dates back to the BENADIBA family, guardians of ancestral expertise 
handed down through several generations.  

Since its origins, this re�ned art has 
embodied the perfect combination 
of architectural heritage and excep-
tional works of art. It all began with 
Master Said BENADIBA, who at 
the age of 12 began learning the art 
of Zellige, devoting his life to maste-
ring the traditional techniques of cut-
ting and assembling pieces of glazed 
earthenware. Over the years, Master 
Said established himself as the grea-

test Moroccan Zellige cra�sman, 
becoming the head of the Zellige 
Masters of Casablanca and president 
of the High Chamber of Quality, 
responsible for overseeing professio-
nal training institutes a�liated with 
the Ministry of Handicra�s. Under 
his leadership, a production works-
hop for tiles was created, as well as a 
high-end design studio to design and 
create exceptional interiors where 

tradition meets modernity. �is 
workshop has brought together the 
best artisans in Morocco, taking the 
art of Zellige beyond the borders of 
the Kingdom. 

Master Said’s talent and commit-
ment to promoting Moroccan cra�s-
manship earned him recognition 
from the late Hassan II in 1967 and 
a medal from His Majesty King Mo-

Master Said BENADIBA. Mr. Omar BENADIBA
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hamed VI, who thus established him 
as a symbol of excellence and exper-
tise in Moroccan cra�smanship. 
Today, the master cra�sman’s crea-
tions decorate the most prestigious 
residences around the world, as well 
as renowned hotels and palaces in 
Malaysia, Saudi Arabia, the United 
Arab Emirates, Qatar, the Sultanate 
of Brunei, the United States, Japan, 
Oman, and many others. 

Heir to this rare and precious tradi-
tion, Mr. Omar BENADIBA, foun-
der and director of the Atelier du 

Zellige, has successfully combined 
respect for his family and ancestral 
heritage with a sense of innova-
tion. Under his leadership, Atelier 
du Zellige has developed a modern 
approach to this ancient art, com-
bining the demands of traditional 
cra�smanship with a creative and 
contemporary vision. Under his 
guidance, each project becomes a 
unique expression, where pa�erns 
and colors tell a story that is both 
faithful to its Arab-Andalusian roots 
and adapted to current sensibilities. 
Today, the Atelier is much more than 
a cra� workshop; it has become a 
true ambassador for Moroccan zel-
lige throughout the world.

Like his father, Omar BENADIBA 
embodies a generation of visionary 
Moroccan artisans capable of pre-
serving the essence of a centuries-
old art form while looking toward 
the future.

Among the major works produced 
by the Atelier du Zellige in Mo-
rocco and around the world are 

the Palace Bin Ennakhil Palmeraie 
(Marrakesh), the St. Regis Hotel 
(Tetouan), the Four Seasons Hotel 
(Casablanca), the Hilton Hotel 
(Tangier), the Jamai Palace (Fez), 
the Sultan Qaboos Mosque and the 
Bait Al Baraka Palace (Muscat, Sul-
tanate of Oman), the Rose Garden 
of His Majesty King Mohamed VI 
(Gifu, Japan) and the Moroccan 
Pavilion (Malaysia). 

For orders from Atelier du Zellige, 
please contact us at the following 
number:

Mr. Omar BENADIBA
Atelier du Zellige 
(Pottery and Zellige Workshop)
Phone: +33 (0)6 61 40 04 71
Email: Atelierduzellige@gmail.com
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Wood Carving  

The Art of Tazwaqt

Mr. Noureddine Lahsaini is a master artisan and traditional artist specializing in wood carving, 
known as Tazwaqt. 

�e Lahsaini Brothers in �eir Workshops in Fez.

He has practiced this cra� in Fez 
since childhood, having inherited 
it from his father and ancestors. 
His brother, Abdelhaye Lahsaini, is 
a carpenter, and together they work 
collaboratively, specializing in 
natural wood carving, particularly 
for ceilings, doors, and windows in 
palaces and luxury residences.
In addition to architectural ele-

ments, Mr. Noureddine also pro-
duces artistic panels. His expertise 
has been sought internationally, 
and he has worked on projects in 
Switzerland, Germany, the former 
Soviet Union, Saudi Arabia, and 
the United Arab Emirates. Deeply 
passionate about his cra�, he is 
continually commi�ed to re�ning 
and perfecting his art.

�e Techniques of Tazwaqt:
Historically, this technique in-
volved mixing traditional dyes with 
eggs and traditional glue, using 
either water-based or oil-based 
paints. Once the work was com-
pleted, the paint was treated with 
a �xative, ensuring its durability. 
�e brush used is traditional, o�en 
made from donkey hair.



41N°184 • october/ december 2025 39

Characteristics of Tazwaqt:
• Painted wood: ĉis art form is 
an essential element of Moroccan 
architecture. In cities such as Fez, 
Marrakesh, and Chefchaouen, 
wooden works are considered in-
complete without Tazwaqt deco-
ration.

• Colors and motifs: Tazwaqt is 
renowned for its rich color pale�e 
and intricate motifs—particu-
larly geometric, �oral, and linear 
designs—which re�ect the artist’s 
skill and ability to harmonize ele-
ments to create a distinctive visual 
aesthetic.

• Geometric paĨerns: ĉis art is 
characterized by the use of complex 
geometric motifs, such as star-sha-
ped formations, marked by a high 
degree of symmetry and precision 
in execution.

• Historical roots: Tazwaqt is 
deeply rooted in Moroccan history 
and has been passed down from ge-
neration to generation through the 
transmission of traditional knowle-
dge and techniques by artisans.

• Applications: It is used to deco-
rate various aspects of daily life, 
including doors, windows, ceilings, 

and furniture (tables, chairs, etc.), 
as well as the façades of houses, 
mosques, and historic buildings.

�e Importance of Tazwaqt in 
Moroccan Heritage:
Tazwaqt is an integral part of 
Morocco’s cultural heritage and 
re�ects the spirit of creativity and 
beauty that characterizes Moroc-
can architecture. Wood carving, 
or wooden ornamentation, adds a 
unique and re�ned artistic touch 
to various spaces, helping to create 
a warm and inviting atmosphere in 
interiors. A source of inspiration 
for contemporary artists and archi-
tects, wood carving has become a 
growing trend in interior decora-
tion, rea�rming its status as a uni-
versal art form.

As part of e�orts to preserve this art 
dating back to the medieval period, 
the LAHSAINI Brothers run spe-
cialized workshops for those who 
wish to learn more about Tazwaqt 
techniques. �ese training sessions 
are open to both Moroccans and 
international participants. 

To take part in their workshops 
or to place orders with these 
outstanding artisans, please 
contact them using the details 
below:

Mr. Noureddine LAHSAINI
Art Assil 
(Wood Carving Sector, Fez)
Phone: +212 661 67 42 18
Email : n.uri@hotmail.fr

Mr. Abdelhaye LAHSAINI
Art Assil 
(Wood Carving Sector, Fez)
Phone: +212 674 97 61 96
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The Halal Economy in OIC Countries

A Strategic Lever for Global 
Growth
Despite three years of pronounced economic volatility and heightened geopolitical tensions in 
the Middle East, the global halal economy has shown notable resilience. Supported by a young, 
dynamic, and fast-growing population across the member states of the Organisation of Isla-
mic Cooperation (OIC), the sector has continued to record strong levels of consumption and 
investment. 

In 2023, Muslim consumer ex-
penditure in halal industries 
amounted to nearly USD 2.3 
trillion and is projected to reach 
USD 3.1 trillion by 2027, repre-
senting an average annual growth 
rate of 4.8%.

�is momentum is fueled by seve-
ral converging factors, including 
rising disposable incomes, rapid 
urbanization, increasing digitaliza-
tion, and growing demand for ha-
lal-certi�ed products. Heightened 
investor interest further unders-
cores the market’s a�ractiveness, 
while governments are stepping up 
regulatory and institutional initia-
tives to structure and support this 
fast-expanding sector.

�e latest report by the Islamic 
Centre for Development of Trade 
(ICDT) on halal trade and invest-
ment in OIC member states pro-
vides a clear assessment of this 
opportunity. It measures not only 
Muslim consumer demand across 

key halal sectors but also trade 
�ows and investment trends wit-
hin halal industries. �e objective 
is straightforward: to o�er govern-
ments, businesses, and investors 
a strategic framework to be�er 
capitalize on a market that remains 
largely underexploited. �e report 
emphasizes the need to strengthen 
governance, enhance the compe-
titiveness of value chains, expand 
production capacities, and deepen 
cooperation among member states 
in order to build a high-performing 
halal ecosystem.

In the latest edition of the OIC 
Halal Economy Trade & Invest-
ment Index, the United Arab Emi-
rates ranks �rst among the most 
dynamic economies, driven by a 
business-friendly environment 
and strong in�ows of foreign di-
rect investment. Türkiye follows 
in second place, supported by its 
strong position in halal travel and 
modest fashion, closely trailed by 
Malaysia, which is widely reco-

gnized for its robust regulatory 
frameworks and innovative eco-
system. Saudi Arabia and Egypt 
complete the top �ve.

Commerically, the OIC recorded 
a $47 billion de�cit in halal pro-
ducts in 2022, although this has 
decreased by nearly 25% in one 
year. Halal exports from mem-
ber countries reached USD 313 
billion, dominated by �ve major 
players—Indonesia, Bangladesh, 
Türkiye, Malaysia, and Pakistan—
which together account for more 
than 75 percent of total exports. 
Imports stood at USD 359.5 
billion, with 43 percent coming 
from the �ve largest importers: 
Saudi Arabia, the United Arab 
Emirates, Indonesia, Türkiye, and 
Malaysia. Despite these substanti-
al �gures, only 27 percent of halal 
imports within the OIC originate 
from member states themselves, 
highlighting a signi�cant untap-
ped potential to strengthen intra-
OIC economic integration.
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�e year 2023 has also con�rmed 
the growing interest of investors, 
with 86 transactions recorded 
in the halal sectors, including 61 
deals worth $4.5 billion. Digital 
technology plays a key role in this 
development. Many countries, 
particularly the Gulf economies, 
are leading advances in the digi-
tization of cross-border trade, an 
essential factor in streamlining 
trade and strengthening competi-
tiveness. Saudi Arabia, the United 
Arab Emirates, and Indonesia, for 
example, have launched ambitious 
initiatives to modernize foreign 
trade procedures. However, some 
challenges remain: weak institu-
tional capacity in some countries, 
a lack of technological harmoniza-
tion, and �nancing di�culties are 
still holding back the digital trans-
formation of halal value chains.

Halal food remains a key sec-
tor of this economy and remains 
its main pillar. In 2023, Muslim 
consumers in OIC countries spent 
$1.24 trillion on food products, 
an amount expected to reach 
$1.58 trillion in 2027. �e halal 
food trade de�cit remains high at 
$85 billion, but growing investor 
interest in agricultural technolo-
gies, food startups, and delivery 
services is evidence of a sector 
undergoing profound change. 
�e report highlights the urgent 
need to harmonize standards and 
strengthen certi�cation processes 
to support its development.

�e halal pharmaceutical sector 
continues to grow as well. In 2023, 
Muslim pharmaceutical spending 
in the OIC reached $75 billion 
and is expected to grow steadily 
to $96 billion by 2027. Despite 
a trade de�cit of $37 billion, the 
sector a�racts signi�cant invest-
ment, particularly in Malaysia and 
Morocco, where major players 
are strengthening their industrial 
capacities.

Halal cosmetics are experiencing 
rapid growth, driven by demand 
for natural, safe, and ethical pro-
ducts. In 2023, spending reached 
$60 billion and is expected to reach 
nearly $100 billion in 2027. Once 
again, the challenges lie in harmo-
nizing standards and structuring 
ecosystems to support local brands.

Modest fashion is one of the few 
sectors with a trade surplus in the 
OIC, with a surplus of $85 billion 
in 2023. Consumer spending 
reached $278 billion and is expec-
ted to grow to $362 billion by 2027. 
�is performance can be explained 
by the strong competitiveness of 
many producing countries and 
the rise of niches such as modest 
sportswear.

Halal tourism is also continuing to 
expand. Muslim travel spending 
in the OIC reached $107 billion 
in 2023 and is expected to rise to 
$137 billion in 2027. Major invest-
ments in Kuwait and the United 
Arab Emirates con�rm the vitality 
of this transforming market, fue-
led by digital innovation and the 
increasing range of o�erings.

Finally, the halal entertainment 
and media industries, driven by 
growing demand for tailored 
cultural content, digital platforms, 

and immersive experiences, are 
becoming increasingly prominent. 
Spending reached $159 billion in 
2023 and is expected to exceed 
$200 billion by 2027.

�e ICDT proposes a strategic 
framework to structure this eco-
nomy and strengthen the position 
of OIC member countries on the 
global stage. �ree areas are priori-
tized: improving regulations rela-
ted to halal trade, developing com-
petitive halal industries through 
high-performance ecosystems, 
and deepening understanding of 
market dynamics to be�er guide 
public policy. With 26 global 
strategies and 69 sectoral recom-
mendations, the report o�ers an 
ambitious roadmap to enable OIC 
economies to capture more value 
and become global leaders in the 
halal economy.

Taken together, the halal econo-
my today represents much more 
than a religious market segment: 
it is a strategic driver of growth, 
a lever for innovation, and unde-
rexploited opportunities for OIC 
countries. With the right poli-
cies, targeted investments, and 
enhanced cooperation, the region 
has the potential to become a key 
global hub in this rapidly expan-
ding economy. 

The halal economy today 

represents much more than a consumer 

market segment: it is a strategic engine 

of growth, a lever for innovation and a field 

of opportunities that is still largely 

under-exploited for OIC countries.
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SunClay Togo, 
the quiet strength of a vision rooted 

in the past and focused on the future!

In Togo, female entrepreneurs are redefining the economic landscape with creativity, 
resilience, and boldness. Far from being mere economic actors, they embody a profound 

change: the reappropriation of African know-how and the creation of sustainable values. In 
recent years, numerous public and private initiatives have enabled women to access finan-

cing, training, and support networks that are essential to the growth and regional expan-
sion of their businesses.

Among these pioneers, Marlène 
Yempabe NAHM-TCHOUGLI, 
founder of the SunClay brand, is 
a shining example. Her journey 
illustrates the power of a vision 
born of heritage, fueled by pas-
sion, and supported by commi�ed 
organizations such as the ICDT 
(Islamic Center for Develop-
ment of Trade) and ICESCO, the 

UNDP, and FEFA-TOGO (Fede-
ration of Businesswomen of Togo) 
through INNOVU’P (the �rst 
incubator in Togo dedicated to 
women’s entrepreneurship) and 
Nanatech_Togo (a program of the 
Ministry of Digital E�ciency to 
train and support women’s busi-
nesses in e�ective structuring and 
digitization).

A story born 
out of land and tradition:
SunClay, meaning “Clay of the 
Sun,” is much more than a brand of 
clay-based wellness products and 
cosmetics: it is a story of interge-
nerational transmission and faith 
in nature. �e adventure began in 
1996, in the heart of Togo, with a 
family tradition centered around 

Success stories of women’s entrepreneurship in Sub-Saharan Africa
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Marlène Yempabe NAHM-TCHOUGLI
Founder of the SunClay brand
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the therapeutic use of clay (drinks, 
poultices, eye drops, ovules, sup-
positories, massage balms, masks, 
etc.). �is ancestral knowledge, 
passed down from mother to 
daughter, became the foundation 
of a passion that Marlène would 
transform, years later, into a life 
project.

In 2029, SunClay was born, dri-
ven by a clear mission: to bring 
the bene�ts of clay to everyone 
through e�ective, environmen-
tally friendly natural skincare 
products and to promote clay as 
an essential everyday health ally. 
Over time, the brand established 
itself as Togo’s leading expert in 
clay therapy (trademark registered 
with OAPI in 2023), combining 
the richness of African traditions 
with the modern demands of na-
tural cosmetics.

Each product is designed to be 
a sensory and therapeutic expe-
rience, created to restore balance 
to the body and mind. From clay 
masks to scrubs and handmade 
soaps, as well as wellness treat-
ments, SunClay embodies a way of 
life and a reminder of what is es-
sential: well-being through nature.

Traditional expertise re�ned 
by science:
SunClay draws on unique exper-
tise: a family tradition of produ-
cing local treatments tailored to 
everyday aches and pains using 
clay therapy and cosmetic formu-
lations. Behind each product lies 
meticulous work: the selection of 
clays according to their proper-
ties (purifying, soothing, toning, 
healing, etc.), the combination of 
precious vegetable oils and natural 
extracts, and then artisanal proces-
sing that complies with internatio-
nal quality and hygiene standards.

�is combination of tradition 
and innovation allows SunClay 

to create authentic and e�ective 
skincare products designed to res-
tore the body’s balance every day 
and tailored to the needs of Afri-
can and universal skin types. Clay, 
a living and generous material, 
reveals its full power: purifying, 
balancing, brightening, repairing, 
regenerating, and remineralizing.

A clear positioning: 
naturalness, heritage, and 
innate elegance
Today, SunClay is positioned as a 
premium eco-responsible brand, 
rooted in its African heritage with 
a global outlook. Its identity is 
based on three pillars:
• Respecting life: natural formu-
lations, free from controversial 
ingredients.
• Heritage and transmission: 
continuity between generations 
and local expertise.
• Conscious elegance: a reėned 
and minimalist approach to beau-
ty.

Distributed online, at internatio-
nal trade shows, pop-up stores, 
and through exclusive private 
sales, SunClay has built a loyal 
community of men and women 
who value naturalness, e�ec-
tiveness, and sustainability.

Support from ICDT and 
ICESCO: a turning point 
towards international growth:
“ICDT’s support has enabled 
us to further streamline our ap-
proach and lay the foundations for 
solid regional expansion. �is par-
tnership has given us con�dence 
in our capabilities and legitimacy,” 
Ms. Marlène Yempabe NAHM-
TCHOUGLI, CEO of SunClay 
Togo.

�e year 2023 marks a decisive 
milestone: SunClay is selected 
to participate in the ICESCO 
Youth Innovation Challenge, in 
partnership with the ICDT based 

in Casablanca, Kingdom of Mo-
rocco. �e project captivates the 
jury with its global vision, authen-
ticity, and potential impact. In 
Baku and Susha, Azerbaijan, Mar-
lène received an innovation award 
recognizing the creativity and 
added value of her model.

�is support paved the way for a 
grant from the ICDT, enabling 
the brand to accelerate its deve-
lopment: improving packaging, 
structuring production, strengthe-
ning digital marketing, and initia-
ting international rebranding.

A symbolic rebranding: 
“SunClay, where the past 
inspires the future”
In 2025, SunClay entered a new 
era. With a revisited identity, a 
new logo, and the slogan “Beyond 
a Generation Story,” the brand 
a�rmed its maturity and inter-
national ambition. �is rebran-
ding, the result of in-depth work 
with a local creative team, re�ects 
SUNCLAY’s desire to bring to-
gether tradition and modernity.

�is transformation is accompa-
nied by a reimagined customer 
experience, featuring a re�ned 
aesthetic, sophisticated packa-
ging, and evocative communica-
tion that blends nature and emo-
tion, balancing performance with 
texture and sensory appeal.

Immersive experiences: 
the “SunClay Private Sale” 
and “Sweet Alchemy”
True to its human-centered 
and sensory-driven philosophy, 
SunClay places a strong empha-
sis on experiential engagement. 
Its private sales, hosted in re�ned 
se�ings, invite participants to 
immerse themselves fully in the 
world of natural well-being. �e 
most recent event, Live the “Sweet 
Alchemy” Experience, was held 
at Le Patio in Lomé, creating a 
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calming atmosphere that blended 
music, fragrances, and discovery. 
�is concept seamlessly combines 
lifestyle, care, and sharing, embo-
dying the essence of the SunClay 
spirit: a moment of balance and 
authentic beauty.

�e success of this edition has 
prompted preparations for an 
upcoming “Sweet Alchemy” expe-
rience in Cotonou, underscoring 
the brand’s regional expansion and 
growing a�ractiveness. SunClay’s 
story is rooted in the vision of an 
African woman who �rmly belie-
ves in the power of nature and the 
value of knowledge transmission. 
Beyond her own entrepreneurial 
journey, Marlène champions a 
collective transformation groun-
ded in sustainable, bold, and sup-
portive female entrepreneurship. 

To advance this vision, the Chief 
Executive O�cer of SunClay has 
called for the establishment of re-
gional exchange hubs for African 
women entrepreneurs, alongside 
the development of training pro-
grams tailored to local contexts 
and realities. 
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Organized by the Foreign Econo-
mic Relations Board (DEİK) in col-
laboration with the African Union. 
�e event aimed to deepen trade 
relations between Türkiye and Afri-
can countries and to increase the 
volume of bilateral trade.

�e Forum was chaired by H.E. 
Mr. Recep Tayyip Erdoğan and 
a�ended by the President of the 
Republic of Angola and current 
Chairperson of the African Union, 
H.E. Mr. João Gonçalves Lourenço. 
It brought together more than 4,000 

participants from across Africa and 
Türkiye, alongside other high-level 
�gures, including First Lady Emine 
Erdoğan, the Turkish Minister of 
Trade, and Ministers of Economy, 
Trade, and Finance from several 
African countries.

�e Forum highlighted a number 
of priority sectors for economic 
cooperation, including agriculture 
and agri-food industries, renewable 
energy and mining, automotive ma-
nufacturing, textiles, transport and 
logistics, construction and public 

works, defense, and digital techno-
logies. Panels, conferences, exhibi-
tions, and high-level meetings were 
organized to address issues such as 
competitive textile value chains, 
food security and sustainable pro-
duction, the pharmaceutical indus-
try and medical equipment, and 
entrepreneurship.

�e program also featured bilateral 
meetings, country presentations 
(Mozambique, Nigeria, and Egypt), 
as well as G2B (government-to-bu-
siness) and B2B (business-to-bu-

international news & Forums

5th Türkiye–Africa Economic 
and Business Forum 2025

The 5th edition of the Türkiye–Africa Economic and Business Forum (TABEF) was held on 16–17 Octo-
ber 2025 in Istanbul under the theme “Strengthening Türkiye–Africa Relations for Mutual Gains.” 
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international news & Forums

siness) sessions aimed at stimu-
lating foreign direct investment, 
facilitating market access, and pro-
moting the development of long-
term large-scale projects.

On the sidelines of the Forum, a 
special panel dedicated to women’s 
entrepreneurship was also held. 
Co-chaired by the First Lady of 
Türkiye, Emine Erdoğan, and the 
First Lady of Angola, Ana Afonso 
Dias Lourenço, the session pro-
vided a platform for Turkish and 
African women entrepreneurs to 
share experiences, explore oppor-
tunities for collaboration, and iden-
tify concrete ways to strengthen 
women’s participation in lea-
dership positions across the public 
and private sectors, as well as wit-
hin civil society.

It is worth mentioning that at the 
invitation of the Turkish authori-
ties, a delegation from the Islamic 
Centre for Development of Trade 
(ICDT), led by Mrs. Latifa El 
Bouabdellaoui, Director General 
of ICDT, took part in the Forum. 
On this occasion, she held several 
bilateral meetings, notably with 
H.E. Mr. Mohamed Ali Haweg, 
Minister of Economy and Trade of 
Libya; Amany Asfour, President of 
the Africa Business Council; and 
Francisca Tatchouop Belobe, Com-
missioner of the African Union for 
Economic Development, Trade, 
Tourism, Industry, and Mining. 
�ese introductory meetings pro-
vided an opportunity to discuss 
avenues for strengthening coopera-
tion in areas of shared interest.

In addition, the ICDT delegation 
actively promoted the Centre’s 
activities and services, visited 
the exhibition space and the B2B 
networking sessions, and collected 
brochures, catalogues, and data-
bases from public and private eco-
nomic operators participating in 
the B2B meetings.  
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Actualités internationales & Forums

Gitex Global Dubai 2025
The 45th edition of GITEX Global 2025 was held from 13 to 17 October 2025 in Dubai, with the parti-
cipation of innovators, exhibitors, startups, and public- and private-sector institutions from 
more than 180 countries. 

�is �agship event, which annually 
showcases leading international 
innovations in technology, arti�cial 
intelligence, cybersecurity, and digi-
tal transformation, was organized 
by the Dubai World Trade Centre 
(DWTC).

�is year’s edition unveiled the la-
test developments in arti�cial intel-
ligence, �nancial technology, cloud 
computing, digital health, smart ci-

ties, and startup-driven innovation. 
�e event stood out for the partici-
pation of more than 6,800 exhibi-
tors, including 2,000 startups from 
around the world, as well as 1,200 
investors collectively managing as-
sets exceeding USD 1 trillion.

�is high-level gathering served as 
a key platform for entrepreneurs, 
investors, and technology stake-
holders to exchange insights on 

cu�ing-edge innovations, sustai-
nable technologies, digital �nancing 
mechanisms, and the future out-
look of the global digital economy. 
GITEX Global 2025 also provided 
an opportunity for global leaders to 
engage through panels, workshops, 
and seminars, addressing the latest 
technological advances and explo-
ring emerging global investment 
trends in the technology and digital 
sectors. 
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international news & Forums

Riyadh, the capital of the Kingdom of Saudi Arabia, hosted the 9th edition of the Future Investment 
Initiative (FII) from 27 to 30 October 2025, under the patronage of the Custodian of the Two Holy 
Mosques, King Salman bin Abdulaziz Al Saud, and under the theme “The Key to Prosperity.” 

�e conference served as a pre-
mier global platform, bringing to-
gether international leaders, inves-
tors, and policymakers to examine 
how investment can be harnessed 
to build a prosperous and sustai-
nable future for humanity.

Discussions focused on the ma-
jor challenges shaping today’s 
world, particularly the impact of 
artificial intelligence and robo-

tics on productivity, wealth crea-
tion in the context of growing 
inequality, geo-economic pres-
sures linked to resource scarcity, 
demographic shifts transforming 
labor markets, and strategies for 
reconciling economic growth 
with environmental sustainabi-
lity. Alongside the main program, 
an Investment Day was organized 
to facilitate major transactions, 
promote networking, showcase 

emerging technologies, and ex-
plore forward-looking entrepre-
neurial strategies.

This flagship annual event fur-
ther reinforced Riyadh’s standing 
as a leading global hub, convening 
decision-makers and innovators 
from across the world to translate 
ambitious visions into concrete 
strategies shaping the future of 
global investment. 

9th Future Investment Initiative 
Conference, 27–30 October 2025, 
Riyadh – Kingdom of Saudi Arabia
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SENEGAL’S ECONOMIC MOMENTUM: 
A NEW ERA OF CONFIDENCE AND 
STRATEGIC SOVEREIGNTY

With record investment pledges, 
robust growth �gures, and a new 
development strategy anchored in 
sovereignty and reform, Senegal is 
emerging as one of West A�ica’s 
most dynamic and trusted destina-
tions for investment.

Senegal is entering a new phase of 
economic con�dence and interna-
tional visibility. With investment 
commitments amounting to USD 
23.5 billion secured during the 
second “Invest in Senegal” Forum, 
held on 7–8 October 2025 in Dakar, 
the country has rea�rmed its posi-
tion as one of West Africa’s leading 
investment destinations. �e forum 
a�racted over 11,700 participants 
from 70 countries, including high-
level representatives from interna-
tional �nancial institutions and the 
private sector. Fi�y-one partnership 
agreements were signed, covering 
key sectors such as industrialisation, 
energy, fertiliser production, and 
sustainable agriculture. Closing the 
event, Prime Minister Ousmane 
Sonko described the outcome as 
a “renewed wave of international 
con�dence” in Senegal’s governance 
and development strategy under 
President Bassirou Diomaye Faye.

�ese results are consistent with 
Senegal’s National Development 
Strategy (2024–2029), which aims 
to accelerate structural transforma-
tion through value-added manu-
facturing, enhanced agricultural 
productivity, and the promotion of 

renewable energy. �e forum also 
reinforced Senegal’s growing role 
as a regional platform for public–
private dialogue, focused on unloc-
king �nancing and expanding job 
creation opportunities. Recent eco-
nomic data con�rm this momen-
tum. According to the Directorate 
of Forecasting and Economic Stu-
dies (DPEE), Senegal’s economic 
activity (excluding agriculture and 
forestry) grew by 10.1% month-on-
month in July 2025, re�ecting the 
sustained dynamism of its produc-
tive sectors.

�is growth takes place in the 
context of the government’s new 
Economic and Social Recovery 
Plan, “Jubbanti Koom”, announced 
in August 2025. Conceived as the 
cornerstone of the administration’s 
Vision 2050, this plan seeks to li� 
Senegal out of dependency and 
short-term management by com-
bining strategic planning, �scal 
transparency, and economic sove-
reignty. Estimated at 5,667 billion 
CFA francs over the 2025–2029 
period, it blends pragmatic Keyne-
sianism—through state investment 
in infrastructure, agriculture, and 
human capital—with an assertive 
quest for autonomy in food, energy, 
and industrial capacity.
 
�e plan’s emphasis on internal re-
source mobilisation and institutio-
nal reform aims to restore �nancial 
credibility and reinforce national 
ownership of development policies. 

Measures such as the reactivation of 
the National Public Debt Commit-
tee, increased budgetary discipline, 
and a focus on social outcomes—
healthcare, youth employment, and 
education—illustrate a coherent 
e�ort to balance growth and inclu-
sion.

While challenges persist—par-
ticularly a public debt level close 
to 77% of GDP and limited �scal 
space—the government’s determi-
nation to implement reform and 
sustain investor con�dence remains 
clear. �e substantial commitments 
announced at the Invest in Senegal 
Forum demonstrate that interna-
tional partners recognise both the 
credibility of the new leadership 
and the long-term potential of the 
Senegalese economy.

As Senegal consolidates its position 
as a regional investment hub, its 
trajectory re�ects a broader conti-
nental trend toward self-reliant and 
strategically planned growth. �e 
country’s approach—anchored 
in trust, innovation, and par-
tnership—signals the emergence of 
a new African economic realism. In 
the words of Prime Minister Sonko: 
“What Africa lacks is not genius, 
but architecture.” Senegal, through 
its reforms and vision, is providing 
precisely that architecture—laying 
the foundations for a decade of sus-
tainable and inclusive development.

Source: The point (Gambia), Financial Afrik
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DAKHLA SETS THE PACE FOR AFRICA’S LOGISTICS 
SOVEREIGNTY 

Bringing together more than 300 
A�ican decision-makers, the 2025 
Dakhla A�ica Logistics Forum 
marked a decisive step toward 
building an integrated logis-
tics ecosystem aligned with the 
AfCFTA. Five landmark measures 
were adopted — �om launching 
a fully digital single window to 
establishing an A�ican Logistics 
Council — positioning Dakhla as 
a strategic A�o-Atlantic hub and 
a catalyst for the Continent’s logis-
tics sovereignty.

During the Dakhla Africa Logistics 
Forum, held in Dakhla from 20 to 
21 November 2025, 300 African 
decision-makers gathered to build 
an integrated African logistics eco-
system. Focused on the theme “A 
Connected, Sustainable and Sove-
reign Africa”, the Forum brought 
together African Ministers of 
Transport and Logistics from West 
and Central Africa, representatives 
of regional organizations, deve-
lopment partners, business lea-
ders and technology experts — all 
united around one ambition: posi-
tioning Dakhla as a strategic hub 
for Afro-Atlantic connectivity and 
accelerating continental economic 
integration in direct support of the 
African Continental Free Trade 
Area (AfCFTA).

On this occasion, �ve major deci-
sions were adopted: the creation of 
an African Logistics Council and 
an observatory, the launch of a di-

gital single window, the establish-
ment of harmonized corridors, and 
the creation of an academy. �e 
Council and the observatory aim 
to harmonize policies, monitor the 
costs and delays that undermine 
the competitiveness of African 
companies in foreign markets, and 
create an e�ective cooperation fra-
mework between States, regions 
and private operators. �e digital 
single window, inspired by the Mo-
roccan model, will help demateria-
lize procedures and reduce transit 
times and costs. Regarding the har-
monization of logistics corridors, 
designed to facilitate the move-
ment of goods and improve access 
to the sea for landlocked countries, 
e�orts will focus on developing 
modern, reliable road, port and 
multimodal links, leveraging the 
Atlantic Port of Dakhla and the 

Tiznit–Dakhla expressway. Finally, 
the establishment of a Pan-Afri-
can Academy of Trade and Logis-
tics, headquartered in Dakhla, will 
strengthen the skills of young pro-
fessionals and executives, helping 
�ll the continent’s gap in quali�ed 
human capital.

Within this momentum, public–
private partnerships (PPPs) will 
play a critical role in �nancing and 
managing infrastructure, along-
side the essential need to harmo-
nize standards, certi�cations and 
transport documents. Overall, the 
strategic decisions adopted at the 
Dakhla Forum will facilitate the 
e�ective implementation of the 
AfCFTA and help the Continent 
secure its logistics sovereignty.

Source: TLe360 Afrique 
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MALAYSIA POISED TO BECOME ASEAN’S 
SECOND-FASTEST GROWING ECONOMY IN 2025

Malaysia is emerging as Southeast 
Asia’s next growth leader, with ma-
jor banks raising their 2025 GDP 
forecasts to around 5%. Strong 
domestic demand, robust tourism 
recovery, currency strengthening 
and strategic diplomacy are posi-
tioning the country as ASEAN’s 
second-fastest-growing economy 
a�er Vietnam.

Malaysia is on track to become the 
second-fastest growing economy in 
ASEAN next year—behind Viet-
nam—as a succession of major 
�nancial institutions revise their 
growth forecasts upward. �e shi� 
marks a renewed con�dence in Ma-
laysia’s economic trajectory, driven 
by resilient domestic demand, a 
stabilising external environment, 
and increasingly strategic diplo-
macy.

HSBC Global Investment Re-
search became the latest to raise its 

projections, li�ing Malaysia’s 2025 
GDP forecast from 4.2% to 5.0%. 
�e bank cited stronger-than-ex-
pected performance across the 
�rst nine months of 2025, reduced 
trade uncertainty, and improving 
sentiment among global investors. 
According to HSBC, this places 
Malaysia on par with Indonesia and 
just behind Vietnam in the regional 
growth race.

Other institutions have followed 
suit. Maybank Investment Bank 
raised its 2025 outlook from 4.2% 
to 4.7%, while also adjusting its 
2026 projection upward to 4.5%. 
Standard Chartered Global Re-
search revised its 2025 forecast to 
4.7%, highlighting Malaysia’s 4.7% 
expansion during the January–
September period. Although it 
trimmed its 2026 estimate to 4.5% 
in anticipation of so�er global de-
mand, the bank emphasised Malay-
sia’s clear near-term momentum.

Smaller research houses also tur-
ned more positive. CIMB Secu-
rities increased its 2025 forecast 
to 4.5%, reflecting both domestic 
stability and continued invest-
ment inflows, though it expects 
a moderation to 4.1% in 2026 as 
global trade conditions tighten.

Domestic Strength Anchors 
Growth
Malaysia’s growth outlook is un-
derpinned by strong household 
consumption, stable employ-
ment, and a diversified industrial 
base spanning manufacturing, 
services, electronics, green tech-
nologies, and the digital eco-
nomy. Tourism—an essential 
services component—has fully 
recovered to pre-pandemic le-
vels. Malaysia now leads ASEAN 
in welcoming Chinese tourists, 
reaching more than 20% above 
its 2019 baseline, supported by 
a visa-free regime and increased 
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air connectivity. With the “Visit 
Malaysia 2026” campaign ahead, 
analysts expect an even stronger 
upsurge.

Diplomatic Strategy 
as an Economic Asset
Malaysia’s economic momentum 
is reinforced by its pragmatic 
diplomatic posture. As host of 
the 47th ASEAN Summit, Kuala 
Lumpur demonstrated an ability 
to maintain strategic neutrality 
while engaging competing global 
powers—an approach that hel-
ped ease external uncertainties 
during a complex geopolitical 
year. Analysts view this diploma-
tic agility as a key factor boosting 
investor confidence and suppor-
ting a more predictable trade 
environment.

Currency Stability Adds 
to Optimism
�e Malaysian ringgit has 
strengthened signi�cantly, reachi-
ng USD 0.24 per MYR (from va-

lues near USD 0.21 earlier in the 
year), marking its strongest level in 
four years. Forecasts from OCBC 
suggest the currency could appre-
ciate further to around USD 0.24 
per MYR by end-2025 and USD 
0.25 by 2026.

To conclude, one can say that 
Malaysia’s growing economic pro-
minence is the result of a synergy 
of domestic resilience, �scal dis-
cipline, structural reforms, and 
calibrated diplomacy. While exter-
nal headwinds may so�en export 
momentum in 2026, the consensus 
across major institutions is clear: 
Malaysia is entering 2025 with one 
of the strongest and most balanced 
growth pro�les in Southeast Asia.

Source: 
Asean Today, CAN, The Investor (VAFIE Magazine)
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  42nd COMCEC Ministerial Session
November 1-4, 2025, Istanbul, Türkiye

 Regional Workshop on Road Connectivity and its Impact on Regional Trade 

in Atlantic Africa through the TIR Convention
November 11-12, 2025, Casablanca, Morocco

 Workshop on the Role of Credit Information in Supporting Trade and Investment Decisions 
November 24-26, 2025, Casablanca, Morocco

 World Halal Summit & Expo
November 26-29, 2025, Istanbul, Türkiye

 9th ACMOI Meeting  
December 10-11, 2025, Jeddah, Saudi Arabia

 2nd Commercial. Hand Craft Exhibition of the OIC Member States
December 18-28, 2025, Casablanca, Morocco 
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�e Organization of Islamic Cooperation (OIC) is the second largest inter-
governmental organization a�er the United Nations, comprising 57 member 
states spread across 4 continents. �e Organization serves as the voice of the 
Muslim world, safeguarding and protecting its interests in the spirit of pro-
moting international peace and harmony among the world’s diverse peoples.

�e Islamic Summit, the Council of Foreign Ministers, and the General 
Secretariat are the main organs of the OIC. �e Organization also includes 
three permanent thematic commi�ees: the Commi�ee on Science and Tech-
nology, the Commi�ee on Economy and Trade, the Commi�ee on Commu-
nication and Culture, as well as the Al-Quds Commi�ee. Furthermore, the 
Organization has specialized institutions operating under its umbrella, such 
as the Islamic Development Bank (IDB) and the Islamic Educational, Scien-
ti�c, and Cultural Organization (ISESCO). �ese thematic commi�ees, sub-
sidiary bodies, and a�liated institutions of the Organization play a vital and 
complementary role by working in various domains.

www.oic-oci.org


